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ritten by experienced journalists who understand what it means to be a mom in North Texas, you’ll find award-winning and insightful 

writing, as well as groundbreaking reporting and design. For thirty years, we’ve been out and about in the Dallas-Fort Worth com-

munity dispensing original, effective and entertaining tips on how to be an informed and proactive parent. Sophisticated, smart and full of 

practical wisdom, it’s no surprise that DallasChild, FortWorthChild, NorthTexasChild, Baby and Thrive have received scores of awards for

editorial and design from institutions such as the Medill School of Journalism, University of Missouri School of Journalism, Press Club of 

Dallas, American Cancer Society, Dallas Bar Association, Junior League of Dallas and Parenting Media Association (PMA), including the 

PMA’s most prestigious award for General Excellence in 2004, 2008, 2009, 2012 and 2013 and the Katie Award in 2006 and 2008.
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omen are more informed than ever before. A 
woman who’s a mother is passionate about her 
family, so she arms herself with information that 

she gathers from magazines, Internet, TV and her friends. 
She is a relentless shopper and she buys … all of the time.

We understand the way she thinks and craft insightful 
stories expressly for her. It is vital to connect with her in a 
Dallas-Fort Worth area magazine that is written especially 
for her.

lifestyle magazines for women with children 
in the dallas-fort worth area
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WANT TO FIND 

MORE OF THE BEST 

FAMILY-FRIENDLY 

ENTERTAINMENT 

IN DALLAS? SIGN 

UP FOR THE 

WEEKEND GUIDE 

AT DFWCHILD.COM/

NEWSLETTER.

play
The wait is over! After 

being postponed (for 

the first time ever) due 

to high floodwaters 

back in May, the Trinity 
River Wind Festival 

will take place from 

11am–5pm on October 

24. Walk over the levee 

to join public kite flying, 

see stunt kites and 

watch a full lineup of 

entertainment. Kites will 

be available for purchase 

at this dog-friendly 

event. Free admission; 

$4–6 per car for parking 

at 146 Commerce St. 

Dallas, 214/671-9500
trinityrivercorridor.com

do
We’re fans of all 

things with strings 

— especially banjos, 

fiddles and mandolins. 

See strumming in 

action during the 
Bloomin’ Bluegrass 

Festival & Chili Cook-
Off on October 16–17 

at Farmers Branch 

Historical Park. When 

you’re not watching 

headliner Lee Ann 

Womack, take a spin 

in the Kidzone for a 

petting zoo, inflatables 

and more, or buy 

handmade goods in the 

craft marketplace. Free

Farmers Branch,  
972/406-0184

bloominbluegrass.com

see
Does your trick-or-

treating turf need a 

change of scenery? 

Ditch the usual 

neighborhood route 

and collect candy at 

Reunion Tower while 

you soak in a 360-degree 

view of Dallas during 
Trick or Treat at the 
Tower. From 12-5pm 

on October 31 and 

November 1, kids can 

enjoy face painting, 

balloon art and more. 

$16 adults; $8 ages 4–12; 

$4 ages 4-12 in costume.

Dallas, 214/712-7040
reuniontower.com

go
Before you graduate 

to haunted houses, 

get into the spooky 

Halloween spirit with a 
Legends of McKinney 

Ghost Walk on October 

23 or 24. From 6–10pm, 

follow the maps in your 

ticket booklet and listen 

to storytellers at each site 

along this self-guided, 

self-paced ghost walk 

through Chestnut 

Square Historic Village 

and the downtown 

McKinney Square. 

Refreshments will be 

served. Adults are $15 in 

advance and $20 at the 

door; $5 ages 3–12. 

McKinney, 972/562-8790
chestnutsquare.- 

eventbrite.com

learn
Calling all culture-

curious kids. Spin the 

globe and put your 

finger on Haggard 

Park for the Plano 
International Festival 

on October 17. From 

11am–5pm, enjoy 

educational kids’ 

activities, an ethnic food 

court, multicultural 

music and dance 

performances, cultural 

displays and an art 

exhibit at this 11th 

annual event. Don’t miss 

Reading Around the 

World with Plano Public 

Library staff before you 

take off. Free

Plano, 214/495-7838
planointernational-

festival.org

kid culture /  A G E N D A

5 best things to do this …
W O R D S 
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opinionated   

atorade, 
which was 
formulated 
in a lab in 
the ’60s as 

a concoction to rehydrate 
“wilting” Florida Gators ath-
letes, has grown into a $4.8 
billion beverage business 
(sparking a slew of com-
petitive brands, such as Pow-
erade and Vitamin Water). 
But does your own Dirk 
Nowitzki-in-training really 
need to chug a bottle of 
“rehydration therapy” laced 
with sucralose or high fruc-
tose corn syrup, citric acid, 
salt and sodium citrate (we 
could go on), or will plain, 
old water do the trick? 

We enlisted area profes-
sionals to help us weed out 
the hype from the hysteria 
as we queried: Do kids really 
need sports drinks? 

According to Amy Good-
son, sports dietitian for Ben 
Hogan Sports Medicine 
and the Dallas Cowboys, it 
depends. “Sports drinks are 
appropriate for children exer-
cising longer than an hour, 
as they provide the sugar and 
salt needed to replace what’s 
being lost during exercise,” 
she explains. “Our bodies use glu-
cose as energy during exercise, so 
long bouts of working out require 
us to replace the sugar being 
burned up as energy.” Also, Good-
son says critical electrolytes, such 
as sodium and potassium, are lost 
in sweat, so we need to replace the 
fluid, as well as the electrolytes. 

It’s good news for your star 
basketball player’s post-workout 
Gatorade fix. But while he’s kicked 
back on the couch watching the 
Mavs play on TV? Not so much.  

Plain water is the best drink for 
most athletes, but offering flavored 

water or an appropriate sports 
drink may encourage a young ath-

lete to drink more, thus reducing 
his chances of dehydration, accord-
ing to the American Academy of 
Pediatrics. However, Dr. Stephen 
Slaughter, associate professor of 
biology at the University of Dallas, 
says parents should proceed with 

caution. “Check the label to make 
sure it doesn’t contain any type 
of additive that’s a stimulant,” he 
cautions. “Guarana is a caffeine-
containing plant extract, so it 
might not always be obvious, but it 
will have the same effect on a kid 
as caffeine.” 

Slaughter warns parents about 
getting caught up in the hoopla 
of electrolyte replacement for a 
peewee soccer player, saying it’s an 
unnecessary move for most kids. “I 
don’t think we need to introduce 
more sugar. And, in order to lose 
enough electrolytes to affect per-
formance, [your child] would need 

to be doing 90 minutes of intense 
exercise, working hard, sweating 
constantly, using a lot of energy,” 
stresses Slaughter.

Only in rare instances would 
a sports drink be appropriate, 
Slaughter argues. “Hydration for 

any active kid is important, 
but water does just fine,”  
he says. 

Dr. Aimee Vafaie, board-
certified pediatrician at Cook 

Children’s 
in Flower 
Mound, 
takes it one 
step further, 
advising 
families 
to stick to 
water as 
the primary 
source of 
hydration 
for children 
and adoles-
cents, avoid-
ing sports 
drinks alto-
gether. “The 
marketing of 
sports drinks 
has us con-
vinced we 
need these 
expensive, 

high-sugar solutions any 
time we exercise or sweat, 
and that’s just not true,” she 
advises. “Sports drinks are 
high sugar and high calorie 
and, unless children have 
been engaging in prolonged, 

vigorous activity, they just aren’t 
necessary.” As a pediatrician, Vafa-
ie encourages her patients’ families 
to come to her for nutrition and 
exercise questions so she can help 
them make good choices. 

The bottom line? Sports drinks 
are generally acceptable for an ath-
lete whose body needs hydration 
along with electrolyte replacement, 
but that athlete is probably not your 
child. Before grabbing a brightly 
colored Gatorade, try reducing 
sugar and salt intake, as well as 
upping water consumption. It’s hot 
out there, and staying hydrated is 
key to staying healthy. dc
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do kids really need 
sports drinks?

drink up
I L L U S T R A T I O N  K Y L E  C O N F E H R

W O R D S  P A M E L A  H A M M O N D S

The 
Cost of 
Keeping 
Hydrated
One 12-ounce 
bottle of 
Gatorade, 
purchased in a 
12-pack at your 
local grocer, 
costs about 
50 cents. One 
16-ounce bottle 
of mountain 
spring water, 
purchased in a 
24-pack, runs 
less than 15 
cents. Filling a 
reusable water 
bottle from 
home? Basically 
free and 
better for the 
environment.

MONTLY

BY THE NUMBERS:
Rehydration Station

DAILY NEVER

WEEKLY

We polled readers to find out how 
often their kids were slurping sports 

drinks. Here’s what we learned.

7%

21%

51%

21%
% of readers

VACCINATE ON 
A DIFFERENT 
SCHEDULE
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UT Dallas
What: Weekend Programming Clubs
Where: ECSS Building, 902 Drive A, Richardson (visit utdallas.edu/k12/ 
directions for more detailed directions), 972/357-6893; utd.edu/k12

Why we like it: Four different 
levels of courses are available to 
kids in these nine-week classes. In 
Level 1: Scratch, students use their 
creativity to animate objects, make 
music and develop a simple game.
Bonus: Programming eClubs are 
available to those who would rather 
work from home or can’t make the 
commute. 
Price: $150

Lakehill Preparatory School
What: Extreme Computer
Where: 2720 Hillside Drive, Dallas, 214/826-2931; lakehillprep.org
Why we like it: Kids will learn to understand the power and capabilities of 
coding by making a game with JavaScript and downloading it to a mobile phone 
during this weeklong camp in August. 
Bonus: Tiny techies won’t just learn one program. They’ll also create a flag, cor-
porate logo or icon with Picturing Programs, program a dance routine in Scratch, 
and design a video or game with Alice.
Ages: Grades 5–12 
Price: $240

Parish Episcopal
What: Girls Learning Code – Image 
& Animation
Where: 4101 Sigma Road, Dallas, 
972/239-8011; parishepiscopal.org
Why we like it: Girls with creative 
and artistic passions will enjoy learn-
ing how to use Pixlr, a browser-based 
image editing software, as well as 
the Scratch program, in this half-day 
camp from June 15–19. At the end 
of the week, they can upload their 
animations for everyone to see. 
Bonus: Additional coding camps 
are available in June and July for kids 
in grades K–8. Some of our favorites 
include Mini Programmers Learning 
Code and Introduction to Game 
Design with Scratch.
Ages: Grades 3–5
Price: $235

Sylvan Learning Center
What: Game Design 101 and 102
Where: North Central Expressway, 
Suite 111, Dallas, 214/342-3305; 
sylvanlearning.com
Why we like it: Kids can create 
video games and animated stories 
while learning basic coding, problem 
solving, logic and physics in these 
six-week courses held year-round.  
Bonus: Advanced classes for kids 
in grades 6–8 (Game Design 201 
and 202) are available at a discount-
ed price for returning customers. 
Details vary by location.
Ages: Grades 3–5
Price: $199

iD Tech
What: Intro to Programming  
with Minecraft

Where: Southern Methodist 
University, Dallas, 214/768-2000; 
idtech.com

Why we like it: Kids will learn 
Java code by creating a custom 
Minecraft world in this weeklong 
camp, available in June and July. 
They’ll build simple creatures, 
program custom behaviors, use 
resource packs and learn to mod 
custom blocks. A variety of other 
coding camps are also offered at 
SMU through iD Tech, including 
Intro to Programming with Scratch 
& JavaScript. 

Bonus: You can sign up for the 
same iD Tech summer camps at the 
University of Texas at Dallas, if it’s 
closer to home.

Ages: 10–12

Price: $929 for day camp; $1,478 
for overnight accommodations 
(ages 12 and older).

s our kids become more dependent on computers, they 
continuously have to develop new skills to keep up (e.g., 
building websites and writing code). Jey Veerasamy, Ph.D., 
director of the Center for Computer Science Education and 

Outreach at the University of Texas at Dallas, says the earlier kids learn to 
code, the better. “Compared to middle school students, a higher percent-
age of elementary kids [are] curious and thrilled to learn,” Veerasamy 
says. He goes on to say that young kids are using code to be creators of the 
things they love, instead of mere consumers. “They’re able to create their 
own games and mobile apps and learn advanced programming tech-
niques.” We know you’ll stop at nothing to raise STEM-savvy kids, so we 
hand-picked six local programs to help you get your kids coding.

W O R D S  M O L L I E  J A M I S O N

A

code   
 mode
STEM-savvy classes 
for the technical tot
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Dallas International School
What: Summer Enrichment Camp
Where: 6039 Churchill Way, Dallas, 
972/991-6379; dallasinternation-
alschool.org
Why we like it: A variety of week-
long science and technology classes 
are offered June 15–July 24. In 
Explore-Coding-Tools, kids play with a 
different web-based tool each session 
to get introduced to coding concepts 
in a fun way. This camp is for freshers 
(a term used for individuals with no 
background in programming).
Bonus: Additional classes offered 
include Minecraft – Learn to Mod and 
2-D Animations Using Scratch.
Ages: 7–10, 11–13 and 14–17
Price: $180

manife sto
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f you’re reading this 
right now and have 
ever been bullied, 
slowly raise your hand. 
OK, you can put your 
hand down, especially 
since the folks in the 

doctor’s office now think you’re 
a bit odd.

Yes, a lot of us have  
been bullied. 

My bullying moment came 
when I was in fifth grade, living 
in Florida. After several years 
of being buddies, the neighbor-
hood kids simply decided to 
gang up against me one day and 
make me an outcast on my own 
block. To this day, I have no idea 
why these seemingly decent kids 
decided to do this. Sure, I was at 
least one year younger than any 
of them. Maybe I brought it on 
myself somehow. I really have 
no clue. I do know that the bul-
lying I experienced more than 
three decades ago shaped the 
person I became — for better 
and for worse. 

The genesis 
of a bully takes 

no direct path. Some 
are bullied themselves; 

others don’t get enough 
attention at home. Their 

parents, siblings and 
friends could all be great. 

They just have the proverbial 
loose screw. They think  
it’s fun to ruin a little kid’s  
life. Oh, how I wish I could 
change them before they 
change a young person’s per-
sonality forever.

Actually, I recently got 
that chance. When I brought 
my son and his buddy to the 
Flower Mound rec center a few 
weeks ago to let them shoot 
around while I worked out, I 
came across a Grade A bully in 
living color. After my rigorous 
workout (i.e., 10 minutes on 
the treadmill watching ESPN), 
I walked into the gym to shoot 
hoops with the boys. I imme-
diately noticed an older boy 
talking with my son’s friend. 
He then took the ball from the 
young boy and threw it wildly to 
the other side of the court. Nice. 

My choices were numerous . . . 
A) Channel my inner Good-

fellas and beat the kid within 
an inch of his life, and then 
turn myself in to the nearest 
police station.

B) Scream at him like R. 
Lee Ermey in Full Metal Jacket, 
scaring him enough that a 
small yellow puddle forms at 
his feet.

C) Rat him 
out to the front 

desk and have them 
deal with it, because 

I’m easily intimidated 
by a lanky 72-pound 

ninth-grader with a 
skunk hairdo.

D) None of the above.
Yeah, none of the above. I 

reacted like most dads would 
and walked over to him and 
asked him if it made him feel 
like a big man antagonizing a 
fifth-grader. I then explained to 
him what antagonizing means. 
And then I told him to apolo-
gize to both boys, which he did.

Problem solved? Hardly. 
When my son returned to the 
gym a couple of days later with 
his friends — and without 
me to have his back — Skunk 
Boy flipped off my boy and 
called him a word that rhymes 
with “witch.” Was I tempted 
to knock on his front door to 
tell his parents how lovable 
their little boy was at the rec 
center? You betcha. But I held 
off — for now. Those fifth- and 
sixth-graders are such superior 
athletes to this knucklehead 
that they didn’t even think 
twice about it.

But that’s not the case for 
many. It’s estimated by the 
National Education Association 

that 160,000 kids 
miss school every 
day due to fear 
of bullying. One 

in seven students 
(grades K–12) is either 

a bully or a victim of bul-
lying. One out of 20 kids (also 
K–12) has seen a fellow student 
with a gun at school. 

Whoa. That last number cer-
tainly takes one’s breath away.

The truth is bullying is here 
to stay. In fact, the digital age 
now gives bullies even more 
effective ways to Snapchat and 
run. They can simply type well-
crafted lies about someone, 
and it’s as if they pounded a 
defenseless freshman into a 
locker in the hallway.

What can we do to help our 
kids deal with the mean streets 
of bullying? Take them to get 
karate lessons? Well, sure, 
that’s one way to go. Tell them 
to turn the other cheek? Yeah, 
but that’s truly never stopped 
anyone. Hire a pair of body-
guards? Pretty expensive and a 
bit excessive. 

How about this instead: Talk 
to your kids about it, because 
it’s bound to happen to every-
one at some point. Talk to them 
about confronting the bully if 
the bully is focused on them or 
targeting one of their friends. 
Talk to them about never step-
ping back. And, yes, give them 
permission that, when pushed 
to their limit, it’s OK to throw 
a punch that would make Mike 
Tyson proud. dc
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Rudy lives in Flower Mound, sells stuff to make the house payment, spends 
weekends on dusty ballfields and recently had a GPS chip attached to his 
daughter. Follow him on Twitter: Manifesto10.
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opinionated  
+ An op-ed style article about 
a hotly contested topic in the 
realm of parenting, written by a 
contributing writer 

real moms     
+ How notable local moms 
balance their career, individu-
ality and family

+ Short articles on local 
goods, services and trends 
pertaining to moms 

+ Diary of an everyday mom 
taking care of her family

nesting 
+ Insider’s peek into the area’s best-designed homes 
and interiors, and how families live in them
(DallasChild only)

Main Feature  
+ In-depth, extensively reported stories that will edu-
cate and surprise readers

+ Biannual feature on readership survey results, i.e. 
“Best for Families” surveys

Resource feature 
+ Local, resource-oriented stories according to issue 
themes

kid culture     
+ 5 best things to do this 
month, as picked by our editors

+ Travel destinations for families

+ EveryDay, the most detailed 
and extensive local calendar 
listings for activities to enjoy 
with your children 

county life    
+ Hyper-local guide to your 
neighborhood—from party 
ideas to library events 

manifesto    
+ Humorous parenting 
column from a father’s
perspective
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W O R D S  C A R R I E  S T E I N G R U B E R
I L L U S T R A T I O N S  M E R E D I T H  M O S S H A R T

egan goes to school in a laboratory. Her Dallas classroom has all the 
staples of preschool classrooms across America – storytime rugs, 
an emotions poster and a generous dollop of happy – except for the 
two-way mirror that allows parents and clinicians to study Megan 
and her peers.

The 5-year-old is one of a handful of test subjects in Momentous 
Institute’s Launch program, a therapeutic preschool for kids who’ve 
had a rough go at other preschools and childcare centers. Megan 
seems docile as she plays on a patterned rug with the clinical 

coordinator, but mom Solana (not their real names) reveals that her daughter wasn’t such 
an angel at another school. On a far-too-regular basis she would receive complaints about 
Megan. “She would push kids in line. She wouldn’t do the work. She had smashed a child’s 
finger,” Solana recalls. “I felt like I was getting a migraine every time I got a phone call.”

Megan’s teachers were as frustrated as her mother — and so was Megan. At night, Megan 
would tell Solana, “Mommy, I’m not going to school tomorrow.”

She almost got her wish. Before landing at Launch, Megan nearly became one of the many 
local little ones who are asked to leave their preschool programs due to misbehavior. That group 
is larger than you might think; and, according to local educators, it seems to be growing.

In a 2005 study, Dr. Walter Gilliam of Yale University discovered that in Texas and across 
the U.S., the expulsion rate is higher in pre-K than in all other grade levels. Though it’s been 
a decade since Gilliam’s legwork, local teachers and childcare directors confirm that his 
findings still ring true in North Texas preschools — both public and private — and educators 
are scrambling to pinpoint the problem and make changes in the classroom. 

“Where it used to be just a handful of children, it is becoming increasingly difficult to 
manage children’s behaviors,” laments Barbara Winham, director of a local childcare center, 
who speculates that higher stress levels are to blame. She and other directors admit that the 
tried-and-true methods of discipline don’t seem to be working anymore. 

Enter Launch, where clinicians are testing new ways of responding to “problem kids” like Megan.
The results from Launch’s laboratory can’t come fast enough for educators. “I feel like if 

we had more research on this subject right now that we could reach out to more families and 

In Texas, six out of every 1,000 preschoolers will be expelled this year. DallasChild  
investigates the grassroots movement to lower expulsion rates and to save these problem children.

T I N Y
T E R R O R S ?
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Our guide to introducing 
your kids to The arts  
this Season

“INTERNATIONAL POP” 
WHERE: Dallas Museum of Art, 
Dallas; dma.org, 214/922-1200
WHEN: Oct. 11−Jan. 17
For those of you who only know 
Pop art to be synonymous 
with Andy Warhol and his 
cans of Campbell’s soup, 
this exhibit brings an 
international angle to the 
movement. Gaze upon 
art from Argentina, Japan 
and Slovakia while learning 
about the global significance 
of the movement that challenged 
fine art in the 1960s and 1970s. 
After bright colors, cartoonish 
figures and zany subject matter 
catch the kids’ attention, get them 
talking about how Pop art takes a 
common object and puts it in an 
unusual context, scene or pattern. 
Ask them how many figures, such 
as Donald Duck, they recognize. 
OUR FAVORITE WORK FOR 
LITTLES: Roy Lichtenstein’s 
“Look Mickey”
BONUS: If your little craves in-
teraction, try one of the DMA’s re-
curring workshops that introduce 
kids to a specific exhibit using all 
their senses. Art Babies: Glow Baby 
for kids up to 2 years, Arturo’s Art 
& Me for ages 3−5, Toddler Art for 
ages 2−3 and Family Workshops 
for kids 6−12 run through Decem-
ber with Pop art themes. 
COST: $16 per adult, kids under 
11 enter free, workshops cost extra

“JACKSON POLLOCK: 
BLIND SPOTS” 
WHERE: Dallas Museum of Art, 
Dallas; dma.org, 214/922-1200
WHEN: Nov. 20−March 20
Jackson Pollock’s work serves as 
the ideal introduction to abstract 
expressionist art. While, at first 
glance, his iconic drip paint-
ings and paint pouring might 
seem in the same realm as the 
finger-painting artwork on your 
fridge, Pollock’s technique and 
significance can’t be rivaled. Ask 
kids to connect his lines and figures 
to find bodies and objects in these 
black enamel and oil paintings. As 
the only American venue to exhibit 
the prestigious “Blind Spots,” this 
could be you and your kids’ only 
chance to see these paintings and 
sculptures in your own backyard.
OUR FAVORITE WORK FOR 
LITTLES: “Portrait and a Dream”
BONUS: Pollock-themed kids’ 
workshops offered in various 
formats will run through March.
COST: $16 per adult, kids under 
11 enter free, workshops cost extra

“POLAR OBSESSION: 
PHOTOGRAPHS BY  
PAUL NICKLEN” 
WHERE: Irving Arts Center, 
Irving; irvingartscenter.com, 
972/252-7558
WHEN: Thru Jan. 31
Whether your kids are aspiring 
veterinarians, photographers, envi-
ronmentalists or conservationists, 
Paul Nicklen’s photographs speak to 
kids on many levels. Nicklen brings 
wild polar animals to life with 
close-up shots of the world’s iciest 
ecosystems. Now that’s something 
you won’t see at the zoo. Do a little 

“KEHINDE WILEY:  
A NEW REPUBLIC” 
WHERE: The Modern Art 
Museum of Fort Worth, 
Fort Worth; themodern.org, 
817/738-9215
WHEN: Thru Jan. 10
If the last dozen portraits 
you and your kids have been 
exposed to involve crayon stick 
figures on construction paper, 
you’ll drool over Kehinde 
Wiley’s realistic life-size 
portraits of African-Americans 
juxtaposed against ornate floral 
backgrounds. But this exhibit is 
more than pretty pictures; Wi-
ley’s work raises issues of class, 
race and gender. Ask your little 
art critics how a portrait can 
influence their perception of its 
subject. Don’t forget to pick up 
a Ten Pages Sketchbook at the 
ticket counter so kids become 
artists of their own collection 
while viewing the art.
OUR FAVORITE WORK FOR 
LITTLES: “Shantavia Beale II”
BONUS: The Modern’s recur-
ring program for kids 4 and up, 
Wonderful Wednesdays, offers 
a docent-led tour and a short 
craft project based on Wiley’s 
work on Nov. 11. Drawing from 
the Collection for Children, 
designed for ages 5−12, focuses 
on Wiley’s work on the first 
Sunday of October, November 
and December.
COST: $10 per adult, children 
enter free, programs are free

DALLAS OPERA'S  
“ROSSINI AND COMPANY” 
WHERE: Winspear Opera 
House, Dallas; dallasopera.org, 
214/443-1000
WHEN: Nov. 21 and Mar. 13
The Dallas Opera’s new Family 
Performance Series accommodates 
families to introduce kids of all ages 
to arias, overtures and orchestras 
in performances completed in less 
than an hour. This medley by 19th 
century Italian composer Gioachino 
Rossini reads like a greatest hits 
album for opera lovers. If taking in a 
full orchestra and solo performanc-
es in the iconic Winspear Opera 
House doesn’t captivate the kids, lis-
tening to Rossini’s most well-known 
scores from The Barber of Seville 
and Cinderella will do the trick.
OUR FAVORITE ARIA FOR 
LITTLES: “Largo al facrorum,” 
aka Figaro
BONUS: Season tickets for the 
2015−2016 Family Performance 
Series cost $12 per person and 

include showings of 
Rossini and Company, 
Wolfgang Mozart’s 
Bastine and Bastinne 
(Dec. 5 and March 5) 
and The Billy Goats 

Gruff (April 16).
COST: $5 per individual 

ticket or $12 for season tickets

FANCY NANCY:  
THE MUSICAL
WHERE: Dallas Children's The-
ater, Dallas; dct.org, 214/978-0110
WHEN: Thru Oct. 25
If your kids aren’t quite ready 
for Phantom of the Opera or 
Les Misérables, Fancy Nancy 
can introduce them to the 
music, songs, lights and outfits 
of Broadway with a character 
they already know and love. 
Not to mention, the moral of 
this musical will leave your kids 
with some age-appropriate per-
spective, which is a fancy word 
for point of view. The DCT 
recommends ages 5 and up for 
this performance, but grown-
ups will still be charmed with 
the intricate costumes, clever 
lyrics and elaborate sets.
OUR FAVORITE SONG FOR 
LITTLES: “On My Team” by 
Danny Abosch
BONUS: Grab that fuchsia 
feather boa, sparkly tutu and 
costume jewelry, because at-
tendees are encouraged to dress 
in their fanciest fashions. Plus, 
Nancy and friends will need 
the help of the audience during 
this musical.
COST: Kids’ tickets start at $19; 
Adult tickets start at $21

JUNIE B. JONES  
THE MUSICAL
WHERE: Casa Mañana, Fort 
Worth; casamanana.org,  
817/332-2272
WHEN: Oct. 16−Nov. 1 
Join the spunky and fearless 
kindergartner from Barbara Park’s 
beloved children’s books as she 
takes on a new adventure — the 
first grade. The musical follows Ju-
nie B. as she navigates friendship 
fallouts, new students, eyeglasses 
and Top-Secret Personal Beeswax 
in the ever-scary and ever-thrilling 
landscape of elementary school. 
This children’s performance still 
has a few adult laughs for Mom 
and Dad.
OUR FAVORITE SONG FOR 
LITTLES: “Top-Secret Personal 
Beeswax” by Marcy Heisler and 
Zina Goldrich
BONUS: If Junie B. isn’t your 
jam, School House Rock Live Jr., 
The Three Little Pigs and Seus-
sical Jr. come to Casa Mañana 
in 2016.
COST: Tickets start at $16

CulturedCultured
get your kids…

homework on polar bears, leopard 
seals, penguins and narwhals before 
you go to get the full effect. 
OUR FAVORITE WORK FOR 
LITTLES: Any images from 
Nicklen’s underwater shoot with a 
leopard seal
BONUS: The center’s monthly 
JumpstART Stories & Art program 
combines children’s literature and 
interactive crafts. Hear stories 
about crawly critters before or 
after visiting the “Polar Obsession” 
exhibit during an animal-themed 
program on Nov. 5.
COST: Free dc

“GUSTAVE CAILLEBOTTE: 
THE PAINTER’S EYE” 
WHERE: Kimbell Art Museum, 
Fort Worth; kimbellart.org, 
817/332-8451
WHEN: Nov. 8−Feb. 14
These realistic, yet ordinary, 
scenes of Paris in the 1870s and 
1880s by Gustave Caillebotte 
introduce kids to the optical 
effects of light quintessential to 
the Impressionism movement. 
This movement, characterized by 
thin and short paintbrush strokes, 
is easy for kids to digest as it 
marries commonplace subject 
matter with bold and colorful 
settings. More than 50 Caillebotte 
paintings will be on display at the 
Kimbell. Interactive workbooks 
called Family Gallery Guides 
get littles flexing their creative 
muscles by concentrating on age-
appropriate details of the artwork. 
Guides can be picked up at the 
front desk anytime.
OUR FAVORITE WORK FOR 
LITTLES: “Paris Street; Rainy Day”
BONUS: On Nov. 14, little artists 
can create a collage inspired by 
Caillebotte at the Kimbell’s recur-
ring Children’s Workshop.
COST: $18 for adults, $14 for 
kids 6−11 and free for kids under 
6; programs vary

W O R D S  J U L I A  B U N C H

ON THIS PAGE, CLOCKWISE: Fancy Nancy, The Musical // Roy Lichtenstein’s “Look Mickey” // Junie B. Jones, The Musical  // Paul Nicklen's photo at the Irving 
Arts Center //  Gustave Caillebotte’s “Paris Street; Rainy Day”

ON THIS PAGE, CLOCKWISE: Edward Ruscha's “Standard Station, Amarillo Texas” // Jackson Pollock’s 
“Echo: Number 25, 1951” // Kehinde Wiley’s “Anthony of Padua” // Nobuaki Kojima’s “Untitled (Figure)”
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I am not good at 
keeping up with the kid 
calendar. I literally have 

constant, everyday 
mom fails … I’m doing 

the best I can.

AT. SLEEP. 
PARTY. REPEAT. 
That’s the mantra 
for Midway 
Hollow resident 
Paige Chenault. 
And boy, does 

she know how to throw a bash. 
With an arsenal of party vendors 
and suppliers at her disposal — a 
coveted black book acquired from 
being a wedding planner for almost a 
decade — the 33-year-old is literally 
a professional party-thrower. But 

these days, her clientele has gone 
from brides-to-be to children in 
need. As the founder of The Birthday 
Party Project (TBPP), Paige and 
her team of  “birthday enthusiasts” 
host birthday parties each month 
at homeless and transitional living 
facilities. And while TBPP officially 
kicked off just three years ago, the 
organization has grown to four 
cities across the U.S. (Dallas-Fort 
Worth, Detroit, Minneapolis and San 
Francisco) and has celebrated more 
than 1,100 birthdays to date. Paige 

is also a proud mom to 7-year-old 
daughter Lizzie — Paige’s inspiration 
for starting TBPP — and wife of 10 
years to hubby Colin Chenault, who 
works for an oil and gas company 
based out of Midland.

DID YOU ALWAYS LIVE IN  
DALLAS? I grew up moving. I was 
a preacher’s kid. I’ve lived in Ireland, 
other parts of Europe and Oklahoma. 
I’ve lived in Dallas the longest though 
— 14 years.  
WHERE YOU SEE YOURSELF 
RETIRING: Colorado. I’m going to 
the mountains! It’s the best of both 
worlds: You can hike in the summer 
and ski in the winter. 
WHAT WAS THE LAST THING 
YOU DID BEFORE I CALLED 
YOU? Helped my daughter with her 
summer book report while I was 
browsing houzz.com — multitasking, 
of course!

WHAT IS THE LAST THING YOU 
DO BEFORE YOU GO TO BED? I 
fall asleep saying my prayers, talking 
to God. 
WHAT TIME IS YOUR ALARM 
CLOCK SET FOR? Eight o’clock  
in the morning. I do not like to get 
up early. During the school year,  
it’s 7:15am.
LAST ACTIVITY YOU DID WITH 
LIZZIE: Aside from the book report, 
we walked the dog (a goldendoodle 
named Joy).
FAVORITE PLACE TO HAVE A 
PARTY: For TBPP, I like to take kids 
to ballparks and sporting events. 
Personally, I like rooftop decks. 
IF YOUR LIFE WERE A SONG, 
WHAT WOULD IT BE? “This Little 
Light of Mine.” Yes. I’m serious!

E

MOM NEXT DOOR /

Paige Chenault
professional partier
I N T E R V I E W  B Y  M A R G I E  J A C I N T O
P H O T O G R A P H Y  C A R T E R  R O S E

real moms.

ABOVE / THE ORIGINAL BIRTHDAY PARTY ENTHUSIAST, PAIGE CHENAULT, WITH HER DAUGHTER, LIZZIE, 
AT ONE OF THE BIRTHDAY PARTY PROJECT’S MONTHLY PARTIES.

our  ed i to r ia l
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4 / april

7 / july

10 / october 12 / december9 / september

6 / june

3 / march

11 / november

8 / august5 / may

2 / february

*Editorial subject to change. 11062015

1 / january

2016  plann ing  ca lendar

	 EDITORIAL	 best for moms & babies
	 ADVERTISING	 mom-approved ob/gyns
		  child care & preschool guide
		  camp guide
		  moms mean business
		  family-friendly restaurants
	 AD DEADLINE	 january 8, 2016

	 EVENT	 camp fair

	 EDITORIAL	 education
	 ADVERTISING	 meet the head of school
		  family law
		  moms mean business
		  family-friendly restaurants
	 AD DEADLINE	 december 4, 2015

	 ANCILLARY	 dfwthrive – january/february
	 AD DEADLINE	 december 2, 2015

	 EDITORIAL	 food
		  ADVERTISING	 child care & preschool guide
			   camp guide
			   spring family fun directory
		  moms mean business
		  family-friendly restaurants
	 AD DEADLINE	 february 12, 2016

	 ANCILLARY	 dfwthrive – march/april
	 AD DEADLINE	 february 10, 2016

	 EDITORIAL	 green issue
	 ADVERTISING	 camp guide
		  moms mean business
		  family-friendly restaurants

	 AD DEADLINE	 march 11, 2016 

	 ANCILLARY	 dfwbaby – spring/summer
	 AD DEADLINE	 march 9, 2016

	 EDITORIAL	 back to school
	 ADVERTISING	 child care & preschool directory
		  after-school activities directory
		  moms mean business
		  family-friendly restaurants
	 AD DEADLINE	 july 8, 2016

	 EDITORIAL	 best dining & destinations
	 ADVERTISING	 gift guide
		  moms mean business
		  family-friendly restaurants
	 AD DEADLINE	 november 4, 2016

	 EDITORIAL	 mom
	 ADVERTISING	 camp guide
		  moms mean business
		  family-friendly restaurants

	 AD DEADLINE	 april 8, 2016 

	 ANCILLARY	 dfwthrive – may/june
	 AD DEADLINE	 april 6, 2016

	 EVENT	 baby fair

	 EDITORIAL	 summer
	 ADVERTISING	 mom-approved pediatricians
		  summer fun map
		  camp guide
		  moms mean business
		  family-friendly restaurants
	 AD DEADLINE	 may 13, 2016

	 EDITORIAL	 the everything guide
		  moms mean business
		  family-friendly restaurants
	 AD DEADLINE	 june 10, 2016

	 ANCILLARY	 dfwthrive – july/august
	 AD DEADLINE	 june 8, 2016

	 EDITORIAL	 best parties
	 ADVERTISING	 mom-approved dentists
		  school guide  
		  party directory
		  moms mean business
		  family-friendly restaurants
	 AD DEADLINE	 august 12, 2016

	 ANCILLARY	 dfwthrive – september/october
	 AD DEADLINE	 august 10, 2016

	 EDITORIAL	 the arts
	 ADVERTISING	 school guide
		  fall famiy fun directory
		  moms mean business
		  family-friendly restaurants
	 AD DEADLINE	 september 9, 2016

	 ANCILLARY	 dfwbaby – fall/winter
	 AD DEADLINE	 september 7, 2016

	 EDITORIAL	 health & wellness
	 ADVERTISING	 mom-approved counselors, 
		  therapists & alternative health	
		  school guide
		  holiday family fun directory
		  moms mean business
		  family-friendly restaurants

	 AD DEADLINE	 october 7, 2016 

	 ANCILLARY	 dfwthrive – november/december
	 AD DEADLINE	 october 5, 2016

	 EVENT	 model search 2017
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average age	 35 years

25–34 years	 42%	

35–44 years	 32%

45–54 years	 11%

our readers are WOMEN

college educated	 89%

post-graduate degree	 16%

post-graduate work	 9%

some college	 35%

under 2 years	 27%

2–4 years	 50%

5–9 years	 39%

10–12 years	 17%

13 years +	 11%

full-time	 45%

part-time	 12%

work from home	 10%

stay at home	 33%

with children, and employed.with buying power who are well educated,

PH
O

TO
 B

Y 
C

A
RT

ER
 R

O
SE

our  readers

average HHI	 $85,400	

$100,000+	 28%

$75,000–$99,999	 16%

$50,000–$75,999	 25%

Sources: Readex Readership Survey, 2009; Circulation Verification Council, 2012
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	 12x	 9x	 6x	 3x	 open

Two-page spread	 5495	 5750	 6220	 6695	 7330

Full page	 3235	 3380	 3660	 3940	 4310

2/3 page	 2705	 2805	 2920	 3200	 3595

1/2 page	 1935	 2005	 2110	 2375	 2565

1/3 page	 1320	 1445	 1585	 1745	  1930

1/4 page	 1005	 1035	 1095	 1250	  1415

1/6 page	 685	 720	 745	 810	  900

back cover	 4810	 4945	 5320	 5695	 6905

inside front	 4495	 4715	 5110	 5460	 6260

inside back	 4265	 4505	 4880	 5250	 5855

Entertainment / Retail / Health /
Education / Activities

DISTRIBUTION: 65,000 magazines
READERSHIP: 149,000+
DISTRIBUTION POINTS: 1,800 family-
oriented distribution locations
MARKET COVERAGE: Addison, Allen, 
Carrollton, The Colony, Dallas, Frisco, 
Garland, Highland Park, Little Elm, 
McKinney, Plano, Richardson, Rockwall, 
Rowlett, Sachse and University Park

26% 25%

15%

23%

10%

distribution

DallasChild (65,000)

da l lasch i ld
PUBLISHED MONTHLY

Rate Card JJ                                                                                                                                                  Net Rates
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	 12x	 9x	 6x	 3x	 open

Two-page spread	 3160	 3420	 3675	 4020	 4235

F u l l  p a g e 	 1860	 2010	 2165	 2365	 2490

2 / 3  p a g e 	 1545	 1600	 1760	 1975	 2075

1 / 2  p a g e 	 1105	 1160	 1310	 1410	 1480

1 / 3  p a g e 	 795	 870	 965	 1060	  1115

1 / 4  p a g e 	 570	 600	 690	 775	 820

1 / 6  p a g e 	 400	 410	 450	 500	  590

Entertainment / Retail / Health /
Education / Activities

COLLIN ZONE

DISTRIBUTION: 32,500 magazines 
each county
READERSHIP: 74,000+ each county
MARKET COVERAGE: Allen, Frisco, Little Elm, 
McKinney, North Carrollton, Plano, Richardson, 
The Colony 

DALLAS ZONE 

DISTRIBUTION: 32,500 magazines 
each county
READERSHIP: 74,000+ each county
MARKET COVERAGE: Dallas, Garland, Highland 
Park, Lake Highlands, Mesquite, Rockwall, 
Rowlett, South Carrollton, University Park

26% 25%
23%

distribution
dallaschild  (32,500) collin or dallas zone*

15%

10%

*Targeted advertising 
opportunities in either Dallas 
County or Collin County.

The editorial content in 
DallasChild’s zoned sections are 
county specific, aiming to give 
readers a look at what’s in their 
vicinity. Included in the section 
are profiles, area happenings, 
playground reviews, library events, 
birthday party ideas and other 
localized resources.

collin/dallas
counties

da l lasch i ld  /  z o n e s
PUBLISHED MONTHLY

Rate Card JJ                                                                                                                                                   Net Rates
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Entertainment / Retail / Health /
Education / Activities

DISTRIBUTION: 45,000 magazines
READERSHIP: 100,000+ readers
DISTRIBUTION POINTS: 1,000 family-
oriented distribution locations
MARKET COVERAGE: Arlington, 
Colleyville, Fort Worth, Grapevine, 
Hurst-Euless-Bedford, Keller, Mansfield, 
North Richland Hills and Southlake

33%

23%

12%

22%

9%

distribution

	 12x	 9x	 6x	 3x	 open

Two-page spread	 3170	 3340	 3560	 3830	 4355

Full page	 1865	 1975	 2095	 2255	 2565

2/3 page	 1545	 1600	 1670	 1780	  2005

1/2 page	 1110	 1205	 1290	 1365	 1460

1/3 page	 945	 965	 1025	 1115	 1205

1/4 page	 660	 690	 720	 770	 870

1/6 page	 460	 480	 500	 520	 600

back cover	 2930	 3045	 3240	 3410	 3730

inside front	 2595	 2700	 2870	 3045	 3390

inside back	 2460	 2570	 2720	 2885	 3210

fortworthchild (45,000)

f o r twor thch i ld
PUBLISHED MONTHLY

Rate Card JJ                                                                                                                                                  Net Rates
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	 12x	 9x	 6x	 3x	 open

Two-page spread	 2245	 2440	 2580	 2830	 2955

Full page	 1320	 1435	 1520	 1665	 1740

2/3 page	 1100	 1190	 1250	 1390	  1450

1/2 page	 770	 830	 875	 970	 1000

1/3 page	 540	 575	 615	 675	 715

1/4 page	 405	 435	 455	 510	 530

1/6 page	 260	 285	 300	 320	 355

back cover	 1780	 1930	 2010	 2180	 2500

inside front	 1625	 1760	 1865	 2030	 2380

inside back	 1575	 1695	 1795	 1975	 2275

northtexaschild (20,000)

Entertainment / Retail / Health /
Education / Activities

DISTRIBUTION: 20,000 magazines
READERSHIP: 46,000+ readers
DISTRIBUTION POINTS: 300 family-
oriented distribution locations
MARKET COVERAGE: Argyle, Coppell, 
Corinth, Denton, Flower Mound, 
Highland Village, Irving, Las Colinas, 
Lewisville and Valley Ranch

19% 19%

12%

40%

9%

distribution

nor th texasch i ld
PUBLISHED MONTHLY

Rate Card JJ                                                                                                                                                  Net Rates
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Retail / Health / Child Care / Classes / 
Library / Support

DISTRIBUTION: 30,000 magazines

READERSHIP: 63,000+ readers

DISTRIBUTION POINTS: 370 new mother-

oriented locations

MARKET COVERAGE: Dallas and Collin 
County ob/gyn and pediatrician offices,

childbirth and parenting classes, hospitals, 
maternity stores, baby retailers,

bookstores and more.

Baby is an indispensable source for 
expectant new mothers in the Dallas 

and Collin County areas. Each magazine 
is chock full of resources, products, 

interviews and information that guides a 
new parent. This bi-annual publication is 

published every April and October.

10%
5% 6% 8%

57%

14%

distributiondallaschild | baby – 40,000	

	 2x	 open	

F u l l  p a g e 	 1445	 1525 

1 / 2  p a g e 	 850	 895

1 / 4  p a g e 	 445	 500

b a c k  c o v e r 	 2495	 2625

i n s i d e  f r o n t / 3 	 2095	 2205

i n s i d e  b a c k 	 1950	 2100

baby (30,000)
Full page, no bleed . . . . . . . . . . . . . . . . . . . . . . . . . . . .                            4.75” x 7.75”

Full page, with bleed  . . . . . . . . . . . . . . . . . . . . . . . . . .                           5.75” x 8.75” 

1/2 page  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    4.64” x 3.75”

1/4 page  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    2.25” x 3.75”

Trim Size & Live Area for Full Page Bleed Ads*

Trim Size  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    5.25” x 8.25”

Live Area  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    4.75” x 7.75”

Bleed . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       5.75” x 8.75”

*Text and graphics must remain within Live Area.

mechanical requirements

baby
PUBLISHED TWICE A YEAR

Rate Card JJ                                                                             Net Rates
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DISTRIBUTION: 45,000 magazines
READERSHIP: 84,000+ readers
DISTRIBUTION POINTS: 500 locations 
frequented by parents of children with 
special needs
MARKET COVERAGE: Collin, Dallas, 
Denton and Tarrant counties, specifi-
cally to diagnostic centers, therapeutic 
services, developmental pediatricians, 
medical services, clinics, support 
groups, educational and evaluation 
services, schools, hospitals and rec-
reational resources, Whole Foods, 
Central Market and Market Street

DFWThrive, published six times a year, is 
dedicated to assisting parents of children 
with learning differences and special 
needs in the Dallas-Fort Worth area by 
reporting on issues directly related to their 
lives, building community among local 
families and promoting inclusiveness. 

We are committed to connecting our 
readers with the vast resources our area 
has to offer — educators, researchers, 
medical specialists, advocates and 
parents, whom we believe are the 
ultimate experts on their children. 

5%

14%

37%37%

7%

distribution


	 6x	 4x 	 2x	 open		

F u l l  p a g e 	 1800	 2000 	 2250	  2800		

2 / 3  p a g e 	 1455	 1515	 1625 	 2150		

1 / 2  p a g e 	 1090 	 1165 	 1245 	 1625		

1 / 3  p a g e 	 885 	 945 	 1025 	 1410		

1 / 4  p a g e 	 635 	 660 	 725 	 1100	

1 / 6  p a g e 	 440 	 455 	 475 	 850

b a c k  c o v e r 	 2910	 3060	 3220	 3800

i n s i d e  f r o n t 	 2675	 2840	 2990	 3540

i n s i d e  b a c k 	 2590	 2730	 2875	 3425

DFWthrive (45,000)
Entertainment / Retail / Health /

Education / Support Groups

t h r i ve
PUBLISHED SIX TIMES A YEAR

Rate Card JJ                                                                                                     Net Rates
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*Prorated weekly prices available

Digital Advertising (monthly*)

Homepage Leaderboard	 728 x 90 pixels	 1200	 1800

Homepage Medium Rectangle	 300 x 250 pixels	 700	 1200

Calendar Leaderboard	 728 x 90 pixels	 1000 	 1500

Calendar Tower	 160 x 600 pixels	 800	 1200

Calendar Rectangle	 180 x 150 pixels	 400	 800

Calendar Button	 120 x 60 pixels	 150	 500

w e b s i t e  r a t e s

Advertiser      
Non-Print
Advertiser

Homepage
Medium
Rectangle

Homepage
Leaderboard

Calendar
Rectangle

Calendar
Tower

Calendar
Button

Calendar
Leaderboard

Rate Card JJ                                                                                                                                           Net Rates
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ARTWORK  
/ 564 x 705 pixels (8” x 10”) JPG or PDF at 72-dpi
/ We do not accept HTML files
/ Ad materials due 2 weeks prior to release

SUBJECT LINE for the email; 8 or 9 words fits best. 

LINK Website address to link the ad blast to 
advertiser’s site.

ad blast

ARTWORK
/ Tower 160 x 600 pixels 
/ JPG or PDF at 72-dpi
/ Ad materials due 2 weeks prior to release

LINK Website address to link the ad to
advertiser’s site.

weekend guide

Tower

e m a i l  r a t e s  +  s p e c s

DISTRIBUTION: 50,000+

ARTWORK
/ 268 x 172 pixel JPG or PDF at 72-dpi 
/ 5–7 words for headline
/ 50 words or 300 characters
/ Ad materials due 2 weeks prior to release

LINK Website address to link the ad to
advertiser’s site.

Marketplace
DISTRIBUTION: 50,000+DISTRIBUTION: 50,000+

Ad blast  for
non-pr int  advert isers

Ad blast for contracted print advertisers

3000

Print contract	 12x	 9x 	 6x	 3x	 1x
ad blast rate	 1500	 1800 	2100	  2400	 2800

Weekend Guide for  advert isers

Weekend Guide
non-pr int  advert isers

600

900

Posi t ion 1–2
Contracted print advertiser	 500
Non-print advertiser	 800
Posi t ion 3–6
Contracted print advertiser	 400
Non-print advertiser	 700

Rate Card JJ                 
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2-page spread, no bleed . . . . . . . . . . . .             15.5”  x  9.625”

2-page spread, with bleed . . . . . . . . . . . . .              17”  x  11.25”

Full page, no bleed . . . . . . . . . . . . . . . . .                  7.25”  x  9.625”

Full page, with bleed  . . . . . . . . . . . . . . . . .                 8.75” x 11.25” 

2/3 page  . . . . . . . . . . . . . . . . . . . . . .                       4.7502”  x  9.625” 

1/2 page vertical . . . . . . . . . . . . . . . . . . . .                     3.5”  x  9.625” 

1/2 page horizontal  . . . . . . . . . . . . . . . .                 7.25”  x  4.688” 

1/3 page vertical . . . . . . . . . . . . . . . . . . .                    2.25”  x  9.625” 

1/3 page square . . . . . . . . . . . . . . . . .                  4.7502”  x  4.688”

1/4 page  . . . . . . . . . . . . . . . . . . . . . . . . .                          3.5”  x  4.688” 

1/6 page vertical . . . . . . . . . . . . . . . . . . .                    2.25”  x  4.688”

Trim Size & Live Area for 2-Page Spread Bleed Ads*

Trim Size  . . . . . . . . . . . . . . . . . . . . . . . .                         16.5”  x  10.75”
Live Area  . . . . . . . . . . . . . . . . . . . . . . . .                         15.5”  x  9.625”

Bleed . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             17”  x  11.25” 

Trim Size & Live Area for Full Page Bleed Ads*

Trim Size  . . . . . . . . . . . . . . . . . . . . . . . .                         8.25”  x  10.75”
Live Area  . . . . . . . . . . . . . . . . . . . . . . . .                         7.25”  x  9.625”

Bleed . . . . . . . . . . . . . . . . . . . . . . . . . . .                            8.75”  x  11.25”

*Text and graphics must remain within Live Area.

DIGITAL FILES ACCEPTED ONLY
Non-digital ads will be subject to a production charge.

mechanical requirements

digital submissions / production charges
IN-HOUSE AD PREP
There is a small ad prep fee charged (included in insertion rate) for 
all ads that DFWChild creates. If custom artwork is required, client 
will be charged cost of image(s). Those ads created are copyrighted 
and may not be used in other publications without a written release 
and fee.

SUBMITTING YOUR AD
Submitted digital files must be compatible with the Macintosh OSX. All 
files need to be CMYK or grayscale; please do not use Pantone or spot 
colors. We accept the following: 
•	Adobe InDesign CC 2015 or earlier (all fonts and artwork must 
be included). 

•	Adobe Illustrator/Photoshop CC 2015 or earlier (300-dpi/CMYK,
	 create text outlines).
• 	Media: CDs and DVDs.
• 	File Formats: PDF, TIFF, EPS, JPEG. 

UPLOADING YOUR AD TO OUR FTP SITE
1. Scroll to the bottom of our homepage: dfwchild.com
2. Click “advertise with us.”
3. Click the “upload your ad here” pink box at the top right.
4. The Customer File Uploads page will appear; please enter your 
company name, file description and comments (optional).
5. Attach file and click “submit.” After the file uploads, there will be a 
screen to let you know if the upload was successful.

6. Each file requires a separate upload.
7. Please do not use blank spaces in the file name. It can cause the 
file to upload incorrectly.
8. We will receive an e-mail letting us know that your file has been 
uploaded once you’ve successfully uploaded.

AD RELEASE FEES
Release Fee for Display Ad: $275 per ad
Once payment and release is approved, DFWChild will burn a CD of 
the ad. All ads are created in Adobe InDesign and will be collected 
on the CD including the InDesign document, all graphics and fonts. 
DFWChild will not resize or modify the ad in any way. 

adver t i s i ng  specs

1/2 Vfull page
2/3

page

1/
6 

V

1/2 H

1/4

1/3 
square

1/
3 

V



DFWChild      4275 kellway circle, suite 146  addison, texas 75001       972 447 9188            800 638 4461            dfwchild.com

{
DFWChild’s calendar is one of its most popular features — with events for children of all ages every 
day of the month, it appeals to every one of the magazine’s readers! You can reach thousands of 
potential attendees to your event by submitting information to our calendar online.

How to Submit an Event to our Calendar

1 On the main page of the website, dfwchild.com, click on the yellow word 
“Calendar” located on the left side of the page. 

2 On the right side of the next page, you’ll see a link that says “Submit Your 
Events”; click there. 

3 You’ll then see a form for submitting events to our calendar, which you 
must fill out in its entirety.

4 After the form is completely filled out, click “Submit.” An email will be 
automatically sent informing the calendar editor that a new event has been 
submitted to the calendar. He/she will review the event and edit per our 
editorial style and standards. Your event will then appear in DFWChild’s 
online calendar and, if time and space allow, in the upcoming print edition. 

In order for your event to be considered for our print edition, you should 
submit your information no later than the 10th of the month preceding 
(for example, if your event is Nov. 23, you should submit information by Oct. 
10). If you don’t make the deadline for our print edition, your event will still 
appear in our online calendar and may also be featured in our Weekend 
Guide, which is sent to more than 50,000 readers by email every Thursday.

3

2

4

1

Keep these tips in mind 
when filling out our online 
calendar form:

•	 The event must be 
$25 or under for 
consideration to appear 
in the print calendar. 
There is no minimum 
pricing requirement to 
appear in the online 
calendar or another 
section in print.

•	 You must include a 
phone number, website, 
name of the venue and 
address of the event.

•	 Including or sending 
a photo is strongly 
suggested. High resolution 
photos can be emailed to: 
calendar@dfwchild.com

•	 The description should 
have all the important 
details, including the 
ages of children who may 
participate in the event, 
what activities will be 
offered, any extra costs, 
whether pre-registration 
is required, etc.

•	 Must be open to the 
general public

•	 Must be of interest to 
families in the North 
Texas region

ca lendar  submiss ions


