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Houston magazine is the preeminent luxury lifestyle publication in houston, acting as the local authority on topics 
such as high-end retail, dining hot spots, design trends, and houston’s top tastemakers and personalities. as part of the 

award-winning modern luxury network of regional publications, Houston magazine is able to deliver 
cutting-edge fashion spreads, international travel features and revealing celebrity profi les, ensuring its content 

consistently engages the cultured reader. Plus, thanks to a renowned team on the ground with its pulse on the market, 
interactive digital brand extensions and unrivaled events, Houston magazine excels in capturing the metropolitan 

lifestyle, making it a valuable partner for companies wishing to reach houston’s most affl uent consumers.



With the widening of the Panama canal to 
be completed in 2015, the Port of Houston 
will become America’s most active seaport, 
surpassing Long Beach, CA & Port Elizabeth, NJ.

t h e  m a r k e t

The houston 
Area is a 

leading market 
for affluence 

in the U.S.

#2
Houston’s 

rank (behind 
NYC) for the 
most theater 
seats in their 

17-block 
theater district.  

with more 
than 10,000 
restaurants, 
houston is 
ranked by 

forbes as one 
of the best 

places to eat  
in the U.S.

Houston boasts 29 Fortune 500 
companies and 19 Fortune 100 
fastest growing companies. It is 
the #1 city for job generation.

Sources: Forbes, US Business and World Report, Biz Journal and The Center for Women’s Business.

Houston boasts 
the largest 

medical center in 
the world and 

is the #1 cancer 
facility in the  

United States with  
M.D. Anderson. 

30 
If it was its 

own country, 
Houston would 

be the 
30th richest 

country  
on the planet.



t h e  m a g a z i n e

HOUSTON 
Magazine 

delivers the 
luxury local 
and visitor 
market like  
no other

Luxury Lifestyle, Affluent Influencers,  
the Best Neighborhoods.

We reach our print audience with an unmatched blend of direct 
residential mail, controlled commercial, luxury hotel, newsstand and 

event distribution throughout Houston. This happens  
selectively in only the top neighborhoods and retail zones  

and delivers an unparalleled audience.

We host and support hundreds 
of luxury, community & non-profit 

events throughout the greater 
Houston area

We are the magazine of 
choice for the finest luxury 
brands and the influencers 

in our community.

C o n t e n t  t h at  e n g a g e s  
a f f l u e n t,  e d u c at e d  c o n s u m e r s

Sources: Ipsos Mendelsohn 2012 Affluent Adults Hhi $100K+;  
2011 GfK MRI HOUSTON magazine Reader Profile Study 

$354,700 
Average Household Income

hold  col l ege  degrees :  76%
hold post-grad degrees: 31%

have visited or contacted 

an advertiser80%

[digital savvy]

We have a higher number of app downloads 
and more interaction with our apps than any 

other local luxury lifestyle magazine. Our 
extensive email database and a thriving social 

network of active Facebook fans and Twitter 
and Instagram followers further enhance our 

digital engagement with readers.



w h o  i s  r e a d i n g
H O U S T O N  m a g a z i n e ?

Appealing 
to the Most 
Active Luxury 
Consumer 

the basics

Male/Female...................................................................38%/62%

Average age..............................................................................43

College grad.........................................................................76%

Post-grad degree..................................................................31%

Own their own home.........................................................84%

Married/partnered................................................................63% 

engagement

Readers per copy.....................................................................3.2

Median time spent with an issue.................................. 60 min.

Have read 3 out of 4 copies................................................74%

affluence

Avg. household income.............................................$354,700

Avg. net worth..........................................................$2,431,000

Avg. home value........................................................ .$1,000,700

Avg. investment portfolio.......................................$1,482,700

taking action

As a result of reading houston magazine

Visited or contacted an advertiser..................................80% 

Attended an advertised event............................................15% 

Visited an advertiser’s website............................................40%

SOURCE: 2011 GfK MRI HOUSTON magazine Reader Profile Study, Audience $150K. AAM Audited.

67%
of our readers 
prefer to buy 

luxury brands

77%
of our  

readers find  
houston magazine  
resourceful when 
looking for places 

to drink or dine 



r e s u lt s

WhAT our 
AdverTisers 
Are sAying 

AbouT 
HOUSTON
mAgAzine

my experience with Houston 
magazine and modern luxury 
interiors Texas has been very 

positive. the modern luxury brand 
aligns perfectly with madison lily 

rugs, and the 
reader is very responsive. We 

have clients come in on a regular 
basis saying these publications 
specifi cally brought them in. i 

would certainly recommend them 
as a strong advertising partner for 

anyone in houston looking to 
grow their business.

eDgar poDZemny, 
maDison LiLy rugs

i have to congratulate You 
on the Presentation of the 

book. it is extremelY Well 
done and has given manY 

small stores an oPPortunitY 
to advertise in houston’s 

toP magazine. i have to saY, it 
Was a Pleasure Working With 
You; You’re so Professional 

and so is Your team. 

caLLi saitowitZ, 
BB1 cLassic

as a small, growing design fi rm, 
it is often very diffi cult to fi nd 

adequate resources, specifi cally 
for advertising. however, from the 
beginning, the team at Houston 

magazine not only inspired 
confi dence, but generated the 
results we were looking for in 

our advertising efforts. the team 
created solutions that went above 

and beyond and that were a 
suitable fi t for our overall plans. by 
partnering with Houston, we have 
been able to consistently increase 

our presence in the houston 
area, produce great events and 
create more visibility to connect 
with potential clients. because 
of these things, we believe we 

have partnered with true leaders 
in the industry. thank you guys 
for believing in us, we really 

appreciate it!

Laura umansKy, 
 Laura u coLLection & 

Design stuDio



d i s t r i b u t i o n

targeting the 
most affluent 

readers in 
HOUSTON

and beyond

40%
Direct Residential Mail  

These copies are direct-mailed to homes in the most  
affluent zip codes in the Houston area.

35%
Controlled Commercial  

Top-tier salons, private golf clubs, select retailers, medical and professional 
offices and private jet terminals are among the premier public locations 

displaying copies, adding significant breadth to our audience. 

15%
Luxury Hotels  

Placed in-room and with concierges in the finest hotels,  
these copies reach the discerning traveler. 

5%
Select Newsstand  

With targeted precision, our magazines are out to get  
the most exposure from airports, Barnes & Nobles, and boutique 

newsstand placement throughout the city.

5%
Event Distribution  

Our magazines will always be at the most important, most exclusive,  
can’t-be-missed events throughout the year.

★ 
Digital Distribution  

Tablet devices and smartphones are reinventing how our  
readers consume content. Accordingly, Houston magazine is available in 

both app and digital edition formats.

SOURCE: 2011 GfK MRI HOUSTON magazine Reader Profile Study, Audience $150K. AAM Audited.

o u r  m o d e l

A custom survey conducted by MRI reveals 
a reader profile that embodies what most 
luxury retailers and markets would call 

“the perfect luxury demographic,” a highly 
engaged audience with a strong interest in 
fashion, style and luxury goods that earns 
more and spends more than the readers of 

any other local magazine.

50,000
circulation

160,000
readership



full-service custom Publishing

• custom print and digital ad design services

• custom print and digital advertorial layout design, photography and creation

• Print and digital high impact unit concept and creation

• Photography for special events

digitAl Advertising

• online advertising on modernluxurY.com and through custom–designed microsites and videos

• digital editions with interactive links and enhanced advertising options

• email marketing via weekly e-newsletter or dedicated e-mails deployed to our curated subscriber list

• mobile apps with customized in-app interactivity

• social media campaigns reaching our dedicated facebook fans and twitter followers

events & Promotion

• event creation—exclusively tailored events for highly targeted local infl uencers

• signature events presented throughout the year, designed to generate sales, build brand awareness and create strategic alliances 

 among leading upscale brands

• event sponsorships that leverage our high-profi le local and national partnerships. HOUSTON magazine offers advertisers affi liations 

 with complementary organizations and generates additional brand exposure to a broader, more involved audience.

m A r k e t i n g

A 360-degree 
plATform for 

brAnding 
impAcT



e d i t o r i A l  c A l e n d A r

in-The-knoW 
ulTimATe Access 

To A luxury 
lifesTyle

JAnuAry | best of the citY
aD cLose: Dec 1, 2014  |  materiaLs Due: Dec 1, 2014
this highly anticipated feature includes the best of what’s new and upcoming in our cities, with extended beauty coverage. 

februAry | 20 most PoWerful families
aD cLose: Jan 1  |  materiaLs Due: Jan 1
from old money to new, the 20 most infl uential families shaping the city today. 

mArch | sPring fashion and home design 
aD cLose: FeB 2  |  materiaLs Due: FeB 2
the latest in seasonal trends and styles in fashion and home design. 

APril | men of stYle (Plus: beautY)
aD cLose: mar 2  |  materiaLs Due: mar 2
our annual men of style portfolio—men’s fashion, best-in-class automotive and more! Plus: get glam! the latest in treatments, 
fi llers and procedures and the salon and stylists awards.

mAy | innovative under-40 entrePreneurs
aD cLose: apr 1  |  materiaLs Due: apr 1
We uncover the city’s most inspiring entrepreneurs under the age of 40. from fashion to entertainment, tech, food, sports, 
philanthropy, retail and more, these power players are making waves in their respective industries. 

June | summer Weekend escaPes
aD cLose: may 1  |  materiaLs Due: may 1
We spend 48 hours in the best u.s. cities and dish on what to see and where to stay, eat, drink and shop.

July | the restaurant issue
aD cLose: Jun 1  |  materiaLs Due: Jun 1
our annual collector’s edition! this award-winning issue serves up our cities’ hottest restaurants, best dishes, top chefs and 
infl uential personalities on the food and restaurant scene. 

August | real estate, home and design
aD cLose: JuL 1  |  materiaLs Due: JuL 1
inside our cities’ real estate markets and most coveted areas. Plus: the latest trends in homes and design.

sePtember | fall fashion
aD cLose: aug 3  |  materiaLs Due: aug 3
our most glamorous issue of the year! our collection of lust-worthy fashion and accessories.

october | Winter travel
aD cLose: sep 1  |  materiaLs Due: sep 1
our annual ski report and other worldly destinations. Plus: weekend escapes. 

november | PhilanthroPY issue (Plus: gifts, gadgets & Watches) 
aD cLose: oct 1  |  materiaLs Due: oct 1
this annual feature salutes the local do-gooders who have gone above and beyond for our cities’ charities. 

december | the next list
aD cLose: nov 2  |  materiaLs Due: nov 2
the who’s who on the verge of becoming the next big thing in some interesting corner of our universe. a fashionista. a chef. 
an artist. a philanthropist. an interior designer. a nightlife impresario. You’ll read about them here fi rst.



e v e n t s

signATure 
AffAirs WiTh 
Access To 
housTon’s 
eliTe sociAl 

circles 

JAnuAry | best of the citY issue release 
each January, HOUSTON magazine editor-in-chief, Jeff gremillion, invites our valued readers to one of 
the hottest venues in the city to celebrate the release of the annual best of the city issue. 

mArch | CHAriTY & SOCiAl dATeBOOK issue release 
HOUSTON magazine partners with one of houston’s prime venues to host the issue-release of the eighth 
annual Charity & Social datebook. in honor of the issue, HOUSTON magazine will invite all of our 
advertisers from the Charity & Social datebook- those heading up the most prestigious boards or co-
chairing the most talked about events. 

APril | men of stYle issue release 
each april, HOUSTON magazine Publisher, Peter remington, and editor-in-chief, Jeff gremillion, invite 
houston’s elite young-professional trendsetters to celebrate the release of the annual men of style issue. 
guests enjoy passed gourmet food, signature cocktails and luxury swag bags. 

June | fresh faces of fashion announcement 
HOUSTON magazine and tootsies partner in announcing the 10 most fashion-forward ladies of 2014. 
viP guests are invited to be the fi rst to see which houston-area socialites are named the year’s fresh faces 
of fashion and will be featured in the september issue of HOUSTON magazine.

June | nightlife issue release 
HOUSTON magazine teams up with one of houston’s hottest luxury nightlife spots to toast the annual 
nightlife issue. magazine viPs sip on premium cocktails, and dance the night away to music by one of 
the city’s premier dJs. 

August | fresh faces of fashion
HOUSTON magazine and tootsies team up to throw the most exclusive fashion event of the season. 
stylish socialites and young-professional trendsetters gather at tootsies to enjoy shopping, live music, 
passed hors d’oeuvres, wine and cocktails. to conclude the night of fun and fashion, the 2014 fresh 
faces of fashion and Page Parkes models hit the runway in some of fall’s fi ercest looks. 

october | men of fashion 
HOUSTON magazine hosts a dude-friendly event to celebrate the release of its october book as well as 
the issue’s special “men of fashion” advertising section. reps from houston’s high-end men’s stores are 
on hand to chat with guests about their fall stocks. While partygoers enjoy signature cocktails and cigars. 

december | arts & PoWer issue release
to fete our annual portfolio of power players who are shaking up the arts and culture scene in the city, 
HOUSTON magazine welcomes an elite crowd for an evening of cocktails and bites at the buzziest new 
venue in the city.



A d v e r t i s e r s

HOUSTON
mAgAzine’s

disTinguished
brAnd 

pArTners

a rosy outlook
ab modern houston, llc
advanced dermatologic 

surgery
american cancer society 

angelica by design
anna irion

asia society texas center
aspen chamber resort 

association
athleta houston

bacardi (grey goose)
baha mar

bebe
belvedere lounge

ben bridge
bering omega

best buy
bevolo

blackberry/rim 
bond st custom clothiers

brooklyn athletic club
cacao & cardamom

cakewalk
capital grille

carnan Properties
centerPoint energy

chanel
chivas

circuit of the americas

city centre houston 
constellation Wines u.s.

cordua restaurants
cosentino north america

coventry dincal high 
street

dance houston
david Peck

david Yurman
dentiq

deutsch & deutsch
diageo texas

donoho’s
dr angela sturm
dr. franklin rose

dr. James boynton
dryden kreps
eggersmann

farrago
ferragamo

fleming’s Prime steakhouse 
four Points by sheraton 

french Quarter
gawee fine Jewelry

guadalajara hacienda
habitation realty

heb
hermes

hotel galvez
hotel granduca

houston arts alliance
houston grand opera

houston livestock show & 
rodeo

houston Polo club
houston texans

houston Wealth stategies
hughes ellzey, llP

i.W. marks
internum llc

Jenn-air
Jet linx
Jetsuite

John daugherty realtors
Jonathan blake

Judith ann Jewels
kendra scott

kickerillo homes
land rover north houston

landmark houston 
hospitality group

landry’s restaurants
lasco enterprises

laura u
lexus

loews hotel corporate
lvmh (donna karan)

m. Penner
macy’s

madison lily

marriott
matrix design companies

mattress firm
maxwello dental

memorial hermann
mercedes benz usa

mexico tourism
mia’s table

michael silva
minnie belle Jewels

mitchell gold + 
bob Williams

momentum audi
momentum bmW

momentum motorcars
moni s. bohnisch/John 

daugherty realtors
moody gardens inc

mutual of omaha bank
norton ditto

oliver Peoples
omni houston hotel

Perimeter gallery 
Phoebe rourke ghabriel

Porsche design
Porsche of north houston 

(indigo auto group)
Prada

Praire creek beverages
Proclamation Jewelry

Prohibition bar
Pura vida tequila

restoration hardware
roche bobois

ron carter clear lake
royal sonesta houston

saks fifth avenue
simon malls

sonoma
sony electronics

sorrento ristorante italiano
southwest infi niti

spec’s
spine associates

st. regis new York
star motors (aston martin)

sub-zero/Wolf 
texas children’s hospital

tony’s restaurant
tootsies
tourneau
trevisio

valobra Jewelers
vineyard vines

W hotel new orleans
zadok
zegna

zt Wealth



t h e  
m o d e r n  l u x u ry 

n e t w o r k

national 
Reach, 

community 
Expertise

At Modern Luxury, we know that community more than ever defines who we are. And city by city, we make living 

well an art form. We are the world’s largest local luxury media company, delivering the most affluent audiences in 

the most prominent cities in the U.S. We bring luxury closer to home, because we live there too.

Modern Luxury, publisher of more than 55 titles in 18 markets, benefits from the management services of Cumulus Media. As the nation’s  

second-largest broadcaster, Cumulus Media operates more than 500 radio stations in 120 US cities, reaching 200 million listeners each week. 


