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MISSION
Statement

The goal at FitnessRx for Men magazine is to 
provide our readers with the ultimate in cutting-edge 
scientific research pertaining to weight loss, fat 
burning, muscle growth, endurance, performance 
enhancement, optimal health, and great sex. With 
top-notch authorities on every subject from prop-
er supplementation to high-intensity workouts to 
optimal nutrition to cardiovascular health, FitnessRx 
for Men is your one-stop resource for creating the 
perfect body— that’s why we call it the Ultimate 
Prescription.

FitnessRx for Men cuts through the fog of misin-
formation the media is glutted with, and zeroes in 
on precisely what is needed to chisel that six-pack, 
burn unwanted fat, and create cardiovascular health 
and endurance, stamina in the bedroom, and the 
kind of healthy lifestyle you deserve— and that is 
most definitely within reach.

FitnessRx for Men gives you the tools and infor-
mation you need, the motivation to get you going, 
the support to keep you on track, and always, 
the scientific research to back up the information 
presented. We are science-based, and that means 
there is no guesswork; you’ll find the latest research 
and studies on topics such as ketogenic diets, 
maximum-intensity training, the fat-burning power 
of green tea, the health risks associated with ab-
dominal fat, whey-enhanced nutrition, how to boost 
testosterone, and more.

Build rock-hard muscle, burn stored fat, achieve 
the optimum health you know is possible, and have 
the best sex of your life! With FitnessRx for Men, the 
tools are at hand.
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Take one look at Optimum Nutrition athlete Steve 
Cook and itís clear heís been living and breathing the 
health and fitness lifestyle for quite a while. Of course, 
he didnít exactly have much of a choiceó thatís how 
it goes when you grow up in a household of athletes 
with a father who works as an athletic director.
 ìI was always playing or watching sports,î Cook 
remembers, ìso I started training at like 10 or 11 
years old. I remember my family would watch games 
on TV, and every commercial break I would have to 
do 50 push-ups. And it wasnít just watching TV. If I 
wanted to go over a friendís house? Fifty push-ups. Go 
to a movie? Fifty push-ups.î
 It wasnít just push-ups. Cookís pre-teen training 
years included plyometrics, sprints at the track and 
just about any other challenge his dad could think of. 
 ìI loved the feeling of moving weight,î Cook 
says. ìAs a seventh-grader I benched more than my 
brother, who was a senior at the time. I saw results 
quickly. I always loved being the strong kid. I loved 
having the look, but I was also very competitive.î 
 A three-sport athlete in high school, Cook went on 
to play linebacker at Utahís Dixie State University. It 
was there that he started honing the physique that has 
helped him develop into one of the worldís top fitness 
models. 
 ìI would do all the Olympic and powerlifts with the 
teamó cleans, deadlifts, snatches,î Cook remembers. 
ìAnd then I would come back on my own and do 
my bodybuilder stuff later on at night. I couldnít get 
enough of it.î
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BY ALLAN DONNELLY
PHOTOGRAPHY BY GREGORY JAMES

WITH STEVE COOK
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 Summer is nearly here, so you only have a few months 
to get into peak beach shape. Fortunately, breakthroughs 
in sports science make it possible to make gains in eight 
weeks that used to take six months to a year.

 High-intensity, explosive training (HIET) is the key to 
rapid gains in aerobic capacity, muscle mass, strength, 
power, and fat loss that will take your fitness to the next 
level. Most guys spin their wheels when trying to build 
muscle and cut fat. They go through the motions but 
donít reap the rewards of superior fitness. HIET turns on 
biochemical pathways that trigger muscle hypertrophy 
and mobilize fat-burning hormones that give you that 
lean, athletic look. This type of training is not for the faint 
of heart. Combine high-intensity training with protein and 
amino acid loading and you will make faster progress than 
you thought possible.

Get Ripped 

COMPLETE TRAINING 
AND NUTRITION PROGRAM

FitRx TRAINING

Gain Muscle 
and Lose Fat

A Scientific Approach!
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MODEL: IFBB PRO LOGAN FRANKLIN
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V-TAPER
WORKOUT

FitRx TRAINING

ANTON 
ANTIPOV’S ULTIMATE

And 10 Keys To 
A Superhero Build Ask most guys what inspired 

them to get into the weight room 
in the fi rst place and you’ll get any 
number of dif erent answers— 
seeing Arnold Schwarzenegger 
or Dwayne Johnson on the big 
screen, picking up a Superman 
comic book or following in their 
father’s footsteps all rank fairly 
high on the cliché list of answers. 
 But ask them what image they 
had in their heads when they 
went— the vision of their ideal 
physique— and the answers will 
likely be much more similar. 

THE CLASSIC V-TAPER
 From the gladiators of ancient Rome to the 
sculptures of Michelangelo, to Steve Reeves 
as Hercules in the 1950s, to any number of 
superhero actors in today’s Marvel Universe, 
it’s a look that has stood the test of time 
for thousands of years— and it’s the same 
regardless of where you come from.
 Just ask IFBB Men’s Physique Pro Anton Antipov, 
a Nutrex athlete. Growing up in Belarus, Russia as 
the son of an artist, Antipov was inspired by his 
father’s sketches at an early age.  
 “He drew a lot of comic book characters, but 
his thing was cowboys and Indians,” Antipov 

remembers. “But he still drew these characters 
with proportional structures, so he had to learn 
anatomy as well. When I got a lit le older he gave 
me his sketching books, so I started drawing and 
doodling around myself.”     
 Those sketches served as Antipov’s introduction 
and inspiration to the classic superhero 
physique— broad, round shoulders tapering 
down to a small, chiseled midsection. And even 
though Antipov was undersized for most of his 
teenage years, it’s a look that stayed in his mind 
as something to strive for when he moved to the 
United States and started training at his friend’s 
basement gym in Brooklyn. 

FitRx TRAINING
BY XXXXXXXXXXXXXX
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 “I was really into it,” Antipov says. “I was training in his 
basement even when he wasn’t. Af er a while I needed more— it 
was very limited— so I joined a gym and took the next step. It 
doesn’t really mat er where you train as long as you have weights— 
if you have the drive you can really make it work anywhere.”
 Antipov is proof of that. Even though he still trains at that same 
Brooklyn gym he joined 10 years ago, his physique has grown by 
leaps and bounds. Today, he’s one of top physique models and 
competitors in the world, and it’s no secret why— he has built his 
once spindly physique into the epitome of the classic V-taper.   
 And if he can do it, so can you. Take a look at Antipov’s 10 Rules 
for the Classic V-Taper Physique and the workout that helped him 
get there, and who knows— someday you might look like a real-life 
superhero, too. 
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the

physique!
perfect

How Physique Olympia Champion 
Jeremy Buendia Plans to Keep His Title

WHAT IS THE PERFECT PHYSIQUE?
 This is a question that has been debated endlessly. For many 
decades, competitive bodybuilding was the venue to determine the 
answer. Mr. Olympia champions like Arnold, Frank Zane and Lee Haney 
represented the ideal male physique as decided by a panel of judges. 
As the years went by, pro bodybuilders became ever larger and 
strayed from the older ideals of dramatic V-tapers with broad shoulders 
and tiny waists, perfect shape, symmetry and proportion. Eventually, a 
new division was created called Menís Physique (called MPD for short) 
that embodied all those attributes. It wasnít about the biggest or the 
freakiest physiqueó it was about the best physique. 
 In 2013, Menís Physique was added to the Olympia Weekend. That 
year, 22-year-old Jeremy Buendia from California was runner-up to the 
fledgling sportís first world champion, Mark Anthony Wingson. A year 
later, it was Jeremy whose hand was raised in victory. He was and is 
the epitome of what MPD stands for. Buendiaís physique is athletic and 
muscular, yet still functional. Powerful delts, pecs, lats and arms are set 
off by a waspish 27-inch waist with tight abs and chiseled obliques. This 
is how most men wish they looked, and itís why this new division has 
skyrocketed in popularity in a remarkably short time. 
 ìItís a more attainable look than bodybuilding,î Jeremy explains. 
ìA lot of guys, like myself, were athletes in high school and want to 
continue competing and challenging themselves. Most arenít interested 
in trying to become extremely massive. Menís Physique provides an 
arena for them to challenge themselves, and thereís no doubt social 
media has also given them a platform to share their journeys and be 
part of something.î 

BY RON HARRIS
PHOTOGRAPHY BY GREGORY JAMES
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CROSSFIT Vs.

WHICH IS 
BETTER FOR 
BUILDING 

LEAN MUSCLE, 
POWER AND 
STRENGTH?

BY THOMAS FAHEY, ED.D.
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C
ross training programs such as CrossFit 
have taken the fi tness world by storm. 
CrossFit, which was founded in 2000, had 
13 af  liates in 2005 and nearly 6,000 in 
2015. They have seen an annual growth 

rate of 168 percent a year in the last 10 years. 
About 250,000 athletes compete in CrossFit 
games with prize money totaling $2 million. 
CrossFit afi cionados are famous for their cultish 
dedication to their sport.

  Cross training programs such as CrossFit stress 
whole-body, high-intensit  training using exercises 
such as deadlif s, cleans, squats, presses, jerks, 
ket lebell exercises, snatches, plyometrics, sled 
pulls and weight carrying. Cross trainers learn to 
handle their bodyweight by practicing gymnastics, 
pull-ups, dips, rope climbing, push-ups, handstands, 

pirouet es, fl ips and splits. They also do aerobics 
such as running, cycling and rowing, but the 

emphasis is on speed and intensit . Cross 
training programs at empt to develop well-

rounded fi tness by including exercises 
that build cardiovascular and respiratory 

endurance, stamina, strength, fl exibilit , 
power, speed, coordination, agilit , 

balance and accuracy.
  The appeal behind high-

intensit  cross training programs 
is that the workouts are short, 

intense and produce fast 
results. The programs build 
muscle and cardiorespiratory 

fi tness at the same time 
without requiring hours of 
exercise on a treadmill 
or elliptical trainer. Many 

recent studies found 
that high-intensit  
training produced 

startlingly rapid 
results. The key 
element in these 
studies was that 

people trained at 
nearly 100 percent 
of maximum ef ort.  

  Mike Smith and 
colleagues from Ohio 

State Universit  found 
that 10 weeks of CrossFit-

based power training triggered 
substantial improvements in 

maximal oxygen consumption and 
body composition in men and women of 

all fi tness levels. Aerobic capacit  increased 
an average of 12 percent, while fat decreased by 
nearly 20 percent. Canadian researchers found that 
high-intensit  interval training (HIIT) on a stationary 
bike increased muscle oxidative capacit  (citrate 
synthase) by almost 50 percent, muscle glycogen 
by 20 percent, and cycle endurance capacit  by 
100 percent. The subjects made these amazing 
improvements exercising a mere 15 minutes in two 
weeks. Follow-up studies showed that interval 
training increased whole-body and skeletal muscle 
capacit  for fat use during exercise. A study from the 
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TRAINING

 It was mid-March and I knew I needed a change.
 I needed a challenge.
 I needed something extreme.
 On March 29 of last year, I decided I was going to squat every single day for 100 
straight days. To some, it may have sounded like I was writing my own death wish, 
but I needed something drastic. Squatting for 100 consecutive days counted as that 
and, right then and there sitting at my computer early one morning, I knew I had to 
see if I was capable of meeting this challenge.
 I had just performed poorly at a powerlifting meet and I was simply ready to 
tackle something different. I have competed in powerlifting for nearly 20 years and 
been fortunate enough to be around some of the biggest names in the sport. But 
competing in equipped powerlifting (wearing a squat suit and bench shirt) isnít 
easy on the body. 
 I might have squatted more than 700 pounds, but my hips were a mess. Even 
worse, I think my raw strength had started to deteriorate. My focus had been on 
equipped powerlifting and my body was paying the price. It got so bad that for my 
recent run of cover shoots and one bodybuilding competition in late 2013, I didnít 
perform one single squat. You read that rightó not one single rep was done, and 
now I was going to squat 100 straight days. 

100-Day 

Are You Man Enough?

Squat
Challenge

FitRx TRAINING
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CIRCULATION
FitnessRx for Men uses an effective and frequent system to monitor our performance. Barnes & Noble is the big-
gest retail bookstore in the US, and as such is one of the best ways for us to monitor our standing as compared to 
our competitors. We are pleased to report that FitnessRx for Men ranks among the best-read men’s health titles. 
These impressive and consistent rankings are a strong indicator of our industry standing, since these reports are 
audited. We also do a random sampling of dealers in particular parts of the country, and the results are once 
again consistent placing FitnessRx for Men among the top comparative titles. We have been using this system for 
years, and it has been our best gauge for monitoring our titles. This is an excellent portrait of how FitnessRx for 
Men stands up to the competition, as well as the overall health of the magazine.
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The goal at FitnessRx for Men maga-
zine is to provide our readers with the
ultimate in cutting-edge scientific
research pertaining to weight loss, fat
burning, muscle growth, endurance,
performance enhancement, optimal
health, and great sex. With top-notch
authorities on every subject from prop-
er supplementation to high- intensity
workouts to optimal nutrition to car-
diovascular health, FitnessRx for Men is
your one-stop resource for creating the
perfect body— that’s why we call it the
Ultimate Prescription. FitnessRx for
Men cuts through the fog of misinfor-
mation the media is glutted with, and
zeroes in on precisely what is needed
to chisel that six-pack, burn unwanted
fat, and create cardiovascular health
and endurance, stamina in the bed-
room, and the kind of healthy lifestyle
you deserve— and that is most defi-
nitely within reach.

FitnessRx for Men gives you the
tools and information you need, the
motivation to get you going, the sup-
port to keep you on track, and always,
the scientific research to back up the
information presented. We are science-
based, and that means there is no
guesswork; you can count on finding
research based on the latest studies
being done on topics such as keto-
genic diets, maximum-intensity train-
ing, the fat-burning power of green
tea, the health risks associated with
abdominal fat, whey-enhanced nutri-
tion, and how to boost testosterone.
Build rock-hard muscle, burn stored
fat, achieve the optimum health you
know is possible, and have the best
sex of your life! With FitnessRx for
Men, the tools are at hand.

YOUR
CONSUMER
IS OUR
READER. . .
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YOUR ONE-STOP SHOP
The ways to communicate your message to reach potential advertisers and
the options available are changing and growing every day. Thanks to the
Internet and social media, you can reach more people than ever before.
FitnessRx for Men and its parent company, Advanced Research Media, are on
top of this developing and ever-changing market by offering integrated
advertising packages. Advanced Research Media is a multimedia company,
offering you optimal advertising benefits by combining print and online
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Your advertising dollars can go further and your company’s visibility can increase
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Specialized, comprehensive integrated packages are also available to include
Muscular Development and/or FitnessRx for Women.

CALL FOR SPECIFIC INTEGRATED PACKAGE OPTIONS



Blanket Advertising Policy
& Guidelines
1. Publisher reserves the right to refuse any ad without explanation

at its discretion and those that do not comply with FitnessRx
editorial policies or those that do not meet the editorial standard
of FitnessRx.

2. All rates are subject to change without notice.
3. Materials are to be supplied by due date indicated unless otherwise

agreed upon.
4. All submitted materials must be in conformance with FitnessRx

mechanical specifications.
5. Any additional work required to convert artwork to film, or

modifications either necessary or requested by advertiser will be
billed to advertiser at cost plus applicable service charges.

6. FitnessRx will not accept ads for tobacco, beer, wine and
alcoholic beverages.

7. Cancellations are not accepted and copy corrections are not
guaranteed after closing date.  Requested positions are not
guaranteed without a 10% premium cost.

8. Commission to recognized agencies:  15%
9. Advertisers and advertising agencies are jointly responsible for

payment of all insertions, and shall jointly assume responsibility
for any claims arising from their ads that are made against the
publisher.  Advertisers should be prepared to handle all customer
complaints related to their ads satisfactorily.

10. Pre-payment required on all contracts pending credit approval.
11. Payment terms are net 30 days with a 1.5% monthly service charge

on past due accounts.
12. Advertisements must adhere to all FTC advertising guidelines and

regulations. This includes supplement products and product labels.
13. Supplement products that have been randomly tested by an 

independent laboratory must contain 90 percent or more of labeled
contents and values. Expiration dates and lot numbers of supplements
must be clearly noted.

14. No comparison or advetorial ads accepted. 

Advertising Contract
& Copy Regulations
1. All contracts, advertisements and insertion orders (collectively

“insertion orders”) accepted by FitnessRx Magazine (“Magazine”) are
subject to the terms and conditions of this advertising contract and
the current advertising rates as published by the Magazine. There are
no other terms and conditions.

2. All insertion orders are deemed accepted by the Magazine as of
the closing date of the Magazine issue for which the insertion order
is placed. After the closing date of an issue, no advertiser or its
representative or agent (collectively the “advertiser”) may cancel
any insertion order.

3. The Magazine has the absolute right in its sole discretion to reject
any insertion order at any time and such rejection shall not be
deemed to be a breach of contract or constitute any type of claim
by the advertiser against the Magazine.

4. The Magazine has the absolute right to require that any advertise-
ment in the Magazine be designated as an advertisement when
published. Location or positioning of any advertisements shall be
in the absolute discretion of the Magazine.

5. The term hereof shall not exceed one year from the date of the
first insertion (“contract term”). If the advertiser is in default of any
payment or in breach hereof the Magazine shall have the right,
upon not less than ten (10) days notice to advertiser, to collect

payment of the entire amount of the contract price which shall
become immediately due and payable together with reasonable
attorneys fees and expenses incurred in collecting any sums
owing to the Magazine.

6. If the advertiser has not earned billed rate at the end of the
contract term, the short term rate will be applicable. Only if
advertiser has made the required number of added insertions to
earn a lower rate will such advertiser be entitled to rebates at the
end of the contract term.

7. Advertiser (and its agency or representative) shall be jointly and
severally liable for all monies and charges due to the Magazine
for all insertion orders.

8. Advertiser (and its agency or representative) each represent and
warrant to the Magazine that (a) they have authorization to publish
the content and subject matter of each advertisement appearing in
Magazine; and (b) they are authorized and licensed to use any
copyrighted or trademarked material, all pictures and testimonials,
within any advertisement submitted by the advertiser and published
in the Magazine.

9. Advertiser (and its agency or representative) each jointly and
severally indemnify the Magazine from and against any and all claims,
actions, demands, liability, loss or expense, including reasonable
attorneys fees, arising from any demand, claim, action or litigation
based on the content and/or subject matter of any advertisement in
the Magazine or arising from the printing, publishing or copying of
any advertisement submitted by the advertiser.

10. The Magazine has the right in its sole discretion to destroy all
advertising materials of any kind after one year from the date
submitted. The Magazine, unless notified to the contrary, will return
materials requested by advertiser in writing at the sole expense and
risk of the advertiser, including packaging and mailing, such expenses
to be paid in advance of any return.

11. The Magazine shall not be responsible or liable for the following:

(a) reproduction quality of advertisement print materials that fail
to meet the mechanical requirements of the Recommended
Specifications for Web Offset Publication (SWOP).

(b)any change in any advertisement requested after the
applicable closing date.

(c) errors in key numbers, free information numbers, pubset
type and advertiser index.

12. Prior to the publication of any advertisement, advertiser shall
obtain all authorizations including releases necessary for the right
to publish the advertisement and the advertiser indemnifies the
Magazine with respect thereto.

13. The Magazine may in its sole discretion cancel any advertisement and
may either publish the advertisement in the following issue or return
any amount previously paid by advertiser to the Magazine with
respect to the cancelled advertisement with no other obligation or
liability of any nature due to advertiser by the Magazine.

14. Without any notice, the Magazine may in its sole discretion affect
advertising rate/changes. When a rate change becomes effective,
insertion orders may be cancelled by the advertiser without a short
rate penalty charge, provided that the advertising space use to the
date of cancellation has been paid for in accordance with the
applicable rate.

15. The Magazine shall have no liability or responsibility to advertiser,
for not publishing and/or circulating any part or all of an issue of
the Magazine or otherwise completing an insertion order if the
failure to do so is a result of any event beyond the Magazine’s
control, except to either publish the advertisement in a later
issue or refund any amount, previously paid in respect of such
advertisement.

YOUR ULTIMATE PRESCRIPTION FOR THE PERFECT BODY

FOR MEN!



FitnessRxforMen.com is the ultimate men’s print publication on the web for today’s active man seeking 
physical perfection, performance enhancement, and success. Our site delivers a scientific approach to fitness, 
muscle-building, fat loss, training, sex, nutrition, supplementation and the hottest industry news.

FitnessRxforMen.com is where science meets reality, enabling every man to look good, feel good, and 
surpass his expectations of a healthy and fulfilling lifestyle. More than just fitness, the website also brings you 
the best news in sports, entertainment & lifestyle!

FitnessRxforMen.com

Banner Advertising

Contemplating your internet initiatives for 2014?  
A banner campaign with FitnessRxforMen.com can fill your needs.

Campaign flexibility, purchase as much or as little as you wish, multiple sizes to 
choose from AND the demographic you are looking for. Inventory is limited,  

book your campaign today.

Banners: CPM (cost per thousand) pricing 
based on Ad views. Pricing is dependent on ban-
ner size and available inventory. Campaign flexi-
bility — purchase can be spread over a number of 
months at a time. All pricing is net to publisher.

Banner Pricing: W x H in pixels
250 x 200	 Box	 $5 CPM
468 x 60	 Rectangle	 $6 CPM
480 x 120	 Rectangle 	 $7 CPM
250 x 575 	 Tower	 $8 CPM
728 x 90	 Leader Board	 $9 CPM
980 x 180	 Rectangle	 $10 CPM

For more information or to start your campaign contact:

ANGELA Theresa FRIZALONE, Advertising Director
theadlady@advancedresearchmedia.com
Tel: 239-495-6899 * Fax: 239-495-3321 

Todd Hughes
Director, Digital and New Business Development
mediasales@advancedresearchmedia.com
416.346.3456

Roadblocks, Rollovers, Backgrounds, Premium place-
ments, Sponsorships and Custom Campaigns available.

If you can think it, odds are we can do it.



Advanced Research Media, Inc.
Muscular Development * Fitness RX for Women * Fitness RX for Men

21 Bennetts Rd. Suite 101 East Setauket, NY 11733, Ph: (631) 751-9696, F: (631) 751-9699

APPLICATION FOR CREDIT
PLEASE COMPLETE AND FAX TO: Denise Gehring at (631) 751-9699

BUSINESS NAME Formal or Legal ___________________________________________________________________________________ 
OTHER BUSINESS OR TRADE NAME(S) USED: ________________________________________________________________________ 
BUSINESS ADDRESS :_________________________________________________ ____________________________________________
	  (Street)			   (City)	   (State)	    (Zip)	
TELEPHONE: __________________ ___________ FAX: __________________________________________________________________ 
DATE FIRM ESTABLISHED: ____________  BRIEF DESCRIPTION OF INDUSTRY: _____________________________________________ 
ANNUAL SALES: $ ___________________ NUMBER OF FULL TIME EMPLOYEES: __________  PUBLIC COMPANY:    (  )  YES     (  ) NO      
APPLICANT IS A (circle one):   (  )  Advertising Agency	  (  )  House Agency	 (  )  Buying Service	  (  )  Advertiser

If Advertising Agency or Buying Service, list three current clients: 
_________________________________      _________________________________      _________________________________________
ESTIMATED MONTHLY ADVERTISING EXPENDITURE: $__________________________________________________________________

CHECK TYPE OF BUSINESS ENTITY: 			   FEDERAL I.D. NUMBER: ________________________________________
___PROPRIETORSHIP (Give legal Name of Proprietor, Resident Address, Resident Telephone#, Social Security #) 
___PARTNERSHIP (Give the Full Name(s), Address (es), and Social Security #’s of all General and Non-Limited Partners) 
___CORPORATION (Give names, addresses, and telephone numbers of officers) 
___LIMITED LIABILITY COMPANY (List members and telephone numbers of management committee or sole manager if no committee)

   NAME & TITLE	 RESIDENCE STREET 	          CITY                STATE                 TELEPHONE 	   SSN 

1. ______________________________________________________________________________________________________________

2.______________________________________________________________________________________________________________

3.______________________________________________________________________________________________________________

4.______________________________________________________________________________________________________________

BANK REFERENCE

PRIMARY BANK NAME: ________________________________________ CONTACT: __________________________________________ 

STREET ADDRESS: ______________________________CITY: _____________________ STATE: _______ TELEPHONE: _______ _______

CHECKING ACCT. #___________________SAVINGS ACCT. #________________________ LOAN ACCT ____________________________

CHECKING ACCT. #___________________SAVINGS ACCT. #________________________ LOAN ACCT. ___________________________

CREDIT REFERENCES (PREFERABLY MEDIA)

NAME	 CITY	 STATE	 TELEPHONE NO.	 FAX NUMBER

1. _____________________________________________________________________________________________________________

2. _____________________________________________________________________________________________________________

3. _____________________________________________________________________________________________________________

4. _____________________________________________________________________________________________________________

5._____________________________________________________________________________________________________________



TERMS AND CONDITIONS OF CREDIT SALES

IN CONSIDERATION of the providing of advertising services by Advanced Research Media, Inc. (the “Media Provider”) now and/or the future, 
the undersigned Applicant (the “Applicant”) agrees and shall be governed by the terms and conditions set forth in this agreement (“Agreement”) as 
follows: Applicant acknowledges that services from Media Provider may be purchased by Applicant: (i) on its own behalf; (ii) on the behalf of an ad-
vertiser, if Applicant is an agency or other service entity. For purposes hereof, the advertiser, advertising agency, or other service entity on behalf of 
which or through which Media Provider provides services shall be known as “Third Parties.” Whether sums are due under contract or open account, 
it is understood that all invoices are due upon thirty days and are considered delinquent if not paid within sixty (60) days from the date of invoice. 
Should timely payments not be made as stated, Applicant agrees to pay all collection agency fees and expenses, and other costs of collection, 
including reasonable attorney fees and court costs which may be incurred by Media Provider in pursuing and collecting payment. The liability of 
Applicant shall be joint and several with Third Parties. Any dispute by Applicant with advertising placed with Media Provider or the amount charged 
for the same shall be reported to Media Provider in writing within thirty (30) days from the date of invoice relating to the same, time being of the es-
sence (but any such dispute shall not affect Applicant’s obligation to make payment within thirty day terms as set forth above). Failure to report any 
such dispute within such time shall constitute a waiver of any claim by Applicant with respect to such dispute. The terms and conditions set forth in 
this Agreement shall govern and control all future services which may be provided by Media Provider from time to time for the Applicant. The party 
executing this Agreement on behalf of Applicant acknowledges that it has the authority to do so and that by its execution it has caused Applicant 
and Third Parties to be jointly and severally bound by the terms hereof. Applicant represents that Third Parties have knowledge of the terms set 
forth in this Agreement and agree to be bound thereby.

If credit is approved, Media Provider reserves the right to cancel credit at any time with or without notice for any reason or no reason at all. 
Notwithstanding the fact that bills are rendered to Applicant, Applicant and Third Parties shall remain jointly and severally obligated to pay to Media 
Provider the amount of any bills rendered by Media Provider within the time specified and until payment in full is received by Media Provider. Pay-
ment by Applicant to Third Parties or by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that should 
Applicant place advertising through an advertising agency (or other Third Parties) that Applicant will continue to be responsible to Media Provider for 
payment of such advertising services rendered by Media Provider. In the event Applicant is an agency requesting advertising on behalf of a client, 
Applicant acknowledges its joint and several liability for the payment of such advertising under the terms set forth in this Agreement.

This Agreement and the performance hereunder shall be governed by the laws of the State of New York (without giving effect to the principles 
of conflict of laws of such state). Applicant agrees that the sole and exclusive jurisdiction and venue for any litigation arising from or relating to this 
Agreement or the subject matter hereof shall be the appropriate federal or state court in the State of New York located in Suffolk County. If Applicant 
is an advertiser, all agencies which place advertising insertion orders with Media Provider shall be conclusively deemed to be authorized agents for 
Applicant; without limiting the generality of the foregoing, the following agencies are exMedialy included among the group of agencies which are 
authorized to place advertising insertion orders on behalf of and as authorized agent for Applicant: ____________________________________ _____
______________________________ ___________________________________								      

Applicant certifies that all statements and information included in this application are true, correct, and complete and are made for the purpose of 
obtaining credit and that all officers, owners, and employees of Applicant are authorized to purchase advertising. Media Provider is hereby autho-
rized to verify any and all statements through any source available to them.

COMPANY: ______________________________________________________________________________________________________

AUTHORIZED SIGNATURE: ______________________________________________________________________________________

PRINT NAME: ___________________________________________________________________________________________________


