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ALLOW UsS TO
REINTRODUCE

It's time to re-imagine what you thought
possible from your community
newspaper company. When you partner
with the Ledger-Enquirer, you're outfitted
with the most dynamic and
comprehensive multimedia marketing
solutions in the Chattahoochee Valley. In
today’s complex media landscape, you
need a partner you can frust to deliver
results. Look no further.

OURSELVES

LEADVertising



Why Does Digital Matter? —

LEAD Digital

Users are accessing information through multiple platforms, so it is essential to
follow user consumption when planning an advertising campaign.
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Audience Fragmentation —

LEAD Digital

Time Spent by Platform: Ages 18+
51% of time spent is Non-Desktop

Tablet Mobile Laptop/Desktop

Source:: eMarketer: How Digital Time Spent Breaks Down by Device, Gender, Content Area




LEAD Digital

The Multi-Screen Experience

Multi-Tasking is the Norm
Smartphone and tablet owners regularly use multiple
devices while watching TV

Source:: eMarketer: How Digital Time Spent Breaks Down by Device, Gender, Content Area

Source:: Nielsen 2014




Digital is now king =

U.S. Adulis Now Spending
More Time on Digital
Devices Than Watching TV

Digital Devices Now Get More than
Five Hours Per Day, According to
eMarketer

Source: http://adage.com/article/digital/americans-spend-time-digital-devices-tv/243414/
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LEAD Digital

Site Retargeting

-—

1. User visits . YOUR

your
website and WEBSITE

the retargeting

pixel tracks the o
user. 2. User visits

other welbsites.

|_YOURADHERE __| E

ST R

3. User sees your ad and
clicks on the banner to return
to your website.




LEAD Digital

Search Retargeting

Search Retargeting segments are identified by keyword searches the user
has performed. The advertiser will choose a list of keywords and ads will be
served to users who have previously searched for those keywords as they
access content within the network.

GO 1)816

Chewvy Dealer

3 YOUR
. HERE

Google Search I'm Feeling Lucky

Search Retargeting takes SEM to
the next level. Your brand’s
message is No longer constrained
by word count or search engine
algorithms




LEAD Digital

Contextual Targeting

Contextual Keyword Targeting places a display ad onto pages with content
that matches client-supplied key words or phrases, reaching people as they
are viewing specific content.

Client Keyword List redbook

i sex & love beauty & fashion | food & home | mom &kids | mind &body | money & career | downtime
air
H O I rC UT Home » Beauty & Fashion » Your Virtual Hair and Makeup sowered by Modi
MO keUp Your Virtual Hair and Makeup
H ig h | i g h TS Get a virtual makeover. Try on celebrity hairstyles, change your hair color, and experiment with new makeup trends — even get a virtual face-lift!
LOyerS ﬁ‘” Fe Upload your photo to start makeover: Browse.. | No file selected
P e rm For best results, make sure your photo meets these requirements.

Or, choose a model: T B

'8 Juo
2 @

Hair Dye
Hair Salons
Salon
Barber Shop
Up-Dos
Shampoo
Conditioner
Hair Styles
Hair Dresser

AD
HERE




Advanced Targeting

Demographic Targeting

LEAD Digital

Reach a specific demo (age, gender, household
income, etc) using data complied from registration
information provided by users.

Key benefit:
Delivers your brand and advertising message to the
customers you need to reach, when you need to reach

them.

Key features:

- Client’s ads are served to the
segment as users visit any site
within the network.

- Guaranteed ‘above-the-fold’
placement

§ Free Shipping
| For your best beach days ever

R gg o
Shop safely on eBay sign in DAN mire™
SR (A 11 O !'¢/¢)

gh eve overss < and sel, orto manage you , ‘

A8

MALLOY

- Network features comScore’s

Top 300 Publishers

- Weather.com, NBC, ABC, Golf

Channel, Fox News, Forbes, and
more!

................
SSSSS

Dems Threaten Jan. 1 Tax Hike for All

wray is warming tha her paty is prepared to play hardbal to ge s way on taxes — and__ 16\ AR

MARKETS

A ] FomBUSNESS

WATCH NOW




Mobile Targeting e

Using thousands of apps and mobile sites, the mobile network is able
to reach potential customers within a DMA.

seee Yorzon T WAL2 AV

Key feature: =  mapmy@run
ey feature =

* Delivers ads to mobile users located o vt TRACKN

inside of geo-targeted radius OFf i

Key benefit: PR

* Heightens opportunity to reach Select a Route

potential customers. s il

YW

Q 1 )

Using thousands of apps and mobile sites, P/

the mobile network is able to reach potential

customers based on location. ESSS e H tT-2 BNE

MOBILE AD UNIT
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Premium News Network —
LEAD Digital

Key features: Key benefit:
e Aligns your brand with premium news  « you don't have to guess were
content delivered to local web users local web users are getting their
« Allows the promotional message to be hews, we deliver your ad Message
delivered fo local web users onup o~ o Them no matter where they're
1,600 different news sites, including our ~ 9oing!
competition!

24-MONTH

"“""',f,,f:,":‘;,;,‘,,,,‘ 706.322.8888 ' . " Yoo HIGH SPEED [ 51999
= LegacyChevy.com : A — N > A I

MALLOY W&®)

R s }5
MALLOY

DAN
= MaLLoy
? .;b
= MALLOY

The Premium News Network is made up of over 1,600 high-quality
local newspaper, broadcast, magazine and radio sites.




Video advertising, E

without fast forward

Streaming video offerings allow advertisers to run their video-format
message in front of video content online (:15 or :30 pre-roll spots).

Key feature:

e Re-invest your TV budget in to
video advertising you know
potential customers are watching.

Key benefit:

* YOU engage customers in your
video message with the

opportunity to click straight | ‘
. V- \
through to your website. = |

VIDEO: The Sunday Interview with
Elizabeth Barker

192.9 million Americans watched
online content videos via desktop
computer in May 2015. (comScore) S .. COl .. e

xxxxxxxxxx




Social Media Reach on Facebook

What's included:

e Cost-per-click pricing
model ensures that your
message is being delivered
frequently

e Target Facebook users in
our market based on their
expressed likes, interest,
education level and
location.

Key benefit:

e Deliver your brand’s
advertising message to the
increasingly-diverse
Facebook audience for
exponential results!

Ped

t . . ok Ghicagl & 280 Sponsored 1 see Al
http:/fwww.nordstrom.com/ www. twitter.com/Nordstrom st —— O ( ;&t e
http:/fwww. youtube.com/nordstromcom adl
= O Foiiosinom
About Photos Locations Nordstrom Excuse G... Beauty Central Y O U R A D
icur:
rselfl See how
o th te can
pre ay
p OFF
4 J

Nordstrom

Anniversary Sale starts 7/20! Click to create an excuse to shop:
http://bit.ly/NSaleExcuse

Facebook allows advertisers to reach users
in a social environment, targeting them
based on voluntarily provided information
about their interests.




Floorboards on Ledger-Enquirer.com

LEAD Digital

Key features:

» Works like billboards you can
click, 12" in front of your
prospective voters eyes.

 Digital ad follows readers
down the page as they scroll

* Delivers the effect of a
billboard, without going 55mph!

Key benefit:

* We deliver our huge daily web
traffic directly to your brand with
advertising that follows the
reader as they engage with our
online content!

Classifieds Jobs Cars Homes Apartments Legals PlaceanAd *

Ledaer-Enquiver R T

HOME NEws sPoRTS [EIVANGN BLOGS&COLUMNS OPINION PHOTOS&VIDEO OBITUARIES —LOCALDEALS

s Play Bible Trivia!
Poll: Georgia is one of America's most ‘
religious states

How many were present

at the Last Supper?
pr O

BY ADAM CARLSON D 6

acarlson@ledger-enquirer.com February 7, 2014 Updated 3 hours ago

BEOsSagl /=

Georgia is one of the most religious states in
the country, according to a new Gallup poll

from earlier this week that tracks the percent
of "very religious" people across the country

The state ranks seventh, with 52 percent of
people identifying as *very religious."
Mississippi ranks at No. 1., with 61 percent
right ahead of Utah (60 percent). Vermont, at
22 percent, is the least-religious state in the
country

Alabama, with 57 percent of people identifying
as "very religious." is at No. 3

Ultimate Bndal EXPO Admission is $3 for brides and $5 for each guest. Tickets available at RiverMill Event Centre
RiveNGllEventContre Dont't miss the biggest show of the year]  @wwewer §ii60
U Local and regional vendors Door prizes Special discounts Free samples e

N
Sunday, February 16 - 1pm.-5pm. 5.\ Daphne's Bridal Boutique fashion show at 4 pm.

@ g
e (1

BEOSgl =
O p e n Georg\a is one of the most rehg\ous states in

the country, according to a new Gallup poll
from earlier this week that tracks the percent
of "very religious" people across the country.

The state ranks seventh, with 52 percent of
people identifying as "very religious.”
Mississippi ranks at No. 1. with 61 percent
right ahead of Utah (60 percent). Vermont, at
22 percent. s the least-religious state in the
country.

Alabama, with 57 percent of people identifying
as "very religious " is at No. 3

Some methodology: "These state-by-state
results are based on more than 174,000

interviews conducted as part of Gallup Daily
C | ose d tracking in 2013, including more than 500

[ Ultimate Bridal Expo ~ Dont t miss the biggest show of the year!

Sunday, February 16 - 1p.m.

_* B4° Forecast

‘Subscriptions | Report News | Customer Service

How many were predent
at the Last Supper?

Bee,. 077




LEAD Digital

Peelback on Ledger-Enquirer.com

Key features
° O n |y O n e O VO i | G b | e per d Oy Classifieds Jobs Cars Homes Apartments Place an ad “Gateway To Ft. Benning" Columbus, Georgia

100% Smoke-Free Establishment

« Adruns on LE.com homepage for Ledger-Enquirer

FROM I-185 SOUTH:

24 h O U rS Home News Sports Living Blogs & Columns Opinion  Obitu! - Exit 1B/Victory Drive, right on US Hwy 280 West Suburban Extended
Stay Hotel is located 1.5 miles on the left.
TOP STORIES
ACCOMMODATION & FEATURES

i A d is Te O S e d Wi T h p O e ‘ fl i p " i n Ekﬁéﬁgﬁwh * Free Local Calls » Free Domestic LD

in trun * Free HS Internet

28 minutes ago

upper right corner (1), aufo expands

run over victim's head 7 Pet Friendly » Business Center

once per daily unigue visitor to ol |E———

reveal 800 x 550 ad unit (2), and can

Robber shoots victim
Grammys 2013 winners and performances: Big night

be relaunched with mouse-over or EE

I Popetoresign Feb.  Columbus named a top philanthropic Marley at Grammy Awards
click e Con

- oorIES

infirm Woman attempts to run over victim's head
50 m les ago
50 mingtee’dy Ledger Inquirer: Fort Mitchell home’s overgrown
Babbs Douglas was not surprised to hear that Columbus has been named as | packyard looks fike a jungle
one of the most philanthropic metropolitan areas in the country. 5 minutes ago

Five Killed in head-on collision in LaGrange
RELATED
= Link: Generosity in America’s 50 Biggest Cities: a Ranking Spofts Mustisled Swinsalt lssig 201 ), Katnonmo

Webb swimsuit photos posted online

Robber shoots victim in arm and head on Fourth

Key Benefits

Muscogee County School Board meets to Perfechsirike 15 minutés:ago Purchase.a
&dger-Enquirer.

discuss superintendent search, local adult

, ,
L) X Charlie Harper: An inauspicious o
« Unigue format draws voters e
Muscogee County School Board Chairman Rob Varner will give CLICK HERE Visit l«igﬂ mlgo(:aavd
ttention

« Ad clicks right through to your
campaign site and elevates your
brand




LE-mail Marketing

LEAD Digital

Acquisition email marketing

— Fresh prospects

Micro-target your desired audience
with permission-based email blasts

— Not just buying a list - Prospects have
triple opted-in

— Send blasts as often as you’d like
24/7/365

Target specific groups
Geotarget specific cities

i ©

ir best
Get the
hest rate

Buy One Night
Get One Free*




Native Advertising on

Ledger-Enquirer.com ,
Solution: - ' ¥ TAKEGRSUNMER

St. Francis' fiscal GET IT WHILE YOU STILL CAN.
health, reputation

» Designed to match the look of Ledger- w 7 ) e
Enquirer.com on desktop, tablet, and mobile S ey

member proposes
reducing

devices, native ads integrate content into the it L |
page and let the reader consume it in a normal B s |l 7 ot Pt

dies following »
media fuels debate of 1 T i Trending Stories

fl 5 hool Crawford
OW women in Ranger Schoo ¢ Columbus man stabbed in chest near

Aubum preparesto | Lakebottom

 The native advertising campaign will enhance G - e e

Hospital

your brand with trusted and relevant content Teaerscossrmon | ) Loctoon e st ntscoge Gty

i Phenix City, Russell County schools for
Avenue in Columbus commemorate 2015-16

« With multiple ad units and placements, you will = I em——
be able to reach your customers when they are ; : [ | s
perusing the homepage and while they are S s 3 | e o
reading articles e ' | e
« Native drives consumer engagement while e
being unobtrusive
 Extends the life of the content -
 Content will belong to you and the reach of the &v Ledger-Enquiter
article can be extended by publishing the content - I

Ford Has Changed the Game Again With the

on your website, blog and/or social platforms AlbNew F-150

Sponsored post by Ford M

noosaa

5-20 times improved response rate
50% increase in purchase intent
40% higher brand lift




s mpress |+ EMPower your campaign —
LOPC A‘L with real-time data on all T

marketing mediums LEAD Digital

impress J

. LOCAL B o
Key feCITUreS. ENNTT Lblings  Revews BMenbons Compelilion  Feporls
Overview o
i VI eW Th e reSU ITS Of O | | Welcome! This page provides an overview of the conversations peaple are having about your business
. . . anling, Use the tabs above to explore these stats in greater depth

media campaigns in a
single, simple-to- Histings ¢
understand tool. 69% uona seer

11 Iiings feund with ' Qlktings feund with T Sorces missing

accurale ricrmalon possibl= ernors o ishing
e Results are gathered v . &S
through the use of call _ _

Raviews 0 Mentions 0 Competition i ]

Tro C ki n g n U m b ers ’ nling Shana of Wi o Non: Educ eton in Cokimiie,

prOXYIng Of your ‘ Wo Recent Mentons Found gl
website, and the use of ‘
| R

landing pages.

Key benefit:

e You can focus advertising dollars where they are
most effective and eliminate wasteful spending.



impress

LOCAL]W Reporting Dashboard

LEAD Digital
[ impress
LOCAL Performance Summary - Summary
Key feOTU res’ Partner McClatchy Columbus  Advertiser From 01/07/2015 To 02/06/2015
SUMMARY
. . 7,622 278 1,395 12
Detailed metrics of your

campaign:

Impressions delivered

Clicks and click through rate
Exit pages

Time on site

Most followed paths

Engagements:

Social media visits
Social Reputation
Detailed Call Tracking
Emails generated
Maps referenced
Coupons

AUDIENCE
Wl drag inthe plot area te zoom

Clicks - Pageviews

ENGAGEMENT

02:36 49.39 % 326 255

4G TIME QM SITE EOUMCE RATE VISITORS UMIQUEVISITORS
VISITS

Destination UL #vg Time on Page: Exit Count Times Viewed | % PageViews
[ o0:31 150 395 24.77%
Fip: v 058 7 69 e r—l
hitkp: ffwanans o2 k)
[ 01205 9 56 0%
Fitp: ffwwc 00:20 n 44 3.51%

ftp: 00:24 2 a7 337

. 0106 16 E5} 23M%

akpi 8] 8 28 201%
i e 5L 2 20
L 00:33 1 5 179




[ impress
LOCAL

Call Tracking

LEAD Digital

[ impress

LOCAL
Key features:

Partner | mMcClatchy Columbus

SUMMARY

e Local phone number:
are assigned to each
campaign.

CALLS BY DAY OF WEEK

e Calls generated by
your campaign are
recorded. 1

Calls
'y

ra P ) ra o
* View data for and

. . Campaign Call Date Call Time Duration = Line
listen to recordings of
SEM 02/04/2015 3:55PM 00:24
C O | | S SEM 02/03/2015 1:10PM 00:38
* SEM 02/02/2015 10:14AM 01:00
SEM 01/26/2015 2:11PM 02:20
SEM 01/26/2015 2:09PM 01:48
. SEM 01/26/2015 11:34AM 01:55
Key benefITS: SEM 01/24/2015 3:35PM 00:36
SEM 01/20/2015 2:04PM 02:58

HOME

~ | Advertiser

REPORTING | v

DISPLAY SEARCH
CALLS
z
(=)
il
& &

Tracking Mumber Caller Number
(762)208-5272  (478) 297-3621
(762) 208-5272  (706) 577-0978
(762)208-5272  (706) 239-1034
(762) 208-5272  (706) 457-2204
(762)208-5272  (706) 761-3696
(762)208-5272  (706) 761-3696
(762)208-5272  (334) 740-9145
(762) 208-5272  (706) 617-2378

(762) 208-5272  (706)457-3736

SOCIAL

Caller Name
Bobby Gray
GRANITA

Tiffany E Garnett

Benjamin Barrow

From | 01/07/2015 | To | 02/06/2015

PLACEMENT
al
CALLS BY TIME OF DAY
]
& &
"{]’\( '%\
5 o
%° )

Address

20 Beaver Pond Rd, Mauk G& 31058
Columbus GA 31904

COLUMBUS GA 31901

PINE MOUNTAIN VALLEY GA 31823
COLUMBUS GA 31801

COLUMBUS GA 31901

98 Lee Road 2050, Opelika AL 36804
Columbus GA 31901

PINE MOUNTAIN VALLEY GA 31823

Last 30 Days

Call status

Answered
Answered
Answered
Answered
Answered
Answered
Answered
Answered

Answered

jlester@ledger-enquirer.com | My Account | Logout | Help

o
o
o
o
o
o
o
o
o

* Use call recordings to tfrack campaign

performance, track ROI, better understand

your customers & train employees.



impress ] . . =
1.LOCAIL. | Reputation Intelligence

Key features: ) \
[£ocar ]

* Monitors your brand and
reputation 24 /7 v

* Receive instant notification T —
when a review is posted about Trm————

your business

* Respond to negative comments

vunimmumsowcmmimm

Visibllity

61 0/0 Presence Score

or revieWS W i “ 2ogboed ! loscdnp
* Market positive comments or e  Fr— T—
reviews and instantly post them to

your social site y \ a
* Ensure directory listings are | 4

accurate
* Track share of voice against e IR & é
competifion

e Boost your ranking in search
results (SEO)



|

impress

LOCAL.

Search engine marketing

LEAD Digital

Key features:

*We continually
research, develop, buy,
optimize, and maintain
keyword campaigns
across all major search
engines (Google,
Yahoo, Ask, Bing) based
on the keywords that
are performing best

e Position yourself in front
of customers throughout
their buying process

GO gle roofer columbus ga

W

Web Maps Shopping Images MNews More Search tools

Ads related to roofer columbus ga @

Roofing Contractors - Affordable Roofing Services - RoofingGA.net
www.roofingga.net/ ~ (706) 223-1504

Call Us in Phenix City for More Details

Roof Repair Services - New Roof Installation

Roofing Services - TriConGeneral com
www.tricongeneral.com/ > (706) 223-1492

Affordable Roofing Contractors You Can Trust! Call Us For An Estimate
We Work wilnsurance Co - Free Estimates

Find Local Roofers By Zip - Get a Roofing Quote Now
www.elocalroofers.com/ ¥ (855) 806-1579
The Mation's #1 Roofers Directory.

Find Roofer  Privacy

Roofing Contractors in Columbus, GA - Yellowpages.com
www.yellowpages.com » Columbus, GA ~ Yellowpages.com

Results 1- 30 of 126 - 126 listings of Roofing Contractors in Columbus on YP.com
Find reviews, directions & phone numbers for the best roefing contractors in ...

Columbus Roofing — Georgia Commercial Roofing Services
www.columbusreoofinginc.net/ ~

Welcome to Columbus Roofing. We have provided Georgia with guality roefing and
repair services for over 35 years. Call us for an estimate and to learn more!

Find Roofing Contractors in Columbus, GA - WhitePages
www.whitepages.com/../GA/Columbus/Reoeofing-Contractors ~ WhitePages
Find Roofing Contractors such as Alexander Roofing Solutions, Metal Systems, Lott
Sheet Metal Contractors, Hershel & Son Builders, and American Roof-brite ...

-

Srhiths LakeWliver

Station »
Cnl@us j
Map for roofer columbus ga

Ads @

Find a L ocal Roofer
www_homeblue com/roofer ~

Free Estimates From A Pre-Screened
Roofing Contractor In Your Area

Roofing Services
www._hansons-reofing.net/ =

(888) 746-8114
55% Off Installation, No Payments
For One Year! 7 Locations, Call Now

Roofer
www.homedepot.com/ ~
Licensed & Insured Contractars
Schedule An Appointment Online

Free Roofing Estimates
www_localroeferguotes.com/
Your Roofing Project Starts Here
Enter Your Zip Code & Find Pros...
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[ 1IMpress —

LOCAL Web Design —

LEAD Digital

/

Choose from over 100 professional designs, use an existing domain or a new one.

CONTENT
CREATION

Meet with your website specialist to discuss your goals and gather information
needed to build your website.

3. CONTENT CREATION

A professional writer creates content for each page of your website.

A
©)
V- N WELCOME TO

=
©

We take your content and design and build out a website that matches your business goals.

5. YOU APPROVE WEBSITE

You review your website and give your website specialist approval to launch.

WEBSITE
GOES LIVE

=—==] 6. WEBSITE GOES LIVE

- Your business is now part of the World Wide Web!

YOU APPROVE
WEBSITE
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impress

LOCAL

Web Design —

LEAD Digital

A COMPLETE WEBSITE

SOLUTION THAT INCLUDES:

PROFESSIONAL DESIGN

We offer more than 100 designs. Your business website will have a clean,
functional and professional feel.

HIGH QUALITY CONTENT

We provide quaht‘,,-' content tlm is unique to your business and tailored
to each page of you 2

USER EXPERIENCE
User experience plays such a huge role in online marketing today,
make sure that your website makes it easy for users to navigate

and get the information the Ant.

LEAD GENERATION

All our '“-'-t“fites are designed with lead generation In mind. Your w
ion and the option to add lead capture

= whic | means that the

that a user

aute mLmr I\ fo mmt correctly to any

might be using, including desktop, tablet, and mobile

SPEED
Our remarkable turnaround
for a beautiful, custom

i 'r“.'t have to wait long

business.

= dcagr d with the searc|

orofessionally designed

site for a fraction

With impressL OCAL, you get &

of what it would cost you to hire an agency.

CUSTOMER SUPPORT

you ha

rything you need for online
ing for you, from designers

to writers tr‘ SE ) marketing experts.
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Print Advertising in the Ledger-Enquirer LEAD s

Unparalleled local reach

» The Ledger-Enquirer
e #1 source for news and advertising
e Region’s only daily newspaper
e Largest news team in the
Chattahoochee Valley
e Local news, world news, sports, food,
family, church news, To Do and more!

e Proven results!
¢ Daily Frequency
e Unparalleled Reach
e Engage your audience — reach them in the
only medium where the advertising is part of
the destination rather than a distraction

SUNDAY

thnu f.nqulttf Z;’ffil"i‘i’lﬁif’

SEVER£ ruuuomsro RMS

Community

FULL: I\ME\;;ﬁg;: fgw«wg
PO DECISIONS = ger fnqw ror

Hired 7
and2a
Reduced (h
employee

Eliminateq
in SPLOS’}

Delayed
in SPLOS

Preservy
pr()pOSE

\

second homj 7
= ticide in 2 days

JUDGE 10
RULE ToDAY
ON DEFENSE
MoTIoN

4

cutthg &

% | Succes
'}

0

Maximize your budget with our frequency bundle
packages, ask your multimedia consultant for details!




Front Page Promotion —

LEADVvertising

Key Features: SUNDAY .
e Front page strip ads on Al of ﬁ?ﬁgﬂ' ﬁnqutrer e

f.ehgw Enqutrer

Yoy, Moy 23, 2003

the Ledger-Enquirer S oo K}

SEAT DIES IN WRECK

TOMUINSON| e
are based on availability ‘WEWERE  1osie T
BLACK :

s, staff brace for layofE

When Vashun Ramsey’s violent shooting death was
* All ads are full color and dates | grlitmidiinie BUAOR - e vox amenscuoot cuosies? é

pomad 11 e by we
Aot

.
Do Fey

* Provides premium, front page SUPP(:RT’ S o
. . Libarty District ot | 7l
exposure alongside the biggest ‘}.‘.‘é‘;f,;‘;‘“‘
loc dl eklel ly

headlines of the day
Key benefit:

LIl Outfitter adds staff geur foropening

e Elevates your brand by featuring
it next to the content readers care
about, leading to heightened, top-
of-mind awareness

NINomae
e sr

ho
et v il by st A3

(h nsavcr‘

i@

3
i

TWO DAYS ONLYI

MAY 11-12

COLUMBUS CIVIC
CENTER

1 e bt i s e o g

May 257- 28" (Tharsday - Tussaey [N

E asdarmped

--1 2 e
¢ |03 ¥

‘ yod 4211 Migea R4, Columbas, GA + [108) 405-3387




Section Front Promotion —

LEADVvertising

Key Features:

e Section front strip ads on
targeted sections within the
Ledger-Enquirer

¢ All ads are full color and dates
are based on availability

e Sections include Local, Sports,
Taste, Health, Faith & ToDo

Key benefit:

e Elevates your brand by featuring
it next to the content readers care
about, leading to heightened, top-
of-mind awareness

NS Litge fouTT i by . | e e e e e e Food
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‘A Christmas Carol’ plays at the Springer this weekend
Join Mrs. Claus for Storytime at Columbus Park Crossing
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High Impact Print Solutions

LEADvertising

*  Our marketing solutions include:

— Front Page Sticky Notes

* Daily and Sunday dates available

— Glossy Inserts

e Multiple sizes available

— Spadea Wraps

L

e Ad wraps around outside of
Sunday newspaper, provides
maximum exposure and optimal
space for your message

* Weekday and Sunday runs
available
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Spadea wraps

Ledaer-Enquirer

follow us.

Key features:

e A high impact ‘wrap’ around our
Sunday newspaper — own the day!

e Provides the space equivalent to
three full pages of broadsheet print
advertising

e Full color outside, inside black
and white

Key benefit:

e Provides can’t-miss promotion
and exposure to announce your
campaign to the market in a big
way
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Ledaer-Enquirer
follow us.

Print & deliver

The P&D Program is especially valuable for small to mid sized businesses providing
prominent exposure with an eye-catching insert and highly targeted reach of your

potential customers. Go

ace- ] f Coup,
. . With geto‘faCe /@ upow
= Qut-performs solo mail at a fraction of the e L)

cost.

- True L
Concealey 5 1ateh Foupqu- 070l Stug;

= Subscriber and non-subscriber delivery
provides up to 98% saturation of your
message.

= Your free standing ad is delivered in the
branded channels that consumers trust
most and enjoys a longer stay in consumers
homes.

= All the power of direct mail with the cost
effectiveness of carrier or mail distribution.

= Rates include design, printing &
distribution.*




Ledaer-Enquirer
follow us.

Print & deliver

Go £~
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P&D Product Examples

The Half Sheet — 5.5” x 8.5”

=  Full Color, Glossy Stock, easy for customer to
carry your message

The Tall Sheet - 5.5” x 11”
=  Full Color, Glossy Stock, more room for more message

The Standard — 8.5” x 11”

=  Full Color, Glossy Stock, the high value workhorse

The Oversized — 10” x 11”
=  Full Color, Glossy Stock, stands out by design

The Four Pager — 11" x 17”

=  Full Color, Glossy Stock, allows you to tell the full
story and receive maximum impact




Ledaer-Enquirer

Ledger Notes

follow us.

Key features:

ﬂehger~ Gar
*Bright, bold colors that jump off e @ jin]ggjiED
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*A “can’t miss” portion for your
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Extend your reach T

Non-subscriber reach
— Sunday Select (YES)

— Neighbors (Total Market Coverage)

Total non-subscriber reach: 75,250
households per week

13,300 distributed each Sunday bt . —
Opt-in product for glossy inserts W= b : - —
Full color content jacket features

fashion, technology, shopping and
home decor

Reaches most affluent zip codes in the
region (31808, 31820, 31904, 31909,
36867, 36870)

62,250 distributed each Weds

Allows for reach beyond daily
subscribers

Full color content jacket features local
interest stories, home décor, fashion
and shopping.




The Valley’s only —
magazine for women mogazne™  LEADvertErS

e Glossy, monthly magazine targeted to
local women

e Distribution

— 12,500 copies per month

— 8,000 distributed via the Ledger-
Enquirer to key zip codes in Columbus,
LaGrange, Pine Mountain, Valley & West
Point.

— 3,500 copies in rack locations across the
region
* Her readers are:

— 80% more likely to have a household
income of $100,000+

— 95% more likely to be homeowners

— 75% more likely to be involved in
community and civic organizations




Contact Info

Thank you for your tfime!
We are here if you have any questions:

Ross McDuffie Robert Slay
VP / Advertising Director of Digital Sales

/06-571-8615 7/06-320-4407
rmcduffie@ledger-enquirer.com  rslay@ledger-enquirer.com

LEADvertising






