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DISTINGUISHING LEADERSHIP
AMONG ENTHUSIAST BRANDS

Autoweek delivers world-class
content to those who love cars.

We do it in many ways: print,
online, mobile, video, events, audio,
interviews and more.

We are the nation’s most frequent car
magazine to critique new cars and
trucks and report trends. We have
covered motorsports for 58+ years.

Our experts share insight that
chronicles—and guides—the car
culture.

If your brand cares about the people,
places and things surrounding cars
and trucks, then Autoweek is the
partner for your brand.

The only car media brand based in
Detroit, Autoweek is owned by

Crain Communications Inc,
publishers of industry—leading media
that includes Advertising Age and
Automotive News.



In print and digital, our readers are the
core passion drivers for the industry.
Autoweek’s content feeds their
engagement and influence.

CIRCULATION

285000

Average Rate Base'

READER ENGAGEMENT

10

Readers per Copy?

6 5%

Have been a subscriber for 10+ years?®

63 minutes

Time Spent by Subscribers
Reading Each Issue?®

AUTOWEEK £




AUTOWEEK

Autoweek is an excellent value for
advertisers seeking the highest—
quality audience for their money.

$61,026

Median Household Income
of Subscribers?

47.3

Median Age?

76% [ 24%

Male / Female Audience?

D 3%

College or Higher Education?

38%

Non-Caucasian?



Our site—autoweek.com—is a best-in-class,
device-agnostic content experience for our audience.

W 6,737,382 average monthly page views*
M 1,342,671 average unique monthly visitors*

B 56% of website traffic comes from table/mobile*
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31,000 CORE ENTHUSIASTS:
A rich database of engaged
influencers...opt-in Autoweek
consumers are ready to serve
as virtual and in-person focus
group members, product testers,
technologists and, well, advisors.

Engaged: Advisors provide an
industry-shattering 46% average
response rate on surveys.

Affluent: With a median net
worth of almost $900,0003, they
have the means to fulfill their
wants and needs.
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CONTENT IS KING: And we are
content royalty. Autoweek has been
telling authentic stories about cars
and the people and technology
behind them for over 58 years. So

it's no surprise that brands ask us to
tell their story. Whether it's a custom
publication, an app that chronicles
the 100th anniversary of an iconic
brand or a video that encapsulates the
high-tech gadgetry in the latest sports

L

car, we create a customized platform
and cadence of communications that
allows each brand to push content
across multiple channels over time.
We even create one-of-a-kind events
that build an emotional connection
with your audience through hands-on
interaction. Whether you are looking for
lead generation or brand awareness,
Autoweek creates a custom, unique
experience with your goals in mind.



CONTACT INFORMATION

NATIONAL
ADVERTISING SALES

Jeff Ahl

Eastern Regional Advertising Manager
212.210.0142

jahl@autoweek.com

Theresa Le

Western Regional Advertising Manager
310.234.9809

tle@autoweek.com

Megan Zumbach

Midwest Advertising Manager
313.446.6043
mzumbach@autoweek.com

MARKETPLACE
ADVERTISING SALES

Denise Sheldon

Marketplace Sales Representative
313.446.6049
dsheldon@autoweek.com

Sara Hartman

Marketplace Sales Representative
313.446.6051
shartman@autoweek.com

ONLINE
ADVERTISING SALES

OEM Sales

Jason “JK” Koenigsknecht
Vice President, National Sales
248.614.6123
jk@jumpstartauto.com

Dealer Sales

Aaron Nichols

Vice President, Dealer Sales
415.310.5065
aaron@jumpstartauto.com

F&I /Aftermarket / Jumpstart Canada
Rob Bollinger

Vice President, Strategic Development
415.844.6303
rob@jumpstartauto.com
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1155 Gratiot Ave., Detroit, Michigan 48207 | 313.446.0324
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1. AAM Audited Paid and Verified 3. GfKMRI 2016 Subscriber Study
Circulation, June 2016 .
4. Google Analytics —
2. GfK MRI 2016 Fall October-December 2016

Competitive Set: Automobile, Car and Driver, Motor Trend and Road & Track




