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Advertising Solutions

Distribution of
The News & Observer

The News & Observer has a long history in 
the market, establishing itself as both a 
local and regional newspaper with delivery 
throughout central and eastern North 
Carolina. Approximately 80% of N&O 
subscribers live in the four-county Greater 
Triangle, and 20% reside in 40+ other 
counties.

Circulation:
Monday-Friday: 100,395
Saturday: 101,295
Sunday: 139,034

Source: Most current annual - Alliance for 
Audited Media Report: June 30, 2016
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Cathy Wallace
Advertising Sales Manager
Real Estate , Recruitment
Classified and Legals
Obituaries and Special Occasions
cwallace@nando.com
(919) 829-4603

Shelley Bewley
Advertising Sales Manager
Eastern Wake News
Midtown Raleigh News and  
North Raleigh News
sbewley@nando.com
(919) 836-5909 

Kaki Berkeley
Advertising Sales Manager
Clayton News -Star
Garner-Cleveland Record 
Smithfield Herald
Southwest Wake News & The Cary News
kberkeley@nando.com
(919) 836-5997

Mark Alston
Advertising Sales Manager
Inside Retail Sales & Dealsaver.com
malston@nando.com
(919) 836-5630 

Annie Alexander
VP, Strategic Sales & Partnerships
aalexander@newsobserver.com
(919) 836-5680 

Doug Rogers
GM/Advertising VP of  
The Herald Sun, Durham
drogers@nando.com
(919) 836-5658

Patti Vargas
Advertising Director
pvargas@nando.com
(919) 836-5623

Del Scheitler
Advertising Director
dscheitler@nando.com
(919) 836-5737

Denise Walker
Advertising Director
Magazine & Events
dwalker@nando.com
(919) 836-5660

Jeff Knight
Key Strategic Sales Manager 
jknight@nando.com
(919) 836-5614

Eric Didawick
Automotive Sales Manager
edidawick@nando.com
(919) 836-5601

David Jones
Advertising Sales Manager
djones@heraldsun.com
(919) 419-6706

Emily Folsom
Client Success Manager 
Digital Fulfillment/PreMedia
efolsom@nando.com
(919) 829-4518

Jennifer Trainer
Preprint Coordinator
jtrainer@nando.com
(919) 836-5656

Deborah Mahaffey
Collections Manager
Credit Manager
dmahaffey@nando.com
(919) 829-4681, 1-800-849-1948

Represented By

North Carolina Press Services, Inc.
Raleigh, NC • (919) 787-7443

Contact Information
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Advertising Solutions

Great Reach of A Great Market

The Raleigh-Durham DMA

• The nation’s 26th largest DMA in the U.S. and the 2nd largest in NC
• Population of 3.1 million - up 8% from 2010 and projected to  
   grow an additional 6% in the next five years  
• 23 counties (22 in North Carolina plus Mecklenburg, VA)

* Read The News & Observer in the past week
*Base: Durham, Johnston, Orange and Wake counties
Source: Scarbourgh Research, April 2015-March 2016

The Greater Triangle - The N&O’s Primary Market
• Durham, Johnston, Orange and Wake counties make up the Greater Triangle area.
• More than three-quarters of The N&O’s reader live in the Greater Triangle.

 Total Greater News & Observer News & Observer
 Triangle Adults Readers*  Online Readers*
Average age 44.5 50.9  44
Average Household Income $72,206 $78,035       $89,521
Average Home Value $265,407 $295,649     $304,147
Household Income $50,000+ 54% 61%           72%
College graduates 41% 47%           60%
Own Home 59% 69%           65%

Market highlights include:
• State government - home to Raleigh, North Carolina’s capital
• Some of the best schools and universities in the nation: UNC-Chapel Hill,   
 Duke University, N.C. State University
• Continually ranked as one of the best places to live and to do business

Delivering an affluent and well-educated
audience in the Greater Triangle:

Reaching nearly half of Greater
Triangle adults every week.
The News & Observer, The Herald-Sun our ten community 
newspapers and websites reach 601,700 Greater Triangle 
adults or 45% of all adults.
- 405,500 weekly News & Observer print readers
- 470,000 weekly News & Observer print and online readers
- 82,200 weekly Herald-Sun print readers
- 95,100 weekly Herald-Sun print and online readers

Connecting to your Customers In Print & Digital

Herald-Sun Print  
 & Online Readers*

49.2
$60,812

$235,858
46%
33%
48%
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The Consumer Journey

Today, people are
not sold, they buy.

The ever evolving media 
landscape means today’s 
consumer is more 
empowered, than ever 
before. Consumers split 
their time between media 
resources at all points 
during the day. 

Today’s consumers – your consumers – spend more time engaging with content than ever before.

When consumers want to be informed, they seek a local news source. If they want to connect with friends, it’s 
social networks. If it’s particular information they seek, they’ll go to a search engine or specific-interest website.

Consumers are spending more time with their content than ever before. With this, the variety of material 
a consumer has access to also grows.

We live where your consumers live, providing access to information that includes – and goes beyond – the 
news. In fact, virtually everywhere your best local consumers go for content – you’ll find The News &    
Observer, a multimedia publisher, can help you reach them.

Full Run of Newspaper

Community Newspapers

Direct Mail

Walter Magazine

Special sections

Spadea

Dealsaver

Front Page Ad Notes
Print and Deliver
Front Page Ad Strips
Online Display
Behavioral, demographic, 
geographic targeting
Banner Ads
Re-targeting

Reputation Management

Social Media Management

Mobile

Video pre-roll

E-mail Marketing

Search Engine Marketing

What we offer to reach and engage them...

Television Print

Point of PurchaseSocial

Radio Outdoor

Online & Mobile

Advertising Solutions
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Advertising Bundles   
The Power of Print + Digital

The News & Observer, The Herald-Sun and our 10 community newspapers are more 
than just award-winning print publications. We are also a network of websites anchored 
by newsobserver.com. As how consumers seek and receive information evolves, so do 
we.  Today’s readers are coming to us via our printed editions, as well as our desktop 
website, our tablet and mobile sites. To deliver your advertising message to the entire 
N&O audience you need a mix of media, most importantly print and digital. To that end, 
we have affordable, effective advertising bundles that extend your advertising reach and 
allow you to maximize your return on investment.

The power of print and digital advertising combined is more than just greater reach. 
Both forms of advertising work together to give a lift to the effectiveness of each other, 
providing not only better recall, but a stronger response to calls to action and the ever 
important need for frequency.

Read the daily 
N&O yesterday

Read the Sunday 
N&O last Sunday

Read The N&O  
in the past week

Read The N&O &/or 
 newsobserver.com  

in the past week

247,200

388,900

521,200
603,200

Read The N&O, 
community papers &/or  

newsobserver.com 
 in the past week

752,800

*Read newsobserver.com or triangle.com in past 7 days  |   Base: Raleigh-Durham DMA
Source: Scarborough Research, April 2015-March 2016

854,300

Read The N&O,   
The Herald-Sun,

community papers   
&/or  newsobserver.com 

 in the past week

Advertising Solutions
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Bundle Rates
Open Modular Color Print & Digital Bundle

The N&O Modular ad sizes are your best value.  Print ads include color based on availability.  If color is not available, the ad will run in Black & White at the same cost.  For Bundle purchases, the digital 
banner ads are Advanced Audience Targeting banners and need to be published within 7 days of the companion print ad.

Full Run - News & Observer Friday Per Zone Rates

Size Specs Banners Mon - Tue Wed - Sat Sunday Banners Fri Zone

Full 6 (9.96”) x20”  160,000 $3,973.00 $4,990.00 $6,120.00  60,000 $1,788.75

Half
6 (9.96”)x10” 

or 
3 (4.92”)x20”

 
80,000 $2,018.00 $2,540.00 $3,120.00

 
30,000 $918.75

Quarter 3 (4.92”)x10”  40,000 $1,051.00 $1,330.00 $1,640.00  17,500 $512.50

Eighth 3 (4.92”)x5”  25,000 $607.00 $760.00 $930.00  10,000 $287.50

Fifteenth 2 (3.24”)x4”  15,000 $349.50 $435.00 $530.00  7,500 $187.50

Thirtieth 2 (3.24”)x2”  10,000 $200.80 $244.00 $292.00  5,000 $113.75

N&O Short Term
and Long Term

Bulk Ad Contracts
Sign a Short Term or Long Term Bulk Ad 
Contract and receive additional discounts 
off of the open rates for Print & Digital 
Bundles.  Contract discounts cannot be 
combined.  These discounts apply only to 
the modular sizes listed above. No other 
discounts apply.

Short Term
Volume Discount

Ads Weeks Discount

7 13 7.5%

13 13 15.0%

26 13 22.5%

39 13 30.0%

52 13 40.0%

Long Term
Volume Discount

Ads Weeks Discount

13 52 7.5%

26 52 15.0%

52 52 22.5%

78 52 30.0%

104 52 40.0%

Universal Print & Digital Dollar Volume Contract Discounts

Universal Print & Digital
Contract Rate Discount

Open 0.0%

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%

Digital Contract Level - 
Additional Print Discount

Open 0.0%

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%

Customers that sign a dollar volume 
contract receive a discount based on 
the grid to the right on most print & 
digital rates across our entire portfolio 
of products.  For example, a customer 
that signs a $50,000 contract will re-
ceive a 20% discount off the open rates 
for print & digital products.  Customers 
can further reduce their Modular print 
rates by committing to a digital spend 
level.  For example, if the customer 
commits to $50,000 in total spending 
and commits to spend $20,000 of the 
$50,000 on digital products, then 
they will earn an additional 12.5% off 
their print modular advertising.  In 
this example, their digital discount 
would be 20% and their print modular 
ad discount would be 32.5%.  Contract 
terms are 365 days.

Bonus Circulation

The News & Observer

To give advertisers maximum reach on holidays, The News & 
Observer will be distributed in the Triangle to weekday and 
Sunday-only subscribers on the following days:

Presidents’ Day Christmas Eve
Memorial Day Christmas Day
Labor Day Thanksgiving Day
New Year’s Day Day After Thanksgiving

Sunday rates will apply. Ads in zoned editions published on 
holidays with bonus circulation will be charged a 20% premium 
on earned rate.

Standard Broadsheet
Column Widths

Number of Columns Width

1 1.56”

2 3.24”

3 4.92”

4 6.60”

5 8.28”

6 9.96”

Community
Paper Pick Up

Pick up any modular N&O ad into any 
of our ten Community Newspapers.  
No copy changes.  7 day Pick Up 
Window.  No other discounts apply.

Print Cost

Full $682.50

Half $367.50

Quarter $199.50

Eighth $105.00

Fifteenth $66.50

Thirtieth $38.50

Advertising Solutions
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Digital Solutions

Digital Advertising Solutions

Our expansive suite of digital products are designed to provide market-leading content along with powerful 
targeting capabilities to help your business capture today’s tech-focused online and mobile consumer. Our 
wide range of products are designed to fit any need and budget.

Expand your reach to a diverse, upscale and highly educated audience with our digital advertising solutions. 
Anchored by newsobserver.com, our Triangle Online Network is a powerful network of websites, including:

	 	 •		newsobserver.com
	 	 •		10	community	paper	sites
	 	 •		triangle.com,	the	local	leading	entertainment	site
	 	 •		cars.com
	 	 •		homefinder.com
	 	 •		careerbuilder.com
	 	 •		trianglemom2mom.com-	a	local	parenting	site
	 	 •		artsnownc.com-	the	region’s	premier	cultural	and	fine	arts	site

Most importantly, our digital suite offers opportunities and solutions to reach on online audience in new ways 
across all platforms.

We offer a wide range of targeting solutions. Using some of the most innovative display ad targeting available, 
Advanced Audience Targeting reaches a specific audience over a large network of national and local sites. We 
can target users by behavior, demographic, job title, context and more.

Affluent, Educated Readers:
Average	Household	Income:	$88,815
88% attended/graduated from College
76% Own their homes

An average of 14.2 million page views and 
nearly 2.3 million unique visitors per month. 

Source:	Omniture	Site	Catalyst,	January	2015-June	2015
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Digital Rates

300x250
Max file size: 40K

320x50
Designed at 640x100

Max file size: 15K

300x600
Max file size: 60K

160x
600

Max file size:
40K

• Every banner must have at least
   one pixel border on all sides.
• A click tag is required for all Flash
  ads. Standard Script for Flash
  buttons is: on(release)
  {Get URL(clickTAG,”_blank”);}
• Animation is limited to 15 seconds, including looping, for all GIFs
   and SWFs.
   Animation can start again on mouseover but must stop immediately on    
   mouse off.
• All Flash ads require a backup .gif file. 
   (Please send along with your Flash ad)

Online 
Annual 

Dollar Volume

Run of 
Network

GEO: 
State or 

DMA

GEO: List, 
Radius or 

Custom Zone

Site or 
Channel 

Targeting

Site or 
Channel 

with GEO

Advanced 
Audience 
Targeting

Premium 
News 

Network

N&O or
Yahoo 

Home Page

Job Title
Retargeting

Rich Media  
Add-On

Open $6.00 $8.00 $10.00 $10.00 $10.00 $10.00 $10.00 $15.00 $15.00 $5.00

$5,000 $5.70 $7.60 $9.50 $9.50 $9.50 $9.50 $9.50 $14.25 $14.25 $4.75

$10,000 $5.55 $7.40 $9.25 $9.25 $9.25 $9.25 $9.25 $13.88 $13.88 $4.63

$15,000 $5.40 $7.20 $9.00 $9.00 $9.00 $9.00 $9.00 $13.50 $13.50 $4.50

$20,000 $5.25 $7.00 $8.75 $8.75 $8.75 $8.75 $8.75 $13.13 $13.13 $4.38

$30,000 $5.10 $6.80 $8.50 $8.50 $8.50 $8.50 $8.50 $12.75 $12.75 $4.25

$40,000 $4.95 $6.60 $8.25 $8.25 $8.25 $8.25 $8.25 $12.38 $12.38 $4.13

$50,000 $4.80 $6.40 $8.00 $8.00 $8.00 $8.00 $8.00 $12.00 $12.00 $4.00

$75,000 $4.65 $6.20 $7.75 $7.75 $7.75 $7.75 $7.75 $11.63 $11.63 $3.88

$100,000 $4.50 $6.00 $7.50 $7.50 $7.50 $7.50 $7.50 $11.25 $11.25 $3.75

Creative Needed for PC: 300x250, 728x90 and/or 160x600    
Creative Needed for Mobile: 640x100 and 320x50
Creative Needed for Tablet: 728x90 and/or 300x250    
Interstitial for Mobile: 480x320, 320x480
Interstitial for Tablet: 1024x768, 768x1024

Advanced Audience Targeting includes any combination of the following: GEO, Site/Channel, Demo, 
Behavioral, Category, Keyword, Contextual and Retargeting.  300x600 ad unit carries a $2.50 
CPM add on.  Some products require a monthly minimum.   Mobile trigger and/or dayparting can 
be added for an additional $3.00 CPM.  A Weather trigger is just one example.  Rich Media Add-On 
CPM fee applies to Flyouts, Expanding Billboards, Floorboards, Video Banner Ads and mobile/tablet 
Interstitials. Please contact your Account Executive for more information.  

728x90
Max file size: 40K

Digital Solutions
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Fixed Placement

Secure 100% of the traffic as an exclusive, fixed placement on newsobserver.com homepage, 
section fronts or on any of our 10 community paper fronts. 

Available section fronts include: News, Politics, Business, Sports, Living
 
Ad sizes: 300x600, 300x250, ad sizes vary based on page
Rich Media ads receive a 25% premium before earned rate discount on Fixed Placement.

Discounts programs cannot be combined.  

Universal Dollar Volume Contract advertisers: Earn a 
discount regardless of volume purchased as indicated by the 
table above.  

Other Advertisers: Can sign a bulk ad contract and receive a 
discount off of  the Daily and Weekly rates.  Contract must 
be fulfilled within a 365 Day time period.  Multiple ad sizes 
and positions can be combined to achieve a larger overall 
discount.  Weekly and Daily units are each counted as 1 when 
determining overall quantity contracted for and therefore 
discount earned.

Discount Programs
Triangle Online Network Daily Positions

Triangle Online Network Weekly Positions

Dollar Volume 
Contract

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%

Volume Discount

1-4 0%

5-9 5%

10-14 10%

15-19 15%

20-24 20%

25+ 25%

OR

300x250 300x600 Roadblock CP SB 

or FB

Wallpaper Combo

Newsobserver.com Home Page $1,500 $1,800 $2,200 $1,000 $3,000

Sports Front $275 $350 $425 $1,000 $2,000

News or Business Section Front $200 $250 $300 $750 $1,750

Living or Political Section Front $150 $200 $200 $500 $1,500

Triangle.com Home Page $150 $200 $500 $500 $1,000

300x250 300x600 Roadblock CP SB or FB Wallpaper Combo

Real Estate, 

Rentals and Auto

$250 $300 $375 $1,000

TringleJobs.com 

Section Front

$200 $250 $300 $750 $1,500 $2,000

Community 

Home Page

$175 $200 $250 $400 $1,000 $1,200

The Herald-Sun
Home Page (Mon-Sun)

$175 $200 $250 $400 $,1000 $1,200

Roadblock: 300x250      
CP SB or FB: Corner Peel, Floorboard or Sliding Billboard     
Combo: Any combination of Corner Peel, Floor Board, Sliding Billboard and a wallpaper  
Other Section Fronts: Other section front pricing available upon request    
Floorboard: Community Newspaper floorboard ad runs throughout the site on most pages during the week. 

Note: Home Page CP SB or FB includes interstitial on mobile and tablet platforms at no additional charge.

300x250

Digital Solutions
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Digital Solutions

24 Hour Takeover
Make an impact and increase visibility with a 24 Hour Takeover, 
one of our Rich Media positions. For 24 hours, every visitor to 
newsobserver.com will see your ad in one of the following positions: 

Sliding Billboard/Interstitial Ad
A sliding billboard on the newsobserver.com home page will roll 
down from the top of the page and will show your ad. On mobile 
devices and tablets, an interstitial ad will cover the entire screen 
while the reader is viewing a story.

Floorboard Adhesion
A floorboard adhesion ad will appear at the bottom of the page on 
newsobserver.com on desktop, mobile and tablet. Adhesion ads stay 
in place no matter what content the viewer is reading.

Discounts programs cannot be combined.  

Universal Dollar Volume Contract advertisers: Earn a dis-
count regardless of quantity purchased as indicated by the 
table above.  

Bulk Discount Contract: Earn based on quantity of ads a dis-
count off of  the rates.  Contract must be fulfilled within a 
365 Day time period.  Multiple ad sizes and positions can be 
combined to achieve a larger overall discount.  Weekly and 
Daily units are each counted as 1 when determining overall 
quantity contracted for and therefore discount earned.

Sliding Billboard
or Floorboard Takeover

on Newsobserver.com Homepage

Open Rate $2,200

Dollar Volume 
Contract

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%

Bulk Discount

1-4 0%

5-9 5%

10-14 10%

15-19 15%

20-24 20%

25+ 25%

OR

Sliding Billboard

Tablet
Interstitial

Ad

Mobile
Adhesion

View

Mobile
Interstitial

Ad

Mobile Adhesion Ad

Tablet Adhesion Ad

Floorboard Adhesion
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Mobile and Tablet Advertising
Now that there is a supercomputer in the palm of almost every hand, advertising on smartphones and tablets 
is a part of everyday life.  Nearly 60% of The Triangle Online Network’s digital traffic is viewed on a mobile or 
tablet device representing over 7 million page views each month*

We offer an expansive suite of mobile products to reach consumers on the go.  We can target users based on 
their current location. Additionally, your ad can be placed on many different apps and websites based category 
such as entertainment, sports, business etc.  

 Annual 
Dollar Volume

Run of Network GEO: State 
or DMA

GEO: List, 
Radius or

Custom Zone

Site or Channel 
Targeting

Site or Channel 
with GEO

Advanced 
Audience 
Targeting

Open $6.00 $8.00 $10.00 $10.00 $10.00 $10.00

$5,000 $5.70 $7.60 $9.50 $9.50 $9.50 $9.50

$10,000 $5.55 $7.40 $9.25 $9.25 $9.25 $9.25

$15,000 $5.40 $7.20 $9.00 $9.00 $9.00 $9.00

$20,000 $5.25 $7.00 $8.75 $8.75 $8.75 $8.75

$30,000 $5.10 $6.80 $8.50 $8.50 $8.50 $8.50

$40,000 $4.95 $6.60 $8.25 $8.25 $8.25 $8.25

$50,000 $4.80 $6.40 $8.00 $8.00 $8.00 $8.00

$75,000 $4.65 $6.20 $7.75 $7.75 $7.75 $7.75

$100,000 $4.50 $6.00 $7.50 $7.50 $7.50 $7.50

Creative Needed for Mobile: 640x100 and 320x50

Creative Needed for Tablet: 728x90 and/or 300x250  

  

Interstitial for Phone App: 480x320, 320x480

Interstitial for Tablet App & Mobile Web: 1024x768, 768x1024

Advanced Audience 
Targeting includes 
any combination of 
the following: GEO, 
Site/Channel, Demo, 
Behavioral, Category, 
Keyword, Contextual 
and Retargeting.  
300x600 ad unit 
carries a $2.50 
CPM add on.  Some 
products require a 
monthly minimum.   
Mobile trigger and/
or dayparting can be 
added for an addi-
tional $3.00 CPM.  A 
Weather trigger is just 
one example.  Please 
contact your Account 
Executive for more 
information.  

*Omniture Jan 2015

Digital Solutions
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Sponsored Content Advertising
Build trust and engagement with customers through the use of Sponsored Content Advertising.  
Designed to match the visual look of a story on newsobserver.com, Sponsored Content ads integrate 
the content into the page and lets the reader consume it in a normal flow.

Take advantage of the following benefits of Sponsored Content:

• Drives consumer engagement without being obtrusive
• Enhances branding with relevant and credible content
• Increases visibility with placement on the center rail on desktop homepage
• Provides the ability to go to advertiser’s website traffic from the article
• Enables the life of the content to be extended
• Enhances click-thru rates and engagements
• Advertiser owns the content created
• Content can be advertiser supplied or chosen from extensive content library

Annual Dollar
Volume Homepage

CPM
Index Page

CPM
Story Level

CPM
Open $35.00 $25.00 $15.00

$5,000 $33.25 $23.75 $14.25

$10,000 $32.38 $23.13 $13.88

$15,000 $31.50 $22.50 $13.50

$20,000 $30.63 $21.88 $13.13

$30,000 $29.75 $21.25 $12.75

$40,000 $28.88 $20.63 $12.38

$50,000 $28.00 $20.00 $12.00

$75,000 $27.13 $19.38 $11.63

$100,000 $26.25 $18.75 $11.25

A la carte Items

Reported Article $500.00

Blog Post $375.00

Feature Story $650.00

Business Tour Video $2,000.00

Business Feature Video $2,500.00

Medium Infographic $1,250.00

Large Infographic $1,625.00

Minimum campaign spend of $2,500 per 30 day period, applies and includes one reported article.

A la carte items are the same rate for all contract levels

Digital Solutions
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Video Advertising
Network of over 8,000 sites with high quality video content.

Videos run before the requested content which means there is a very high completion percentage.

YouTube has more than 1 billion users worldwide who upload more than 300 hours of video to the 
site every minute. YouTube has a Cost-Per-View (CPV) model which means you only pay for video 
ads that finish playing.

We also offer pre-roll ad solutions on newsobserver.com editorial videos.

N&O Video 
Takeover

Pre-Roll Video 
Network

YouTube.com 
TrueView Video - CPV

Page goes gray and video takes 
up to 85% of screen.  One video 
per user, per 24 hour.

Pre/mid/post roll video.  15 sec  and 30 sec video 
available.  Companion banner ad available with 
some placements and is included at no additional 
charge.

Cost Per View.  pre/mid/post roll video.  15 sec 
video ONLY.  300x60 optional bonus companion 
unit is available.  Advertiser is only charged for 
videos that are completely viewed.

Annual 
Dollar 

Volume

N&O.com 
Home 
Page 
Only

N&O.com 
Section 

Fronts or 
Comm. 
Fronts

RON: 
Region, 
State or 

DMA

GEO: Zip 
Code List 
(15 Min)

Channel or 
Category 
Targeting

Demo or 
Behavior 
Targeting

Regional State DMA City Zip Code List 
(15 Min) or 
Radius (10 
Mile Min)

Open $40.00 $30.00 $30.00 $35.00 $40.00 $45.00 $0.50 $0.60 $0.70 $0.80 $1.00

$5,000 $38.00 $28.50 $28.50 $33.25 $38.00 $42.75 $0.48 $0.57 $0.67 $0.76 $0.95

$10,000 $37.00 $27.75 $27.75 $32.38 $37.00 $41.63 $0.46 $0.56 $0.65 $0.74 $0.93

$15,000 $36.00 $27.00 $27.00 $31.50 $36.00 $40.50 $0.45 $0.54 $0.63 $0.72 $0.90

$20,000 $35.00 $26.25 $26.25 $30.63 $35.00 $39.38 $0.44 $0.53 $0.61 $0.70 $0.88

$30,000 $34.00 $25.50 $25.50 $29.75 $34.00 $38.25 $0.43 $0.51 $0.60 $0.68 $0.85

$40,000 $33.00 $24.75 $24.75 $28.88 $33.00 $37.13 $0.41 $0.50 $0.58 $0.66 $0.83

$50,000 $32.00 $24.00 $24.00 $28.00 $32.00 $36.00 $0.40 $0.48 $0.56 $0.64 $0.80

$75,000 $31.00 $23.25 $23.25 $27.13 $31.00 $34.88 $0.39 $0.47 $0.54 $0.62 $0.78

$100,000 $30.00 $22.50 $22.50 $26.25 $30.00 $33.75 $0.38 $0.45 $0.53 $0.60 $0.75

Digital Solutions
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Email Advertising
• Target your message to local users based on Geography, Demographics, Interests, Lifestyle, etc.

• Lead list of those consumers who opened the email with names, email addresses, and postal addresses.

• Follow-up redeployment to those consumers who opened the email.

Micro Target List or Newsobserver.com List

Micro Targeted list can be filtered by GEO as well as consumer targeting characteristics like demographic, interests, lifestyles, etc.  Business Targeting includes Industry, SIC 

Code, Title, etc.  Newsobserver.com list can only be filtered by Geo.  Rates are per thousand (CPM), per send.  Multiple sends cannot be combined to earn a better rate.  * Minimum 

fee per send is $1,000.  ** Minimum fee per Lead List is $600.  *** Minimum fee per Follow-Up Open Email Send is $600.    

Annual 

Dollar Volume

0 - 24,999 * 25,000 - 49,999 50,000 – 99,999 100,000+ Lead List CPM ** Follow-up Open 

Email Send CPM ***

Open $60 $55 $50 $45 $100 $100

$5,000 $57 $52 $48 $43 $95 $95

$10,000 $56 $51 $46 $42 $93 $93

$15,000 $54 $50 $45 $41 $90 $90

$20,000 $53 $48 $44 $39 $88 $88

$30,000 $51 $47 $43 $38 $85 $85

$40,000 $50 $45 $41 $37 $83 $83

$50,000 $48 $44 $40 $36 $80 $80

$75,000 $47 $43 $39 $35 $78 $78

$100,000 $45 $41 $38 $34 $75 $75

Digital Solutions
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Digital Solutions

Web  Development  Services

Our team will build your 
virtual doorway with fast, 
responsive performance 
and enhanced usability. This 
foundational step will ensure 
that your prospects have a 
positive experience engaging 
with your business online.

PACKAGES LANDING PAGE BASIC COMPETITIVE EXECUTIVE

Pricing --- $699 $999 $1299

Monthly Support Fee $99 $99 $99 $99

SERVICES

One-on-one Website Kick Off Call --- p p p

Domain Selection --- p p p

Additional Domains --- $29 each $29 each $29 each

Site Hosting p p p p

Professional Design and Copywriting Team p p p p

Client Preview and Revision Opportunity (Prior to Publish) p p p p

Site Editor Access --- p p p

WEBSITE CONTENT

Total Website Pages 1 page 3 pages 5 pages 10 pages

Additional Pages --- $150 each $150 each $150 each

Implement Client-Provided Copy (within 5 days)  

Internally Written Copy (Words per page)

1 pages 

p

---

---

5 pages 

p

10 pages

p

Implement Client-Provided Images (per page, w/5 days)  

Stock Images per page (optional)

2

1

---

---

4

2

5

3

Image Galleries/Carousels (optional)* --- p p p

Google and Location Maps (optional) p p p p

Video Embedding (optional) --- p p p

POST-PUBLISH ADJUSTMENTS

Minor Adjustments: add client-provided text,  

client provided images, change colors, etc.
unlimited unlimited unlimited unlimited

Major Adjustments: add a new page 25+ picture gallery,  

create additional content, etc.

+$150 +$150 +$150 +$150

OTHER INCLUDED FEATURES

Domain Emails --- 3 5 10

Additional Emails --- $10 each $10 each $10 each

Custom Lead/Contact Form 1 1 1 2

Mobile-Responsive Framework p p p p

Google Analytics Integration p p p p

Optimized for Search Engines (SEO) p p p p

Onsite File Download & Hosting p p p p

Social Media Plugin/Icon Integration (optional) p p p p *requires additional major adjustment purchase

WEBSITES PRODUCT FEATURES
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impressLOCAL

What is it?
impressLOCAL is an 
affordable marketing 
solution for local 
businesses;
designed to deliver 
measurable results 
using a mix of digital 
and print products.

Why impressLOCAL?
• One-stop shopping provides comprehensive
   multi-platform advertising solutions for your   
    business
• Manages your online presence and targets  
   customers wherever they are searching: web, 
   mobile, social; resulting in higher consumer
   engagement
• Customer focused dashboard captures users  
   activities allowing performance to be tracked, 
   resulting in maximized ROI

• Monitors, manages and delivers your message
   to the social audience
• Reputation Intelligence & Social Targeting
• Search and Display Advertising
• Landing Page & Detailed Reporting
• Traditional Media - Synergy

Traditional
Media

Search

impressLOCAL Rates
Dashboard Bundle: Reporting dashboard, one proxy page or landing page and up to three call tracking numbers included.  Extra’s can be purchased.  $20 per landing page, per month.  $10 per phone number, per month.

Reputation Intelligence: Reputation monitoring dashboard with automated email delivery.

Reputation Management: Includes all of Reputation Intelligence along with responding to positive and negative reviews as well as claiming review site listings and automated listing distribution.

Social Management Account Setup: These are a one time charge for the creation/update of Google+, Facebook, Twitter or Foursquare.

Social Management:  We offer two levels: 2 postings a week or 4 postings a week.  We will update client’s social channels on their behalf based on their guidance.

Social Management Foursquare Posts:  These are priced on a per post basis.

Annual 
Dollar 

Volume

Dashboard 
Bundle

Microsite Reputation 
Intelligence

Reputation 
Mgmt

Social Mgmt
2 Post Per

Week

Social Mgmt 4 
Post Per Week

Social Mgmt 
Foursquare 
Posts (ea.)

Facebook
(CPM)

Social Management
Account Setup

Open $39 $50 $39 $249 $129 $199 $69 $1.00 Google + $250

$5,000 $37 $48 $37 $237 $123 $189 $66 $0.95 Facebook $200

$10,000 $36 $46 $36 $230 $119 $184 $64 $0.93 Twitter $100

$15,000 $35 $45 $35 $224 $116 $179 $62 $0.90 Foursquare $100

$20,000 $34 $44 $34 $218 $113 $174 $60 $0.88 Setup rates are the 
same for all contract 
levels.

$30,000 $33 $43 $33 $212 $110 $169 $59 $0.85

$40,000 $32 $41 $32 $205 $106 $164 $57 $0.83

$50,000 $31 $40 $31 $199 $103 $159 $55 $0.80

$75,000 $30 $39 $30 $193 $100 $154 $53 $0.78

$100,000 $29 $38 $29 $187 $97 $149 $52 $0.75

Digital Solutions
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Digital Solutions

impressSOCIAL

Create, Manage and Curate Your Social Media Platform

Social Media Marketing Promotes website traffic, conversions, brand awareness, credibility and 
interaction with key audiences.

 66% of adults in the market use social media every day
 91% of people trust recommendations via social media
 48% of young people check Facebook as soon as they get up
 47% of people say that Facebook has the greatest impact on purchase behavior
 52% use to find out about new businesses and products

Our experts create and manage your social media accounts! Both the old faithfuls like
Facebook and Twitter, and the new hot sites like Pinterest and Foursquare.

From the start we will advise you on what sites to target for your business, what content
helps you gain traction in social media and how to convert social media users into paying
customers.

Without exclusive impressSOCIAL dashboard, you can be as involved as you would like to be
in the process! Want us to handle everything? No problem. Want to do some on your own?
No problem.

We will help you think of social networks as a connection point. Consumers need to use it as
a way to make connections or keep existing ones alive. It’s also your chance to engage
consumers and form relationships with them. Social media can help your business extend its
message through fans and followers.

We can also help you target specific audiences and deliver exclusive content to your followers.

+ + + Your Choice of
1 (Advanced)
or 3 (Premium)
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Programmatic and Search Engine Marketing

Programmatic

Let us take all the work out of buying digital media for your business.  The benefits we offer that will save you time, money, 
and reach your goal more quickly.  All we need are your key performance indicators for your campaign.   Programmatic 
means automated media buying through technology. Programmatic groups use technology to buy media across thousands 
of sites to optimize performance.  The key features of programmatic are a multi-tactic approach, flexible budget shifting 
and optimizing towards a goal.  We have many different tactics, such as retargeting, mobile, pre-roll video, to help you 
reach your goals and increase your return on investment.  Your campaign will be optimized between selected tactics based 
on pre-determined campaign goals. Each campaign will be set up to reach your monthly budget. Delivered impressions and 
eCPM will fluctuate based on the real time costs of inventory. 

Search Engine Marketing

Reach customers when they are searching for your product or service on Google, Yahoo! and Bing. We have the industry’s 
leading marketing platform to manage search marketing campaigns for local businesses. Our sophisticated real-time 
bidding algorithms create campaigns that deliver exceptional return on investment to local merchants. Our technology 
monitors for most efficient delivery, adjusting the bid throughout the day. Your message will be delivered to consumers in 
their moment of need and is usually the last click before the purchase.

KEY BENEFITS

KEY FEATURES

$

Multi-Tactic Approach
Choose a variety of tactics to reach 

your audience.

Flexible Budget Shifting
Proactive budget shifting between 

tactics allows for performance 
optimizations.

Optimize Towards A Goal
CTR, CPC, eCPM, Conversions

Top Tier
Search Engines

Call  & Conversion
Tracking

Custom Keywords 
& Ad Copy

Human Touch

Transparent
Delivery

Top Technology
& Software

Multi-Platform

Digital Solutions
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Digital Solutions

Recruitment

The Sunday News & Observer 
includes the Work & Money 
section and is the marketplace 
for recruitment ads. Community 
newspapers can reach job seekers 
who don’t subscribe. 
 
As the Triangle’s ONLY careerbuilder.
com affiliate, we can help you 
post your positions on the most 
used website by job seekers*.  
Careerbuilder hosts more than 
468,000 active resumes in our DMA 
and averages over half a million job 
searches each month**. 

Our online recruitment solutions include-
JOB POSTINGS - Job posting on Trianglejobs.com powered by Careerbuilder.com

RECRUITMENT PLUS - Post to 17 networks with hundreds of major job boards

TOP JOB - Featured on the N&O homepage and on Trianglejobs.com

VIDEO JOB - Customized video with voice over of your position on Trianglejobs.com

RESUME DATABASE - Searchable access to Careerbuilder’s database of resumes

COMPANY PROFILE - A mini-website on Careerbuilder featuring your company profile and open positions. 

JOB BRANDING - Add your company’s logo to your Careerbuilder postings enhancing the search and your brand 

JOB TITLE TARGETING -Through email campaigns,Geo-Fencing and advanced audience targeted banner ads.           
                                                   Target your ideal candidate

*Source: SilkRoad. Does not include job aggregators such as Indeed and SimplyHired
** Source: Nexu June 2015, Affiliate reporting tool for active resume and job posting data. Updated monthly.

C M Y K
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Work Money CHIPPED CARDS AN
IMPROVEMENT BUT
NOT FRAUD-PROOF 2E

INSIDE

CHICAGO

R ay Kroc opened the
first franchised McDo-
nald’s restaurant in
the Chicago suburb of

Des Plaines in 1955. More than
six decades and 36,000 res-
taurants later, moviegoers will
get a chance to see a drama-
tized version of the burger
giant’s beginning, and a por-
trayal of a complicated, driven
salesman-turned-self-pro-
claimed founder.
“The Founder,” set to be

released nationwide Jan. 20,
stars Michael Keaton as Kroc,
the man widely considered
McDonald’s creator.
McDonald’s tells the story of

Kroc as a symbol of the Amer-
ican dream: a man who
worked hard for everything he
had, with an eagle eye for
quality and hyperfocus on
efficiency and execution. But
the film touches on question-
able methods Kroc used to
gain control of the company.
The filmmakers characterize

Kroc, who died in 1984, at
times as a power-hungry, un-
scrupulous salesman desperate
to expand the McDonald’s

brand, according to the film’s
trailer and publicity materials.
The film’s wide U.S. release

comes at a critical moment for
McDonald’s. The company,
under CEO Steve Easterbrook,
is two years into an ambitious
repositioning that has included
the introduction of all-day
breakfast, a new McPick 2
value menu, and the removal
of antibiotics from chicken and
preservatives from McNug-
gets. Next up is one of the

most significant changes ever
in the look and experience of
eating at its restaurants – the
introduction of kiosk ordering
and Bluetooth-enabled table
service – updates that will take
shape just as a film is released
that casts a shadow on the
burger behemoth’s beginnings.
Kroc, a Chicago-area native,

was a 52-year-old milkshake
machine salesman when he
first encountered McDonald’s,
opened by two brothers, Rich-

ard and Maurice McDonald, in
California.
Amazed by the efficiency of

the operation and speed of
service, Kroc inked a deal with
the brothers to open a fran-
chise in Des Plaines in 1955.
Other openings followed and
within just three years, McDo-
nald’s had sold 100 million
hamburgers. Within eight
years, it had 500 restaurants.
Today it has 14,000 U.S. loca-
tions and 22,000 more around
the globe.
The details of the company’s

first years are disputed. In a
number of interviews over the
years, the McDonald brothers
and their descendants said
Kroc swindled them, eventu-
ally squeezing them out of the
business.
In his 1977 autobiography

“Grinding it Out,” Kroc wrote
that the pair were difficult to
deal with and battled his ef-

DANIEL MCFADDEN/THE WEINSTEIN CO TNS

McDonald’s founder Ray Kroc is portrayed at times as a power-hungry, unscrupulous salesman desperate to expand the McDonald’s
brand in“The Founder.” The film stars Michael Keaton as Kroc.

BUSINESS

As McDonald’s looks
forward, ‘Founder’
depicts shadowy past
BY SAMANTHA BOMKAMP
Chicago Tribune

AP

Joan and Ray Kroc are shown in their private skybox at Jack
Murphy Stadium in San Diego in 1982. Joan Kroc survived her
billionaire husband by almost two decades and became one of the
country’s great philanthropists.

SEE MCDONALD’S, 3E

‘‘YOU CAN ATTACK
THEM IN SO MANY
DIFFERENT WAYS: THE
MENU, THE MINIMUM
WAGE. … IN A SENSE
THEY ARE ALWAYS IN
A WAR, IT’S JUST A
MATTER OF FIGURING
OUT WHICH ONE
THEY’RE IN.
Moran Cerf, a marketing
professor at Northwestern
University’s Kellogg School
of Management

New state Treasurer Dale
Folwell plans to jump-start his
plan to bring a new level of
transparency to the office by
launching a monthly teleconfe-
rence during which reporters
can ask him about anything they
want.
“You’ve got to know what

you’re talking about when you
do a call like that, or you have to

be willing to say
publicly that you
don’t know some-
thing in answer to
a question,” Fol-
well said in an
interview. “I have
a track record of
doing both those
things.”

If he can’t answer a question
on the spot, Folwell promised,
the reporter will get an answer
within 48 hours.
In the same vein, Folwell

plans to telegraph any policy
changes he implements.
“I’m not going to do some-

thing and then explain it,” he
said. “When you are the keeper
of the public purse, you have a
responsibility to explain things
and then do them.”
Folwell, 57, was sworn in as

the 28th state Treasurer on New
Year’s Day at a private ceremo-
ny conducted by state Supreme
Court Justice Robert H. Ed-
munds Jr. Folwell, a Republican,
defeated Democrat Dan Blue III
in November. The incumbent,
Democrat Janet Cowell, chose
not to seek a third term.
Folwell is well-known in the

political arena after being elect-
ed to four terms in the state
House and serving as House
speaker pro-tem. He also head-
ed the state Division of Employ-
ment Security under former
Gov. Pat McCrory.
A certified public accountant,

Folwell is a former registered
investment adviser. He also has
worked as a gas station attend-
ant, custodian, trash collector
and motorcycle mechanic.
Folwell’s candidacy was en-

dorsed by the State Employees
Association of North Carolina,
which mostly backs Democrats,
as well as major law enforce-
ment, firefighter and first re-
sponder groups. One of his cam-
paign pledges that apparently
resonated with voters was his
promise to slash the annual
management fees paid by the
$90 billion state pension fund
by $100 million.
Folwell said that, in his first

100 days in office, he’ll take a
hard look at the state’s outside
money managers, including how
much they’re paid and how their

N.C. TREASURER

Folwell
plans to
keep public
in the loop
BY DAVID RANII
dranii@newsobserver.com

Folwell

SEE FOLWELL, 2E

WAKE FOREST
Customers have been waiting

two years for a mug that promis-
es to solve a problem every
coffee drinker understands.
Now the Temperfect mug is

rolling out of production and
into the homes of people who
are tired of setting down their
steaming-hot morning beverage
and returning later to find it
cold. The mug, created by Tri-

angle inventors Dean Verhoe-
ven and Logan Maxwell, claims
to keep coffee or tea at a “drink-
able” temperature of 140 de-
grees for hours.
“Worth the wait!” one person

commented on the mug’s Kick-
starter campaign.
“I’m so very happy I backed

you,” another wrote.
When Verhoeven and Max-

well launched the online fund-
raising campaign for their pro-
ject in 2014, they didn’t antici-
pate how long it would take to
get their product to customers

who pledged money.
“There have been a lot of

unforeseen roadblocks,” said
Maxwell, 26, who graduated
from N.C. State University with
a degree in engineering. “But
now it’s finally happening.”
It was tough to find a manu-

facturer that could make the
mugs in large quantities at an
affordable price. After finallyMADISON ISZLER miszler@newsobserver.com

Logan Maxwell, left, and Dean Verhoeven joined forces to create a
mug that achieved and maintained the perfect temperature.

INNOVATION

Long wait over for mugs
that promise to keep
your coffee ‘just right’
BY MADISON ISZLER
miszler@newsobserver.com

SEE TEMPERFECT, 2E

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Want a mug?
To get a Temperfect, you’ll need
to take part in an Indiegogo
campaign. $40 gets you one mug
in an orange sleeve with an
estimated March delivery. Go to
http://nando.com/4et to find out
more.
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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Job 
Posting 

5 
Pack

10 
pack

Recruitment Plus Networks: 
MaxRecruit, Healthcare/ 

Nursing Network

Recruitment Plus Networks: Diversity, Social, Veterans, College/Entry Level, Education, Energy & Engi-
neering, Incormation Technology, Call Center, Transportation & Logistics, Sales & Marketing, Manufactur-

ing & Trade, Green Employers, Law Enforcement, Construction, Accounting & Finance

Open $399 $998 $1,995 $100/Per Network $65/Per Network

Top
Jobs Video Job

Resume
Database 50 daily

Resume Database
3000 Month

Job 
Branding

Company Profile 
1 month

Dynamic
Job Email Blast

Open $65 $65 $549 $849 $200 $200 $100

* Earned advertising rates apply.    ** Contract discounts available.

The News & Observer can provide you with qualified job candidates.

300x250
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Print Advertising
The News & Observer has served the citizens of the eastern half of North Carolina for over
100 years. Known as “The Old Reliable”,  The N&O is a government watchdog, a 3-time Pulitzer 
Prize winner, and a trusted source of news and information for generations of readers. 

Today, The News & Observer is much more than a daily newspaper. 

We are Nando Media: A daily newspaper read by over 200,000-400,000 adults, 10 
award-winning community newspapers delivered to over 600,000 homes, Triangle Online 
Network, a suite of digital and direct marketing products and services, and much more.

+

+
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HEELS ESCAPE IRISH FOR 12 IN A ROW
Sports

Warren leads Pack to 74-6774-677 win
Sports

Morning commute maymayma be
slippery in the TriangleTriangleT
Drivers could encounter icy
patches due to Monday’s precip-
itation and freezing overnight
temperatures. 1B

TeenTeenT to plead guilty in
home invasion case
An attorney forforf a 17-y7-y7 ear-old, who
with his older brother was
charged in a violent 2013 Raleigh
home invasion, told the court the
teen will enter a guilty plea. 1B

New NCSU facility will
bring parking headaches
The building of an indoor practice
fafaf cility forforf N.C. State University’s
foofoof tball and track teams will affaffaf ecfecf t
WolfpWolfpW ack and Carolina Hurricanes
fanfanf s, and others who attend events
at the PNC Arena. 1C

Johnston teen killed in
one-car wreck on N.C. 96
Police say neither speed nor
alcohol was a factor and are still
trying to determine what caused
16-year-old Lanie Bizzell’s Honda
Civic to wind up overturned in a
small waterway.y.y 2B

Dramatic testimony
opens Pistorius trial
A neighbor of South AfrAfrA ican Olym-
pic athlete Oscar Pistorius, who is
accused of killing his girlfriend, saysaysa s
she heard a woman scream beforforf e
hearing gunshots. 3A

aNewsflash
See newsobserver.coer.coer m forforf

updates.
Follow us at facebook.com/
newsandobserver and on
TwittTwittT er @newsobserver.er.er

Parents and students leave
Fred Olds School in Raleigh
after an early closing Monday.

CHRIS SEWARDSEWARDSEW -
cseward@newsobserver.comer.comer

TodaTodaT y’soday’soda
weather 36°⁄°⁄° 27°

20% chance precip.

Detailed
forecastforecastf
on 10B

Index Lotteries.......2A LifeLifeLif ................1D Sports...........1C
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RALEIGH Statata e environmental
regugug latata ors repeatata edly tried to im-
pose stormwateratera runoff controls atata
a Duke Energy power plant in
Personersoner County but were met with

inaction by their own supervisorsrsr
for years, according to internal
emails.
The stormwatata er permit section

was told to wait until a supervisor
could discuss optionswith the pow-
er company.company.company Staffers’affers’affer requests forforf a
resolutionwent unresolved – reach-
ing as fafaf r back as the administrarar -
tion of Gov.v.v Bev Perdue.
Finally,y,y a regugug lator wrote, “WeWeW

stopped asking.”

That exchange in September
among staffersaffersaffer atata the N.C. Depart-
ment of EnvirEnvirEn onment and Naturatura alturaltur
Resources was unearthed in a
public records request by the
Southern EnvirEnvirEn onmental LawLawLa Cen-
ter last week. The center provided
The News & Observer with a copy
of the email exchangexchangexchang on MondayMondayMonda .y.y
The disclosure came on the dayaya

ththt atata DENENE R anana nounced it has fofof und
stormwawaw tata er violatata ions atata fifif ve morerer

Dukeukeuk Energyergyer coal ash plants,plants,pla in addi-
tiotiot n to the twotwotw stormwamwamw teatea r and was-was-w
tewewe awaw teratera violationationa s announced FriFriF daydayda
atata the companypanypa ’s’s’ Dan RiverRiverRiv site.
TheTheT envirenviren onmvironmvir ental lawlawla groupgroupgr is atata

oddswithwithwit DENRDENRDE ovovo erverv whatwhatwha it consid-
ersrsr the agencagencag yencyenc ’s’s’ lax regregr ulaegulaeg tionulationula of coal
ash storarar gegeg . ThThT e issue came to ththt e
public’s’s’ atata tention when a massive
coalala ash spill wawaw s discovererer d atata ththt e
Dan RiverRiverRiv site on FeFeF b.eb.e 2.

DENR slow to move on Duke
Emails show staff was

frustrated by
supervisors’ caution

By Craig JarJarJ visarvisar
cjarcjarc vis@newsobserver.cer.cer om

SEE REGULATGULATGULA ORS, PAPAP GE 6A

TwTwT o of the TrTrT iangle’s’s’ lar-
gest school districts are
poised this week to publicly
oppose the state’s new re-
quirement thatata systems en-
couragegeg 25 percent of their
teachersteachersteacher to give up their ten-
ure righghg ts in return fofof r bo-
nuses.
On Tuesday, the Wake

County school board will
vote on a resolution asking
fofof r the repeal of the legigig sla-
tion, argargar uingguingg thatthattha it results in
an unfafaf ir pay structure fofof r
teachers. The N.C. Associa-
t ion of Educators hopes
WakWakW eakeak school leadersleadersleader will also
agree to fifif le an afffff ifif davit in
support of a lawsuitlawsuitla thatthattha the

group has fifif led agagag inst the
eliminationliminationlimina of tenure forforf pub-
lic school teachers.teachers.teacher
On WeWeW dnesday,y,y the Dur-

ham school board will hold a
special meeting to vote on
joining a separate lawsuit
that the Guilford County
school board agreed to fifif le
against the new contracts
and the elimination of ten-
ure. Durhrhr am school leaders
havhavha e already passed a resolu-
tion opposing the contracts
and agreed to file an affidavitaffidavitaffida
in the NCAECAEC lawsuitlawsuitla .
Through these legal ac-

tions, severaleraler local boards of
education want to counter-
mand the statata e legislatata ure’s’s’
takeoakeoak ver of teacher-pateacher-pateacher y-pay-pa poli-

School leaders to
oppose contrntrn atratr cts
By T.T.T Keung Hui

khui@newsobserver.cer.cer om

SEE CONTRACTS, PAPAP GE 6A

SEVAVAV STOPOL, Ukraine
The embatata tled gogog vernment
in Kiev said Monday nighghg t
thatthattha RussianRussianR forforf ces had dra-dra-dr
matical ly escalated the
standoff between the two na-
tions by giving Ukraine’Ukraine’Ukr saine’saine’ ar-
my and navy in Crimea a
blunt ultimatata um: Pledgegeg al-
legiance to the region’s’s’ new
pro-Russia leadership by
morning or be forforf ced byRus-Rus-R
sia to submit.
A spokesmanspokesmanspok forforf the Rus-Rus-R

sian Black Sea Fleet, which
is berthed in the Crimean
port of Sevastopol, denied
thatthattha a threateatea had been made,
and the Russian Defense
Ministry called the accusa-
tion “utter“utter“ut nonsense.” But as
RussianRussianR troops andwarshipsarshipsar

surrounded Ukrainian se-
curity installationsallationsalla through-
out the autonomous Cri-
mean Peninsula, it was clear
that Ukrainian forces be-
lieved they fafaf ced an immi-
nent threateatea even though no
shot had been fired.
A UkrainianUkrainianUkr Defense Min-

istry official alleged that
Russia’s Black Sea Fleet
commander had set a dead-
line of 5 a.m. TuesdaTuesdaT yuesdayuesda – 10
p.m. MondayMondayMonda ESTESTES – forforf Uk-
rarar inian fofof rces to capitulatata e,
according to the Interfax-
Ukrainian news agency.
Therewere no immediateimmediateimmedia re-
ports of activity after the
deadline passed.
The stepped-up Russian

troop movements came two
daydayda s after theRussianRussianR parlia-parlia-par
ment approved the use of

Ukrarar ine: RusRusR sia issues ultimatata um
ByByB WilliamWilliamW Booth
and WillWillW Englund

Washington Post

SEE UKRAINE, PAPAP GE 6A

MIKHAIL KLIMENTYEV - AP

From left, Defense Minister Sergei Shoigu, Russian
President Vladimir Putin, and military commander
Anatoly Sidorov arrive to watch military exercises
Monday near St. Petersburg, Russia.

Growing fruits and vegetegeteg ables on 200 acres of
Lenoir County land is sometimes a hard wayaya to
makemakemak a living. Curtis Smith knows it’sit’sit’ the mil-
itary inNorthCarolina thatthattha gives his family farm
a fighting chance.
Smith sells his strarar wbawba erries, cantaloupes, wawaw teratera -ter-ter

melons, sweesweesw t potatoesatoesa and collarllarlla drdr greegreegr ns throurour gh
local grocgrocgr ery stores,stores,stor farmersrsr markrkr etsketsk and roadsroadsr ide
stands. But forforf some of those cropscropscr , up to half the
annanna ual sales ofT.T.TC.SmithProducProducPr eFarmFarmF Inc. arearear to
a companympanympa thatata propropr viovio desproducproducpr e forforf commissaries
atata military installatioallatioalla ns, includincludincl ing FortFortF BragBragBr gaggag and
Camp Lejeune.

If the military reduces troop strength to pre-
WoWoW rlrlr d WaWaW r II levels and cuts spending as De-
fense Secretary Chuck Hagel proposed last
week, Smith might have to cut back on the
acreageeageeag he plants and restructure the loans he
took out to install new packing and irrigairrigairrig tionationa
equipment.
“It could be devastatingatinga to us,” said Smith, a

fourth-gfourth-gf enerourth-generourth-g aeneraener tionationa farmer who last week was try-
ing to keep his young strarar wawa berry plants frfrf om
freezing. “YouYouY alwayaya s keepkeepk in the back of your
mind thatata something can happen, but it’d’d’ be
tough.”
And not just on his farm.

Troop cuts could hurhurh turtur in N.C.

PHOTOS BY JILL KNIGHT - jhknight@newsobserver.comer.comer

Rodrigo Hernandes, center, pulls dead leaves from strawberry plants at T.T.TC. Smith Produce Farm last week in Seven Springs. The farm
provides strawberries to military commissaries across the state. Proposed defense cuts would affect commissaries and the farm.

SEE CUTS, PAPAP GE 7A

PROPOSAL COULD DRAIN BASES, CAUSE RIPPLE EFFECT FOR BUSINESSES

Curtis Smith, the farm’s owner,r,r might havhavha e to
cut back on the acreage he plants and res-
tructure loans if proposed cuts win approval.

ByByB MarthaMarthaMar Quillin
mquillin@newsobserver.cer.cer om

nneewwssoobbsseerrvveerr.r.rccoomm

triangle.dealsavava er.com

Not a coupon. Visit
triangle.dealsaver.r.rcom to

purchase deals.
For assistance,

call 919-829-4600.

Element Beauty Bar
Raleigh

$25 value
$55

Shampoo and Style

$40 value
$85

TwTwT o Process Highlight
+

Full
6 col (9.96”) x 20

Half
Horizontal
6 col (9.96”) x 10

Half
Vertical

3 col
(4.92”)

 x 20 1/4
3 col

(4.92”)
x 10

1/8
3 Col.

4.92”x 5

Print Solutions
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Print Solutions

The News & Observer Print Rates
Open Modular Color Print Rates

The N&O Modular ad sizes are your best value.  We offer Print Only or Print & Digital Bundle.  Print ads include color based on availability.  If color is not available, the ad will run in Black & White 
at the same cost.  For Bundle purchases, the digital banner ads are Advanced Audience Targeting banners and need to be published within 7 days of the publishing of the companion print ad.

Size Specs Mon - Tue Wed - Sat Sunday Fri Zone

Full 6 (9.96”) x20” $3,390.00 $4,520.00 $5,650.00 $1,585.00

Half 6 (9.96”)x10” or 
3 (4.92”)x20”

$1,740.00 $2,320.00 $2,900.00 $825.00

Quarter 3 (4.92”)x10” $930.00 $1,240.00 $1,550.00 $450.00

Eighth 3 (4.92”)x5” $510.00 $680.00 $850.00 $250.00

Fifteenth 2 (3.24”)x4” $285.00 $380.00 $475.00 $150.00

Thirtieth 2 (3.24”)x2” $144.00 $192.00 $240.00 $85.00

The News & Observer Non-Modular Black & White Inch Rates
Dollar Volume levels include applicable discount. Classified

Level U DVOL Mon - Tue Wed - Sat Sunday Fri Zone Line Rate

1 Open $54.00 $72.00 $90.00 $25.20 $9.95

2 $5,000 $51.30 $68.40 $85.50 $23.94 $9.45

3 $10,000 $49.95 $66.60 $83.25 $23.31 $9.20

4 $15,000 $48.60 $64.80 $81.00 $22.68 $8.96

5 $20,000 $47.25 $63.00 $78.75 $22.05 $8.71

6 $30,000 $45.90 $61.20 $76.50 $21.42 $8.46

7 $40,000 $44.55 $59.40 $74.25 $20.79 $8.21

8 $50,000 $43.20 $57.60 $72.00 $20.16 $7.96

9 $75,000 $41.85 $55.80 $69.75 $19.53 $7.71

10 $100,000 $40.50 $54.00 $67.50 $18.90 $7.46
All ROP rates reflected are net. Dollar Volume contract may not be fulfilled with a single insertion. Multiple day volume discounts are available for line ads ordered to run in any given 
week as follows: 2 days 10%;  3 days 15%; 4 days 20%; 5 days 25%;  6 days 30%; 7 days 40%. Discounts applied to calendar week of Monday-Sunday. Ads running skip days are discount-
ed according to the number of ads in any given week. Ads that cross over calendar weeks will be discounted according to the days in each week. 4 Minimum zoned ad size is four (4) 
column inches unless ad is being repeated from full run. 5 Zoned Rates are for individual retail advertisers. Instate (multi-sig) zoned advertising will be charged zoned open rate.
6 Two zones, same section, maximum per day (one color charge per section for zoned color ads). Non-Modular ads are not eligible for any multiple ad discounts.

Color ads accepted, subject to mechanical limitations.  These charges cov-
er any size ad, up to a full page (no minimum).  Charges will be doubled 
for double truck ads.  Please note that due to printing and ink variances, 
the publisher does not guarantee the exact color match to matchprints, 
color keys or press proofs.  Color screens will be matched to the best of our 
ability; no rebate or discount will be made in the event of color variances.

ROP Non-Modular
Color Rates

Open Contract
Full Run $1,745.00 $1,108.00
Zoned $525.00 $400.00

Universal Print & Digital Dollar Volume Contract Rates

Universal Print & Digital
Contract Rate Discount

Ads Weeks

Open 0.0%

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%

Digital Contract Level - 
Additional Print Discount

Ads Weeks

Open 0.0%

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%

Customers that sign a 
dollar volume contract 
receive a discount based 
on the grid to the right on 
most print & digital rates 
across our entire portfolio 
of products.  For example, 
a customer that signs a 
$50,000 contract will 
receive a 20% discount off 
the open rates for print 
& digital products.  Cus-
tomers can further reduce 
their Modular print rates 
by committing to a digital 
spend level.  For example, 
if the customer commits to 
$50,000 in total spending 
and commits to spend 
$20,000 of the $50,000 
on digital products, then 
they will earn an additional 
12.5% off their print 
modular advertising.  In 
this example, their digital 
discount would be 20% 
and their print modular 
ad discount would be 
32.5%.  Contract terms are 
365 days.

Standard 
Broadsheet Column 

Widths

Number of 

Columns

Width

1 1.56”

2 3.24”

3 4.92”

4 6.60”

5 8.28”

6 9.96”

Community Paper Pick Up
Pick up any modular N&O ad 
into any of our ten Community 
Newspapers.  No copy changes.  
7 day Pick Up Window.  No other 
discounts apply.

Print Cost

Full $682.50

Half $367.50

Quarter $199.50

Eighth $105.00

Fifteenth $66.50

Thirtieth $38.50
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Zoned advertising is available in the Weekend 
section every Friday. Weekend is The N&O’s 
weekly entertainment guide, featuring things to 
do, movie and restaurant reviews and more.

WEST ZONE Circulation: Fri. 30,697
27606 West Raleigh
27511 / 27513 / 27518 / 27519 / 27560 Cary, Morrisville
27502 / 27523 / 27539 / 27540 / 27562 Apex, Holly Springs, New Hill
27526 Fuquay-Varina
27514 / 27516 / 27517 Chapel Hill
27701 / 27703 / 27704 / 27705 / 27706 Durham
27707 / 27708 / 27709 / 27712/ 27713
27312 / 27510 Pittsboro, Carrboro
27330 / 27332 / 27505 / 28355 Sanford, Broadway, Lemon Springs
27376 / 28315 / 28327 West End, Aberdeen, Carthage, Pinehurst
28374 / 28387 Southern Pines
27252 / 27344 / 27559 Goldston, Siler City, Moncure
27243 / 27408 / 27215 / 27278 Efland, Greensboro, Burlington, Hillsborough
27302 / 27503 Mebane, Bahama
27262 High Point
27509 / 27522 / 27565 / 27572 Butner, Creedmoor, Oxford, Rougemont 
27573 / 27581 Roxboro, Stem
SOUTHEAST ZONE Circulation: Fr. 23,298
27603 / 27610 South Raleigh / Southeast Raleigh
27529 Garner
27520 / 27527 Clayton
27501 / 27592 Angier, Willow Spring
27545 / 27557 / 27591 / 27597 Knightdale, Middlesex, Wendell, Zebulon
27568 / 27569 / 27576 / 27577 Pine Level, Princeton, Selma, Smithfield
27504 / 27506 / 27521 / 27524 Benson, Buies Creek, Coats, Four Oaks
27893 / 27894 / 27896 Wilson
27801 / 27803 / 27804 Rocky Mount
27530 / 27531 / 27534 Goldsboro
28301 / 28303 / 28304 / 28305 Fayetteville
28311 / 28314
28401 / 28403 / 28405 / 28409 Wilmington
28501 / 28504 Kinston
28560 / 28561 / 28562 / 28563 New Bern
Plus additional cities east of the Triangle

Friday Zones   

ZIP Code Area

NORTH ZONE Circulation: Fri.  25,997

27601 Downtown Raleigh 
27604 Capital Boulevard 
27605 / 27607 / 27608 Cameron Village, Wade Avenue, Five Points

27609 North Hills

27612 / 27613 / 27617 Crabtree Valley, Glenwood Avenue

27614 / 27615 / 27616 North Raleigh

27571 / 27587 Rolesville, Wake Forest

27508 / 27525 / 27549 / 27596 Bunn, Franklinton, Louisburg, Youngsville

27536 / 27537 / 27544 Henderson, Kipling, Kittrell

27556 / 27563 / 27589 / 27594 Middleburg, Norlina, Warrenton, Wise, 
27842 / 27850 Henrico, Littleton

 

Print Solutions



Nando Media Company 24 Local Media Kit / effective 3.9.2017

Print Solutions

Rates

ROP Ad Size Banners Total

Full  50,000 $1,909.00

Half Horizontal 30,000 $1,059.00

Half Vertical 30,000 $1,059.00

Quarter  20,000 $612.00

Eighth  15,000 $367.00

Fifteenth  12,500 $262.00

Thirtieth  10,000 $179.00

Annual Dollar
Volume

Discount Any

Open 0% $39.15

$5,000 5.0% $37.19

$10,000 7.5% $36.21

$15,000 10.0% $35.24

$20,000 12.5% $34.26

$30,000 15.0% $33.28

$40,000 17.5% $32.30

$50,000 20.0% $31.32

$75,000 22.5% $30.34

$100,000 25.0% $29.36

Reach More, Save More with Modular Bundles

Commercial
Line Rate

Online per
Day rate

$4.70 $0.52

$4.47 $0.49

$4.35 $0.48

$4.23 $0.47

$4.11 $0.46

$4.00 $0.44

$3.88 $0.43

$3.76 $0.42

$3.64 $0.40

$3.53 $0.39

Color

$300

Run a modular sized ad or add more value to your advertising by extending your reach with Modular 
Print & Digital Bundles. Print ads include color based on availability. If color is not available, the ad 
will run in black and white at the same cost. Digital banner ads are Advanced  Audience Targeting.

Ad Unit Specs

6x20 9.96” x 20”

6x10 9.96” x 10”

3x20 4.92” x 20”

3x10 4.92” x 10”

3x5 4.92” x 5”

2x4 3.24” x 4”

2x2 3.24” x 2”

Non-Modular B&W Inch & Line Rates

Open Modular Bundle Rates

Modular Pickup Rates

Sign up for an annual dollar volume spending level or a frequency bulk level and receive a 
discount on Modular Bundle Rates based on the grids below. Contract discounts cannot be 
combined.  No other discounts apply.

Frequency Bulk

# of Ads Consecutive
Weeks

Discount

7 13 7.5%

13 13 15%

26 13 22.5%

39 13 30%

52 13 40%

13 52 7.5%

26 52 15%

52 52 22.5%

78 52 30%

104 52 40%

Herald-Sun Pickup
Pick up any modular N&O, full-run,

ad into The Herald- Sun, within 7 days
inclusive. No copy changes and  

no other discount apply.

Size Pick up Rate

Full $986.30

Half $531.30

Quarter $288.40

Eighth $151.90

Fifteenth $95.90

Thirtieth $55.30

Community Paper Pickup
Pick up any modular Herald- Sun ad
into any CP, within 7 days inclusive.

No copy changes and no other discounts 
apply. 

Size Pick up Rate

Full $682.50

Half $367.50

Quarter $199.50

Eighth $105.00

Fifteenth $66.50

Thirtieth $38.50

Annual UDVOL

Annual 
Spend

Discount

Open Rate 0%

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%

Front Page Ad Strips
Rates include color and ad must run in 
color.  Rates include 20,000 Advanced 
Audience Targeting online impressions to 
run within 7 days, inclusive, of print ad.  
Final Space Deadline advances 72 hours for 
section front ad strips.  All ads are subject 
to creative review and acceptance by the 
Publisher. 

Size Rate

6x2 $699.80
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The Herald-Sun

The Herald-Sun newspaper offers an ideal way for advertisers to reach people who live near their business. 

• Distribution on Monday - Saturday 14,842 and 15,018 Sunday.
• Front page ad strips are available for maximum ad exposure.
• Dedicated website with local advertising opportunities.

 Total Greater News & Observer News & Observer
 Triangle Adults Readers*  Online Readers*
Average age 44.5 50.9  44
Average Household Income $72,206 $78,035       $89,521
Average Home Value $265,407 $295,649     $304,147
Household Income $50,000+ 54% 61%           72%
College graduates 41% 47%           60%
Own Home 59% 69%           65%

Delivering an affluent and well-educated
audience in the Greater Triangle:

Herald-Sun Print  
 & Online Readers*

49.2
$60,812

$235,858
46%
33%
48%
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Community Newspapers

The News & Observer’s community newspapers offer an ideal way for advertisers to reach people who 
live near their business. These editorial-based products are produced by News & Observer reporters 
and editors each week. Focusing on their individual communities, they provide local news and 
advertising readers cannot find anywhere else.

•	 A	total	distribution	of	539,991	every	Wednesday	and	550,802	on	Sunday.
•	 Subscribers	to	The	N&O	receive	their	respective	community	paper	as	a	section	of	The	N&O.	 	

 Non-subscribers in most single-family homes receive it as a stand-alone, carrier-delivered newspaper, 
along with advertising inserts.

•	 More	than	478,267	Wednesday	copies	and	456,251	Sunday	copies	go	to	households	that	do	not	receive	
The N&O at home.

•	 Front	page	ad	strips	are	available	for	maximum	ad	exposure.
•	 Each of our community newspapers has a dedicated website with local advertising opportunities.
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Community Newspaper Profiles

 Source: Nielsen Claritas, 2017

* Partial Zip Code

Projected circulation as of March 2017

Midtown Raleigh News
midtownraleighnews.com
Circulation: 81,783 (Wed); 81,619 (Sun)
Avg. Weekly Online Page Views: 6,500
Area: Raleigh (ZIP codes - 27601, 27603,* 27604, 
27605, 27606*, 27607,* 27608, 27609, 27610, 
27612, 27613*)

Profile of distribution area:
Average age 35.7
Average HH income $71,543
Average value, owned home $293,307

North Raleigh News
northraleighnews.com
Circulation: 83,668 (Wed); 84,416 (Sun)
Avg. Weekly Online Page Views: 6,200
Area: Raleigh, Butner, Creedmoor, Franklinton, 
Louisburg, Rolesville, Wake Forest and Youngsville  
(ZIP codes - 27613,* 27614, 27615, 27616, 
27617, 27509, 27522, 27525, 27549, 27571, 
27587, 27596)

Profile of distribution area:
Average age 37.3
Average HH income $89,862
Average value, owned home $292,458

Chapel Hill News
chapelhillnews.com
Circulation: 45,297 (Wed); 45,675 (Sun)
Avg. Weekly Online Page Views: 28,300
Area: Carrboro, Chapel Hill, Hillsborough and 
Pittsboro (ZIP codes - 27278, 27312, 27510,
27514, 27516, 27517)

Profile of distribution area:
Average age 38.6
Average HH income $94,207
Average value, owned home $380,570

The Durham News
thedurhamnews.com
Circulation: 80,188 (Wed); 80,560 (Sun)
Avg. Weekly Online Page Views: 12,500
Area: Durham County (ZIP codes - 27701, 27703, 
27704, 27705, 27707, 27712, 27713, 27503, 
27509, 27522)

Profile of adults 18+ in the distribution area:
Average age 36.6
Average HH income $69,345
Average value, owned home $226,348

The Cary News
carynews.com
Circulation: 59,990 (Wed); 60,008 (Sun)
Avg. Weekly Online Page Views: 21,200
Area: Cary and Morrisville (ZIP codes - 27511, 27513, 
27518, 27519, 27560, 27606, 27607*)

Profile of distribution area:
Average age 36.8
Average HH income $106,675
Average value, owned home $350,644

Southwest Wake News
southwestwakenews.com
Circulation: 58,753 (Wed); 58,776 (Sun)
Avg. Weekly Online Page Views: 6,700
Area: Apex, Fuquay-Varina, Holly Springs, New 
Hill and Willow Spring (ZIP codes - 27502, 27523, 
27526, 27539, 27540, 27562, 27592*)

Profile of distribution area:
Average age 35.5
Average HH income $95,071
Average value, owned home $280,139

Eastern Wake News
easternwakenews.com
Circulation: 25,507 (Wed); 25,367 (Sun)
Avg. Weekly Online Page Views: 8,100
Area: Knightdale, Wendell and Zebulon (ZIP codes 
- 27545, 27591, 27597)

Profile of distribution area:
Average age 36.7
Average HH income $65,121
Average value, owned home $187,579

Garner-Cleveland Record
garnercleveland.com
Circulation: 35,697 (Wed); 33,979 (Sun)
Avg. Weekly Online Page Views: 8,000
Area: Garner, Clayton, Cleveland and parts of 
Raleigh (ZIP codes - 27520,* 27529, 27603,* 
27610*)

Profile of distribution area:
Average age 36.7
Average HH income $74,618
Average value, owned home $210,118

Smithfield Herald
theherald-nc.com
Circulation: 42,780 (Wed); 43,420 (Sun)
Avg. Weekly Online Page Views:  10,500
Area: Angier, Benson, Four Oaks, Kenly, Princeton, 
Selma and Smithfield (ZIP codes - 27501, 27504, 
27524, 27542, 27569, 27576, 27577, 27592*)

Profile of distribution area:
Average age 38.0
Average HH income $51,281
Average value, owned home $158,716

Clayton News-Star
claytonnews-star.com
Circulation: 19,973 (Wed); 19,985 (Sun)
Avg. Weekly Online Page Views: 8,000
Area: Clayton (ZIP codes - 27520,* 27527)

Profile of distribution area:
Average age 36.1
Average HH income $71,239
Average value, owned home $198,548
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Community Paper Rates
Open Modular Color Rates

We offer Print Only or Print & Digital Bundle.  Print ads include color based on availability.  If color is not available, the ad will run in Black & White at the same cost.  Digital banner ads are 

Advanced Audience Targeting and need to be published within 7 days of the publishing of the companion print ad.

Print Only Open Rates

Size Specs Wed/Sun

Full 6 (9.96”) x20” $975.00

Half
6 (9.96”)x10” 

or 
3 (4.92”)x20”

$525.00

Quarter 3 (4.92”)x10” $285.00

Eighth 3 (4.92”)x5” $150.00

Fifteenth 2 (3.24”)x4” $95.00

Thirtieth 2 (3.24”)x2” $55.00

Print and Digital Open Rates

Size Specs Banners Wed/Sun

Full 6 (9.96”) x20”  50,000 $1,182.50

Half
6 (9.96”)x10” 

or 
3 (4.92”)x20”

 30,000 $667.50

Quarter 3 (4.92”)x10”  20,000 $399.50

Eighth 3 (4.92”)x5”  15,000 $255.00

Fifteenth 2 (3.24”)x4”  12,500 $191.50

Thirtieth 2 (3.24”)x2”  10,000 $138.50

The News & Observer - Community Newspaper Zone Pickup Rate

A Print Only or Print & Digital modular color ad can be picked up into any Friday N&O zoned edition at the Community Newspaper Modular 
Rate as long as it published in any community newspaper the Wednesday or Sunday BEFORE the Friday N&O zone insertion.  No copy changes.

Bulk Ad Contracts Short Term Volume Discount Long Term Volume Discount

Apply to Print Only 
or Print & Digital Bundled

Open Modular Rates. 
Contract discounts cannot

be combined. 
No other discounts apply.

Ads Weeks Discount Ads Weeks Discount

7 13 10.0% 26 52 20.0%

13 13 20.0% 52 52 25.0%

26 13 30.0% 78 52 30.0%

52 13 35.0% 104 52 35.0%

Universal Print & Digital Dollar Volume Contract Rates
Customers that sign a dollar volume contract receive a discount based on the grid below on most print & digital rates across our 
entire portfolio of products.  For example, a customer that signs a $50,000 contract will receive a 20% discount off the open rates 
for print & digital products.  Customers can further drive their print rates lower by committing to a digital spend level.  For example, 
if the customer that commits $50,000 in total spending commits to spend $20,000 of the $50,000 on digital products, then they 
will earn an additional 12.5% off their print modular advertising.  In this example, their digital discount would be 20% and their print 
modular ad discount would be 32.5%.  Contract terms are 365 days.

Universal Print & Digital
Contract Rate Discount

Open 0.0%

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%

Digital Contract Level - 
Additional Print Discount

Open 0.0%

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%
P&D Pickup Rate

Size Mon-Tues

Quarter $142.50

Eighth $75.00

Color

$300

U DVOL Inch
Rate

Line 
Rate

Open $27.00 $1.75 

$5,000 $25.65 $1.66 

$10,000 $24.98 $1.62 

$15,000 $24.30 $1.58 

$20,000 $23.63 $1.53 

$30,000 $22.95 $1.49 

$40,000 $22.28 $1.44 

$50,000 $21.60 $1.40 

$75,000 $20.93 $1.36 

$100,000 $20.25 $1.31 

Non-Mod B&W Inch & Line Rates
Dollar Volume Levels

Include applicable discount.
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Midweek Values
Midweek Values, our non-subscriber publication, 
is a 4-page Kraft wrap containing inserts as well as 
ROP advertising. It is mailed to 186,092 households 
each week for Wednesday delivery to households 
not receiving The News & Observer, The Cary News, 
Chapel Hill News, Clayton News-Star, The Durham 
News, Eastern Wake News, Garner-Cleveland 
Record,  Midtown Raleigh News, North Raleigh News, 
Smithfield Herald or Southwest Wake News. Midweek 
Values is CDS-certified by the United States Postal 
Service, and addresses are updated every other month.

All rates reflected are net and include full color.
*Midweek Values distribution numbers are as of March 2017. Actual distribution is affected weekly by changes in the paid circulation of The News & Observer and by household growth in the market. Final determination of ZIP 
codes covered by Midweek Values is based upon weekly distribution of preprinted inserts, and some ZIP codes may be omitted from the distribution if no inserts are designated for those ZIP codes on that particular week.

Midweek Values
Mechanical Measurements
Tab front - 9.56” wide and 7.5 inches deep
Tab back - 9.56” wide and 9.96 inches deep
Inside - 9.96” wide and 21 inches deep (Full page only)
Does not qualify for repeat discounts.

Midweek Values Deadlines
Proof (Production) Deadline: Thursday, 4 p.m., 13 days prior
Final/Space Reservation: Friday, 11 a.m., 12 days prior
Final Corrections: Friday, 4 p.m., 12 days prior
Digital Ads: Friday, 4 p.m., 12 days prior
Insertions that are cancelled within thirty (30) days of publication will result in a 
charge equal to fifty percent (50%)
of the total cost of the ad that is cancelled.

Midweek Values ROP Rates
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NO CREDIT
CHECK!

90 days same as cash*

www.FurnitureFromTheSource.com

919-828-8887

Free Layaway!

*See store for details

see our
ad inside for

GREAT DEALS!

triangle.dealsaver.com
see the deal.     

click the deal.     
buy the deal.

<<

newsobserver.com

<<

Exceptional

Soft Eurotop

$399!
Queen Set

$369!
$299!

$599!

Twin Set

Full Set

king Set

Serta Superstore

Hours:
Mon-Fri 10-8:00
Saturday 10-7:00
Sunday 1:00-5:00

106 Bratton Dr.
Garner, NC

(40/42 Beside Cookout)
919-322-2007

Visit us at www.SleepingGood.com

Better

Pillowtop

Good
Value Firm

$269!
$199!Twin Set

Full Set

king Set $399!

$299!

Storewide Mattress Deals...
Twin Set.......

Full Set.......

Queen SetQueen Set

Huge Selection of Savings!!!

Mattress Now Carries the largest selection of

iComfort with 7 models on display

Sleep Great...
Shop Local...Save Big...

Twin
matts

$65

Queen Sets
fro

m
$175

Louis Phillippe
Queen Sleigh Bed

$499!

$469!
$399!

$699!

Twin Set

Full Set

king Set

Queen Set

Special Purc
hase

Serta Memory Foam

$2774

$3074

Midweek Values ROP - DVOL Rates

Full Run All Front Center Back

Open $4,500.00 $1,350.00 $2,250.00 $1,350.00

$5,000 $4,275.00 $1,282.50 $2,137.50 $1,282.50

$10,000 $4,162.50 $1,248.75 $2,081.25 $1,248.75

$15,000 $4,050.00 $1,215.00 $2,025.00 $1,215.00

$20,000 $3,937.50 $1,181.25 $1,968.75 $1,181.25

$30,000 $3,825.00 $1,147.50 $1,912.50 $1,147.50

$40,000 $3,712.50 $1,113.75 $1,856.25 $1,113.75

$50,000 $3,600.00 $1,080.00 $1,800.00 $1,080.00

$75,000 $3,487.50 $1,046.25 $1,743.75 $1,046.25

$100,000 $3,375.00 $1,012.50 $1,687.50 $1,012.50

Midweek Values ROP - Frequency Rates

Full Run All Front Center Back

Open $4,500.00 $1,350.00 $2,250.00 $1,350.00

13x $3,825.00 $1,147.50 $1,912.50 $1,147.50

26x $3,375.00 $1,012.50 $1,687.50 $1,012.50

52x $2,925.00 $877.50 $1,462.50 $877.50

Midweek Values ROP- Frequency Rates

Zone All Front Center Back

Open $1,575.00 $472.50 $787.50 $472.50

13x $1,338.75 $401.63 $669.38 $401.63

26x $1,181.25 $354.38 $590.63 $354.38

52x $1,023.75 $307.13 $511.88 $307.13

Midweek Values ROP - DVOL Rates

Zone All Front Center Back

Open $1,575.00 $472.50 $787.50 $472.50

$5,000 $1,496.25 $448.88 $748.13 $448.88

$10,000 $1,456.88 $437.06 $728.44 $437.06

$15,000 $1,417.50 $425.25 $708.75 $425.25

$20,000 $1,378.13 $413.44 $689.06 $413.44

$30,000 $1,338.75 $401.63 $669.38 $401.63

$40,000 $1,299.38 $389.81 $649.69 $389.81

$50,000 $1,260.00 $378.00 $630.00 $378.00

$75,000 $1,220.63 $366.19 $610.31 $366.19

$100,000 $1,181.25 $354.38 $590.63 $354.38



Nando Media Company 30 Local Media Kit / effective 3.9.2017

Print Solutions

Front Page Advertising

Front-Page Strip (A1)   
Section-Front Strips:  (Metro, Sports, Business, etc)

Community Newspapers (A1)
Space reservation deadline: 4 business days prior to publication

Strip Ad 6 col. (9.96”) x 2”

Skybox
3 col. (4.92”)

x 2.5”

Front Page
Ad Strips

A Section Pricing All Other Section Pricing

Level U DVOL Mon - Tue Wed - Sat Sunday Mon - Tue Wed - Sat Sunday

1 Open $1,898.00 $2,114.00 $2,330.00 $1,476.80 $1,552.40 $1,628.00

2 $5,000 $1,803.10 $2,008.30 $2,213.50 $1,402.96 $1,474.78 $1,546.60

3 $10,000 $1,755.65 $1,955.45 $2,155.25 $1,366.04 $1,435.97 $1,505.90

4 $15,000 $1,708.20 $1,902.60 $2,097.00 $1,329.12 $1,397.16 $1,465.20

5 $20,000 $1,660.75 $1,849.75 $2,038.75 $1,292.20 $1,358.35 $1,424.50

6 $30,000 $1,613.30 $1,796.90 $1,980.50 $1,255.28 $1,319.54 $1,383.80

7 $40,000 $1,565.85 $1,744.05 $1,922.25 $1,218.36 $1,280.73 $1,343.10

8 $50,000 $1,518.40 $1,691.20 $1,864.00 $1,181.44 $1,241.92 $1,302.40

9 $75,000 $1,470.95 $1,638.35 $1,805.75 $1,144.52 $1,203.11 $1,261.70

10 $100,000 $1,423.50 $1,585.50 $1,747.50 $1,107.60 $1,164.30 $1,221.00
Ads must be 6 columns wide x 2” deep.  Rates include color and ads must run in color.  Rates include 125,000 Advanced Audience 
Targeting online impressions to run within 7 days, inclusive, of print ad.  Final Space Deadline advances 72 hours for section front 
ad strips.  All ads are subject to creative review and acceptance by the Publisher.  All ads are excluded from repeat and discount 
programs. Skybox ads in the News & Observer are 2 col. x 1” and run only in the Classified sections.

Front Page Ad Strip or
Front Page Skybox Ad

Customer can commit to 
a volume purchase of any 

combination of Front Page 
Ad Strips and/or Front Page 

Sky Box ads and earn a 
better rate.  Rates include 

20,000 AAT Banner ad 
impression to run 7 days 

inclusive of print.

U DVOL Rate

Open $410.60 

$5,000 $390.07 

$10,000 $379.81 

$15,000 $369.54 

$20,000 $359.28 

$30,000 $349.01 

$40,000 $338.75 

$50,000 $328.48 

$75,000 $318.22 

$100,000 $307.95 

Front Page Ad Strip Quantity Rates

Qty Discount Qty Discount

6 $379.81 26 $328.48 

13 $359.28 52 $307.95 

Get noticed with our Front Page Advertising. Available on all days in The News & Observer. 
Also available on Sundays and Wednesdays in all 10 community newspapers.

300x250

The News & Observer

Community Papers

Skybox
2 col. (3.24”)x 1”

Only available in Classified Sections.

AD STRIP ONLY AD STRIP & SKYBOX
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Front Page Adhesive Notes

Ad Note
3”x2.375”

Front Page Ad Notes

U DVOL One Sided Two Sided

Open $44.00 $54.00 

$5,000 $41.80 $51.30 

$10,000 $40.70 $49.95 

$15,000 $39.60 $48.60 

$20,000 $38.50 $47.25 

$30,000 $37.40 $45.90 

$40,000 $36.30 $44.55 

$50,000 $35.20 $43.20 

$75,000 $34.10 $41.85 

$100,000 $33.00 $40.50 

Front Page Advertising That Sells! 

Bright, bold colors that jump off the page with exclusive
extra-wide adhesive system ensures your front page ad reaches 
your customer’s front door. FPANs are a “can’t miss” position 
for your advertising message with new, different creative. We 
offer product choices to fit your advertising needs with zoning 
opportunities to target your market. You also earn a matching 
number of rectangle online impressions.

• Minimum quantities: (per section front, per day)
      25,000 per event.
   – Exceptions:
•Minimum quantity per community newspaper per day is 10,000 if purchased in combination with 
other publications.
• 50,000 ad notes are required for all ad note products on The News & Observer on all Sundays, President’s Day, 
Memorial Day, Labor Day, Black Friday, Thanksgiving Day, Christmas Eve, Christmas Day and New Years Day.

Space reservation deadline: 17 days prior to publication

300x250

Print Solutions
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Other Advertising Solutions

Other Products

To get started, contact your N&O Account Executive or: Mark Alston - (919) 836-5630 - malston@newsobserver.com

Brand Awareness | Immediate Results | Drive Traffic

Polybags can direct readers to same-day ads or inserts, are great couponing devices, provide immediate 
impact and can deliver product samples. For even easier execution, The News & Observer can design, 
print and deliver your polybag advertisement. All options are available on a ZIP code basis with only one 
bag available per day, per home.

Polybags and Product Samples

The N&O’s Direct Marketing program offers you precision targeting to reach your potential customers. 
We develop custom programs to produce mailing lists that include your best customers and others who 
match their profile and deliver your message with creative concepts from our award-winning advertising 
staff. N&O Direct Marketing is a turnkey service, from developing the database to creating the marketing 
campaign and mailing materials, maintaining your mailing list, and analyzing response to further increase 
effectiveness.

For more information contact your account executive or Doug Rogers at (919) 836-5658.

Direct Marketing

Dealsaver is a proven method of 
promotional advertising to bring new 
customers to your business.
• No upfront costs
• Measurable results
• Multimedia promotions in print and online
• Partner with a trusted local company
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Sun - Thurs 11am - 10pm | Fri - Sat 11am - 11pmwww.3olivespizzanc.com

*$10 minimum, limited area*Prices Subject to Change

Any 14” pizza

$1099
1 large 2-topping and 8 wings

2 whole subs, 2 bags of chips and 2, 20 oz drinks

Expires 5/31

+ Tax
$1999 $1699

Expires 5/31
Expires 5/31

+ Tax
+ Tax

Clayton
1225 AmeliA ChurCh rd.

Garner
10515 ClevelAnd rd.

(919) 553-3353

(919) 553-3330

Target Smart
PRINT AND DELIVER PROGRAM

Reach 100% of your target market with Target Smart, the The News & Observer’s Print & Deliver 
Program. Combining the power of The News & Observer, our ten community newspapers, 
Midweek Values and online, Target Smart offers saturation without duplication to more than 
700,000 households in the Greater Triangle. For one low price, we’ll design, print and distribute 
your insert. Plus, you’ll receive matching Advanced Audience Targeted digital impressions. 
Whether you want to reach the entire market, or just those households around your business, 
our program can deliver the options you need that you won’t find in any other total market 
coverage program.

Advantages of The News & Observer’s Total Market Coverage (TMC) Program:

There when you need us. 
Our TMC program is offered 52 weeks per year, not 10 to 12 times per year.

Custom zoning.
We craft a custom distribution area based on your needs – no preset zones that may or may not meet 
your needs.

Preferred presence. 
Your pieces are part of The News & Observer’s TMC “marketplace.” The only place to find major food 
and drug preprints on a weekly basis. Readers turn to inserts for shopping information and they prefer 
to receive their inserts in the newspaper.

Expanding your reach online. 
Our rates now include matching Geo-targeted digital impressions on the Advanced Audience Network. 
The ad can click to your website or to your printed piece, which will also be posted on newsobserver.com.

Multiple formats and size options. 
We offer half sheets, full sheets, jumbo sheets and four-page tabs – all in full color, 2-sided on glossy paper.

Room to say what you need to say.
Our larger format options give you ample space to get your entire message out to consumers. You aren’t limited to third and half sheets.

Priced right. 
Our new rates are extremely affordable – as low as 2.5¢ per household for a half sheet, full-color, 2-sided piece.

Optimize your advertising budget.
The N&O’s Target Smart program counts toward your N&O dollar volume contract, potentially lowering your cost for ROP and other advertising.

Target Smart Open Rates
Rates are based on individual press run orders and not insertion events.  All current insertion event minimums 

remain the same.  Insertion print & hold policy remains the same.

Press Run Half Sheet Full Sheet Jumbo 4-Tab

20,000 -34,999 $50.00 $55.00 $90.00 $99.00

35,000 - 99,999 $40.00 $44.00 $72.00 $79.20

100,000 -249,999 $35.00 $38.50 $63.00 $69.30

250,000 -499,999 $32.50 $35.75 $58.50 $64.35

500,000+ $30.00 $33.00 $54.00 $59.40

Specs Two sizes to
choose from: 
5 3/8 x 8 3/8 

or  5 1/2 x 10 7/8

8 3/8 x 10 7/8 10 3/4 x 12 1/8 17 x 10 7/8  
folded to  

8 1/2 x 10 7/8

Target Smart 
Volume Contract

Commit to multiple press 

runs in a 365 day term and 

receive additional discounts 

off of the open rates.  

Contract discounts cannot 

be combined.  No other 

discounts apply.

Press Run Discount

3x 10.0%

6x 20.0%

12x 25.0%

Universal Print & 
Digital Contract 
Rate Discount

Press Run

$5,000 5.0%

$10,000 7.5%

$15,000 10.0%

$20,000 12.5%

$30,000 15.0%

$40,000 17.5%

$50,000 20.0%

$75,000 22.5%

$100,000 25.0%

OR
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Kraft Inserts

Want a high-impact
advertising message
at an outstanding 
price?

Kraft inserts are a cost-effective way 
to advertise in The News & Observer 
with plenty of room to show what you 
have to offer. Your visually compelling 
piece is produced on a single-fold, 
4-page or 8-page tabloid printed on 
heavy Bright White stock in full color. 
You can run your Kraft insert in the 
ZIP codes of your choice on any day 
between Wednesday and Sunday or 
define your distribution even more by 
choosing one of our 10 community 
newspapers and Midweek Values in

the same week.

Minimum 50,000 distribution may run in The News & 
Observer on Wednesdays-Sundays. Or you can run a 
combination that includes community newspapers at the 
50,000 minimum within the same calendar week. 

Mechanical specs: 
Single Page  10”w x 9.82”h

Double-Truck 21”w x 9.82”h

 
Printed on Bright White paper.

Space deadline: 3 weeks prior to publication date

Kraft Insert Program
Rates are per CPM.  50,000 minimum press run and minimum insertion order.  

U DVOL 4 Tab 8 Tab

Open $62.64 $87.62

$5,000 $52.68 $76.70

$10,000 $51.04 $74.62

$15,000 $50.08 $73.15

$20,000 $48.75 $71.39

$30,000 $47.96 $70.09

$40,000 $46.43 $68.12

$50,000 $45.73 $66.92

$75,000 $45.01 $65.72

$100,000 $44.30 $64.46
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Preprints

Be a part of The News & Observer’s Retail Marketplace

Preprinted inserts are a cost-effective way to reach potential customers. 
They offer targeting, flexibility and can be delivered on the specific day you want 
your message to be seen.

More importantly, readers look forward to – and use - inserts:
*78% have taken action on a newspaper insert in the past month
Newspapers are the preferred method for receiving ad inserts or fliers.

* Source: Frank N. Magid Associates 2014

UP TO

$122
IN COUPONS

$2 m RALEIGH, N.C.

FINAL EDITION

JUNE 3, 2012 newsobserver.com

+

+

Best books
for your

beach trip
Arts & Living

Keeping your kids busy on a budget
Work & Money

NEIL
DIAMOND
FEELS 
YOUNG AGAIN

Parade

Today’s
weather 81°⁄ 59°10% chance precip. 

Detailed
forecast

on 8B 

Index Lotteries.......2A Horoscope .10D Puzzles .......10DTelevision .....8D Obituaries ....5B Classified......7E Editorials ....22A

A B

Vol. 2012, No. 155

By Jane Stancilljstancill@newsobserver.comIn January 1989, news brokeabout the looming publication ofa book called “Personal Fouls”that promised to chronic lewrongdoing in Jim Valvano’s bas-ketball program at N.C. State.The allegations on the book jack-et hit like a bombshell.Within days, the NCAA waslooking into it. Within weeks,UNC system President C.D.Spangler Jr. launched what hetermed “an impartial and com-
plete investiga-
tion.”

A UNC sys-
t e m p a n e l
known as the
Poole Commis-
sion brought in
State Bureau ofInvestigation agents, inter-viewed 160 people and reviewedhundreds of documents during asix-month period. The probe setthe stage for the resignation ofNCSU’s chancellor, Bruce Poul-ton, and the departure of Valvanoas athletics director. Valvano lat-er stepped down as coach.Fast forward to the recent trou-ble in UNC-Chapel Hill’s footballprogram, and now, a burgeoningacademic fraud investigation in-to the university’s African andAfro-American Studies Depart-ment. There has been no far-reaching investigation by UNCsystem leaders, who have sup-ported UNC-CH Chancellor 

Board
keeps
hands

off UNC
NCSU backers claim

double standard

Inside
Beyond basket-
ball: See a
timeline of the
UNC probe. 15A

SEE BOARD, PAGE 15A
By Dan Kanedkane@newsobserver.comDeep into last year’s legislative session, HouseSpeaker Thom Tillis and Senate leader Phil Bergerannounced a budget deal after weeks of searingdebate over education cuts and the repeal of apiece of the state’s sales tax.But one of the juiciest pieces of the agreementdrew little scrutiny or debate: a taxbreak for owners of businesses thatwill cost $336 million a year, one ofthe largest tax cuts in a decade.Tillis and Berger, both Republi-cans, heralded the tax break as a“$50,000 exemption for small busi-nesses – the backbone of North Car-olina’s struggling economy.” Butthe exemption is not just for small businesses.There is no cap on the size of the business that canclaim the exemption. So the break will go to roughly 460,000 businessowners of all sorts, including equity partners inlaw firms, doctors and dentists with thriving prac-tices, even lobbyists who patrol the legislature. It

also includes some state lawmakerswho are business owners.Each of those partners will be ableto avoid state taxes on his or her first$50,000 of income – roughly $3,500less in taxes.
For example, lawyers who are eq-uity partners at Womble CarlyleSandridge & Rice, the state’s largest law firm, willeach receive that tax break for income they earnedin North Carolina. The Winston-Salem based firmbrought in $279 million in 2011, and generatedprofits equal to $590,000 per partner, according toThe American Lawyer, a trade publication. 

Tax break passed quicklywill cost $336 million a yearDURING LAST YEAR’S BUDGET-CUTTING SESSION, A BREAK FOR PARTNERS IN
BUSINESSES OF ALL SIZES SLID THROUGH WITH LITTLE FANFARE

SHAWN ROCCO - srocco@newsobserver.com

State Sen. Dr. Eric Mansfield checks on Isla Parker, 2, held by her mother, Tunesia Parker, at his Fayetteville otolaryngology practice.

While cutting teachers and trimming budgets last year, legislators quietly passed a tax break for business owners of all sizes. 

6,100
teachers

12,100
Annual cost
of incarceration 
for

The salaries
and retirement 
benefits of

152,000
Community 
college 
tuition for

$336 million could pay for:

Making choices
State lawmakers passed a business tax cut last year that is expected to cost $336 million in its first full year.

full-time in-state 
students

state inmates

The News & Observer

Inside
$336M: What else it could pay for. 14A

SEE TAX BREAK, PAGE 14A

Tillis Berger

Online
Latest updates: Get more political news at nando.com/politics and get the latest developments atour Under the Dome blog: nando.com/dome.

By Nancy A. Youssef and Mohanned SabryMcClatchy Newspapers
CAIRO An Egyptian judgeSaturday sentenced deposedPresident Hosni Mubarak andhis minister of interior to life inprison for the deaths of nearly1,000 protesters during the up-rising that led to Mubarak’s res-ignation.

But the judge acquitted five oth-ers in the case, including Muba-rak’s two sons and his one-timechief of security forces, in a sur-prising ruling that both elated andfurther polarized the country.State television reported hourslater that Mubarak had suffered aheart attack after the verdict waspronounced and was being treat-ed aboard a helicopter that hadbeen ferrying him to prison.Family members of those whowere killed during the January2011 uprising reacted with joy 

Mubarak
sentenced
to life in
prison

SEE MUBARAK, PAGE 8A

By Mandy Lockemlocke@newsobserver.comThe day’s official work is done. Two blocksfrom the Legislative Building, dozens of law-makers, staffers and lobbyists begin their after-hours fun, feasting on beer and barbecue, cour-tesy of the N.C. Beer and Wine Wholesalers.A legislator in a bow tie spots a young womanin a sundress and kisses her on the cheek. Ayoung legislative aide with a bare midriff cradlesa beer and tilts her head back to laugh at some-thing a legislator said. A male lobbyist wandersby just in time to hear the punch line. Nearby,legislative aides whisper about peers rumoredto be sleeping with legislators and lobbyists.Legislators are back in town for their summersession, mixing business with pleasure. During

the day, they debate bills and, behind the scenes,listen to lobbyists vying for their attention. Inthe evenings, the social events, more like soror-ity-fraternity mixers than business meetings, in-clude more women in sundresses than in suits,more laughter than debate, more nicknamesthan honorifics. 
Sometimes, the lines between work and playget blurred.
In late April, Charles Thomas, a former legis-lator and chief of staff to House Speaker Thom 

Power, temptation a seductive mix at the legislature

ROBERT WILLETT - rwillett@newsobserver.com“For many of the men who are elected tothe General Assembly, there’s a sense ofinvulnerability,” says Rep. Deborah Ross,who began her career as a lobbyist.

SEE ASSEMBLY, PAGE 16A

Inside
Dome: Ethics panel won’t investigate SpeakerTillis’ office over staffers’ resignations. 3B

Find your new home on the go with

®Cary-Searstone 919-653-2501   � Cary-Stonebridge 919-249-1300   � Chapel Hill/Durham 919-913-0900   � Falls of Neuse 919-866-4600   � Glenwood 919-719-2900   � Wake Forest/Rolesville 919-453-5700

Available only at

UP TO

$122$122$
IN COUPONS

$2$2 m RALEIGH, N.C.RALEIGH, N.C.RALEIGH, N.C.

FINAL EDITIONFINAL EDITION

JUNE 3, 2012 newsobserver.com

Best booksBest books
for your

beach tripbeach trip
Arts & Living

Keeping your kids busy on a budget
Keeping your kids busy on a budget

Work & Money

Keeping your kids busy on a budget
Work & Money

Keeping your kids busy on a budget

NEIL
DIAMOND
FEELS 
YOUNG AGAIN

Parade

By Jane Stancilljstancill@newsobserver.comIn January 1989, news brokeabout the looming publication ofa book called “Personal Fouls”that promised to chronic lewrongdoing in Jim Valvano’s bas-ketball program at N.C. State.The allegations on the book jack-et hit like a bombshell.Within days, the NCAA waslooking into it. Within weeks,UNC system President C.D.Spangler Jr. launched what hetermed “an impartial and com-

Board
keeps
hands

off UNC
NCSU backers claim

double standard

Tax break passed quicklywill cost $336 million a yearDURING LAST YEAR’S BUDGET-CUTTING SESSION, A BREAK FOR PARTNERS IN
BUSINESSES OF ALL SIZES SLID THROUGH WITH LITTLE FANFARE

Preprints
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Preprint Rates

Midweek Values Preprint Rates - Apply to preprints delivered via Midweek Values, our mailed non-subscriber publication on Wednesday. Rates below are based on average weight 
of each size and are subject to an additional $5.75 per thousand per 1/10 of an ounce over the average weight. See average weights on chart on page 17. Fractional weights are 
rounded up to the next 1/10 ounce.

In Paper Preprint Rates - Apply to preprints delivered via The News & Observer Wednesday through Sunday, The Herald-Sun Wednesday through Sunday and our community 
newspapers Wednesday and Sunday. These include: The Cary News, Chapel Hill News, Clayton News-Star, The Durham News, Eastern Wake News, Garner-Cleveland Record, Midtown 
Raleigh News, North Raleigh News, Smithfield Herald and Southwest Wake News.

In Paper Preprint Rates - N&O & Community Newspaper
U DVOL Half Sheet Full Sheet 4-Tab 8-Tab 12-Tab 16-Tab 20-Tab 24-Tab 28-Tab 32-Tab 36-Tab

Open $41.04 $43.58 $48.85 $56.83 $67.37 $78.37 $88.01 $90.76 $93.52 $96.27 $99.12

$5,000 $29.45 $32.02 $37.30 $45.27 $55.50 $66.61 $75.65 $78.37 $81.12 $83.89 $86.40

$10,000 $28.17 $30.74 $35.99 $43.99 $54.12 $65.24 $74.39 $77.14 $79.89 $82.65 $85.16

$15,000 $28.17 $30.74 $35.57 $43.53 $53.85 $64.92 $73.90 $76.65 $79.39 $82.15 $84.67

$20,000 $26.90 $29.45 $34.66 $42.68 $52.72 $63.84 $73.31 $76.04 $78.81 $81.56 $84.07

$30,000 $26.90 $29.45 $34.48 $42.45 $52.46 $63.54 $72.81 $75.55 $78.31 $81.11 $83.58

$40,000 $25.58 $28.17 $33.31 $41.32 $51.34 $62.44 $72.18 $74.97 $77.75 $80.51 $83.04

$50,000 $25.58 $28.17 $33.24 $41.22 $51.10 $62.15 $71.96 $74.78 $77.45 $80.21 $82.71

$75,000 $25.58 $28.17 $33.14 $41.12 $50.86 $61.84 $71.65 $74.61 $77.13 $79.89 $82.40

$100,000 $25.58 $28.17 $33.07 $40.95 $50.61 $61.54 $71.31 $74.43 $76.81 $79.57 $82.07

$150,000 $25.58 $28.17 $32.98 $40.82 $50.36 $61.25 $71.14 $74.25 $76.17 $78.93 $81.44

$225,000 $23.72 $25.05 $31.96 $39.60 $49.93 $61.06 $63.84 $66.61 $69.41 $72.18 $77.34

$300,000 $23.72 $25.05 $31.82 $39.32 $49.20 $60.76 $63.54 $66.45 $69.24 $72.02 $77.16

$400,000 $23.72 $25.05 $31.66 $39.01 $48.96 $60.48 $63.22 $66.30 $69.07 $71.83 $76.97

$500,000 $23.72 $25.05 $30.92 $38.60 $48.53 $59.69 $62.44 $65.24 $68.03 $70.79 $75.37

$600,000 $23.72 $25.05 $30.48 $38.15 $48.31 $59.42 $62.30 $65.07 $67.87 $70.62 $75.18

$700,000 $23.72 $25.05 $29.30 $37.30 $46.71 $58.27 $61.06 $63.54 $66.61 $69.41 $74.38

$800,000 $23.72 $25.05 $29.22 $37.22 $46.49 $58.00 $60.92 $63.38 $66.45 $69.24 $74.21

$900,000 $23.72 $25.05 $29.16 $37.13 $46.27 $57.72 $60.76 $63.22 $66.30 $69.07 $74.03

$1,000,000 $23.72 $25.05 $29.09 $37.03 $46.03 $57.44 $60.62 $63.08 $66.13 $68.91 $73.85

Mailed Preprint Rates - Midweek Values
U DVOL Half Sheet Full Sheet 4-Tab 8-Tab 12-Tab 16-Tab 20-Tab 24-Tab 28-Tab 32-Tab 36-Tab

Open $49.25 $52.30 $61.06 $71.04 $101.06 $117.56 $149.62 $167.91 $187.04 $202.17 $223.02

$5,000 $35.34 $38.42 $46.63 $56.59 $83.25 $99.92 $128.61 $144.98 $162.24 $176.17 $194.40

$10,000 $33.80 $36.89 $44.99 $54.99 $81.18 $97.86 $126.46 $142.71 $159.78 $173.57 $191.61

$15,000 $33.80 $36.89 $44.46 $54.41 $80.78 $97.38 $125.63 $141.80 $158.78 $172.52 $190.51

$20,000 $32.28 $35.34 $43.33 $53.35 $79.08 $95.76 $124.63 $140.67 $157.62 $171.28 $189.16

$30,000 $32.28 $35.34 $43.10 $53.06 $78.69 $95.31 $123.78 $139.77 $156.62 $170.33 $188.06

$40,000 $30.70 $33.80 $41.64 $51.65 $77.01 $93.66 $122.71 $138.69 $155.50 $169.07 $186.84

$50,000 $30.70 $33.80 $41.55 $51.53 $76.65 $93.23 $122.33 $138.34 $154.90 $168.44 $186.10

$75,000 $30.70 $33.80 $41.43 $51.40 $76.29 $92.76 $121.81 $138.03 $154.26 $167.77 $185.40

$100,000 $30.70 $33.80 $41.34 $51.19 $75.92 $92.31 $121.23 $137.70 $153.62 $167.10 $184.66

$150,000 $30.70 $33.80 $41.23 $51.03 $75.54 $91.88 $120.94 $137.36 $152.34 $165.75 $183.24

$225,000 $28.46 $30.06 $39.95 $49.50 $74.90 $91.59 $108.53 $123.23 $138.82 $151.58 $174.02

$300,000 $28.46 $30.06 $39.78 $49.15 $73.80 $91.14 $108.02 $122.93 $138.48 $151.24 $173.61

$400,000 $28.46 $30.06 $39.58 $48.76 $73.44 $90.72 $107.47 $122.66 $138.14 $150.84 $173.18

$500,000 $28.46 $30.06 $38.65 $48.25 $72.80 $89.54 $106.15 $120.69 $136.06 $148.66 $169.58

$600,000 $28.46 $30.06 $38.10 $47.69 $72.47 $89.13 $105.91 $120.38 $135.74 $148.30 $169.16

$700,000 $28.46 $30.06 $36.63 $46.63 $70.07 $87.41 $103.80 $117.55 $133.22 $145.76 $167.36

$800,000 $28.46 $30.06 $36.53 $46.53 $69.74 $87.00 $103.56 $117.25 $132.90 $145.40 $166.97

$900,000 $28.46 $30.06 $36.45 $46.41 $69.41 $86.58 $103.29 $116.96 $132.60 $145.05 $166.57

$1,000,000 $28.46 $30.06 $36.36 $46.29 $69.05 $86.16 $103.05 $116.70 $132.26 $144.71 $166.16

*All rates reflected are net; rates are subject to change with 60 days written notice.
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Calculating Preprint Charges
Preprint charges are determined by multiplying the cost per thousand 
(CPM) by the quantities required of the areas selected (less spoilage). Rates 
are listed according to tab pages. Standards are billed according to their tab 
equivalence (Example: A 4-page standard and an 8-page tab are billed at 
the 8-page tab rate). In cases where conversion to tabloid pages does not 
result in size listed on the rate card, the preprint will be billed at the rate for 
the next larger size.

In-paper tabs larger than 36 pages will be charged an additional $2/m for 
each 4-page increment after 36 pages. Inserts running in Midweek Values 
that are larger than 36 pages will be charged an additional $4.50 per 
thousand for each tab page increment larger than 36 pages.

Quantity Discrepancies
When a preprint insertion order is received from the client/agency, 
Publisher will compare the quantity of preprints ordered vs. the quantity 
required for the distribution areas selected. Discrepancies greater than 
5% will be communicated to the customer and/or agency in writing. This 
communication will request approval to adjust the customer’s preprint 
quantities or to add distribution channels equal to the customer’s ordered 
quantities.

If the client/agency fails to respond to the written notice of discrepancy, 
Publisher will decide on distribution of the inserts based on quantities and 
the customer’s insertion order. 

1. If the customer is not sending enough inserts to cover their selected 
geography, the zones farthest from their stores will be eliminated from the 
run. If the customer is sending too many inserts, additional zones will be 
added.

2. If the quantity received is more than our maximum distribution for 
that publication, the extra inserts will be recycled. In the case where the 
insertion order covers multiple publications, quantities may be shifted 
among publications within the requested footprint to meet the client’s 
needs.

Client/agency failing to respond to written notice of discrepancy agrees to 
pay for preprint insertion based on Publisher’s distribution decision.

Midweek Values
Rates for preprinted inserts delivered via Midweek Values, our mailed non-
subscriber publication, are based on weight. 

Average Weights - For Mailed Preprints
The chart below lists average weights for each preprint size.  
Inserts in Midweek Values will be billed by page size listed 
below, provided they do not exceed the average weight for that 
particular size.  Preprints weighing more than the average weight 
will be charged $5.75 per 1/10 ounce over the average weight.  
Fractional weights are rounded up to the next 1/10 ounce.

 Size  Ounces
 1/2 Single Sheet 0.11 
 Full Single Sheet 0.25 
 4-Tab 0.4 
 8-Tab 0.6 
 12-Tab 0.9 
 16-Tab 1.2 
 20-Tab 1.5 
 24-Tab 1.8 
 28-Tab 2.1 
 32-Tab 2.5 
 36-Tab 2.7

Note: Factors such as paper size, paper type and others can affect 
the weight of your insert. This table is only a general guide.

Preprint Rates - General Information

General Information
A. The News & Observer Publishing Company offers these options for 

the distribution of single-advertiser preprints:
1. Carrier delivery via The News & Observer Wednesday through Sunday
2. Carrier delivery via our community newspapers Wednesday and 

Sunday. These include: The Cary News, Chapel Hill News, The Durham 
News, Eastern Wake News, Garner-Cleveland Record, Clayton News-
Star, Midtown Raleigh News, North Raleigh News, Smithfield Herald and 
Southwest Wake News.

3. Mail delivery via Midweek Values, our mailed non-subscriber 
publication on Wednesday.

B. Any insert whose size, weight or overall condition interferes with 
the timely delivery of our newspaper will not be inserted.

C. Any costs incurred by our newspapers related to jogging, 
straightening or otherwise preparing preprints for insertion 
will be passed along to the advertiser. This includes, but is not limited to, 
cancellations and changes in scheduling or zoning that occur after 
published deadlines. Preprint orders that are cancelled or changed after 
established deadlines will result in a charge equal to $500 per event.

D. Preprints arriving after deadlines and causing production delays 
will incur a late fee of $1,500.

E. Multi-advertiser preprints sold and produced by unauthorized 
outside agents will not be accepted.

F. The Publisher reserves the right to prioritize acceptance of 
preprints on heavy distribution days based on total quantity 
inserted on that particular day. Specifically on Sundays in 
November and December, preprints of fewer than 50,000 copies 
will be accepted only on a space-available basis.

G. The advertiser’s scheduling of preprints with us signifies the 
acceptance of these conditions.

In-Paper Preprint Quantity Discounts
Preprint advertisers can earn discounts from earned rates shown based on 
quantities distributed per event in any combination of The News & Observer, 
Midweek Values, The Cary News, Chapel Hill News, The Durham News, Eastern Wake 
News, Garner-Cleveland Record, Clayton News-Star, Midtown Raleigh News, North 
Raleigh News, Smithfield Herald and Southwest Wake News. To earn the discount 
when products are combined, preprints must run within a six-day period, 
inclusive. Discounts apply to earned in-paper rates only as follows:

Total in-paper distribution Discount
50,000 - 124,999 2.5%
125,000 - 224,999 5.0%
225,000 - 299,999 7.5%
300,000 or more 10.0%

Preprint Quantities
Please contact your account executive for current preprint insertion quantities 
and minimums.

Minimum insertion quantity is 10,000 for The News & Observer, The Cary 
News, Chapel Hill News, Clayton News-Star, The Durham News, Garner-
Cleveland Record, Midtown Raleigh News, North Raleigh News, Smithfield 
Herald and Southwest Wake News and minimum insertion quantity is 5,000 for 
Eastern Wake News. Insertions submitted that are below the outlined minimum 
quantities will be billed at the minimum quantity.

A minimum of 50,000 pieces, in any combination of our Sunday products, is 
required for Sunday and bonus day distribution.
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Preprint Requirements & Specifications

SHIPPING INFORMATION

Preprints/Polybags
The News & Observer Publishing Company

1400 Mechanical Boulevard, Garner, NC 27529

Preprint Supervisor
Shelley Summerlin (919) 836-5669

Receiving Hours: Mon-Fri 7:30 a.m. - 4 p.m.
Closed on National Holidays

Product Min Thickness Min Dimension Max Dimension

1/4 Single Sheet  5” x 7” 8.5” x 5.5”

Single Sheet .007 mil 8.5” x 5.5” 11“ x 12”

Tab   up to 132 square inches

Standard  greater than 132 square inches

4 tab .008 mil 5.5” Cut Edge 11.5” Cut Edge 

(or greater)  6.5” Fold Edge 13.5” Fold Edge

Preprint Requirements & Specifications
1.  Reservations: The News & Observer and community newspaper 

preprints – Wednesday at noon for Wednesday through Sunday of the fol-
lowing week. Note that reservation deadline for Sunday is 11  
days prior to publication or in-home date. Midweek Values preprints – 
Tuesday at 1 p.m., eight days prior to publication. The News & Observer 
reserves the right to prioritize acceptance of preprints on 
heavy distribution days based on total quantity inserted on that particu-
lar day. Because of mechanical restrictions, the number of insertions on 
a given day is limited. Preprints are accepted on a first-come, first-
served basis. Preprint orders that are cancelled or changed after es-
tablished deadlines will result in a charge equal to $500 per event.

2.  Delivery: The N&O and community newspaper preprints – noon on Friday, 
nine days prior to publication for Sunday inserts. Weekday inserts must 
be delivered by 2 p.m. three working days prior to 
publication date. Midweek Values preprints – Thursday at 2 p.m., 
six days prior to publication date. Deadlines are advanced 24 
hours during holiday periods. You will be notified by your account 
executive of advanced deadlines.

3.  All preprints must be suitable for machine insertion. 
Maximum Size: 12” (folded edge) x 11” (edge perpendicular to the 
folded edge). Minimum size: 7” (folded edge) x 5” (edge 
perpendicular to the folded edge).

4. Preprints larger than the maximum size must be quarter-folded. 
All 4-page tabs printed on newsprint or similar light stock must be 
quarter-folded. Single sheet thickness of 0.007 mil is 
recommended for optimum performance. Acceptance of preprinted 
inserts less than 0.007 mil thick is done at advertiser’s risk.

5. Advertisers requesting to insert preprints not meeting the above 
requirements must submit a sample of at least 150 copies for 
evaluation and testing.

6. Quantities: Projected distribution quantities are available 90 
days in advance.

7. On Sundays in November and December, preprints of fewer than 50,000 
copies will be accepted only on a space-available basis.

8. Content: If any portion of the preprint simulates news copy, the page(s) 
must be identified as “Paid Advertising.” As with ROP 
advertising, the Publisher has the right to review and reject all  
inserted material.

9. Publisher reserves the option of pre-inserting preprint sections, one in-
side another, to meet mechanical and publishing requirements. 
In such instances, no adjustments will be made.

10. Packaging and Shipping: Palletized, preferably topped with a 
wooden brace or rigid cardboard and cross-banded with double 
steel or plastic straps on each side on non-returnable skids stacked in 
equal turns, not to exceed 5 inches in depth, stacked to a 
maximum height of 5 feet, maximum weight 2,000 lbs. 
Ship freestanding fliers/cards in cartons. Shipments received in 
poor condition, or which require additional handling, will incur an 
additional charge per thousand to the advertiser or may be rejected 
for insertion. Preprints arriving after deadline and causing 
production delays will incur a late fee of $1,500.

11. Each skid must show a copy of the preprint, the number of copies 
on the skid, the total number of copies delivered and the total 
number of skids.

12. Preprints for multiple dates and/or multiple publications may not be 

packaged on the same skid. The only exception to this is for preprints 
designated for multiple community papers on the same day. 

 Publisher will not be responsible for lost or shorted copies as a result of 
combining multiple dates and/or publications on the same skid.

13. Publication date, if known, should also be marked on the skid. 
Shipments of preprints must be accompanied by an invoice 
designating the number of skids and the total quantity shipped. 
Multiple versions on one shipment must be noted on both invoice 
and pallets.

14. The News & Observer Publishing Company will not be held 
responsible for shortages due to improperly dried ink, inconsistent 
cutting or folding, improperly banded skids or damage during 
shipment. If extra handling is required because of any of the above 
problems, a surcharge will be added to the normal cost of insertion.

15. Preprints, polybags and product samples running in multiple 
publications must be split out and tagged for each publication.

16. Multi-advertiser preprints sold and produced by unauthorized 
outside agents will not be accepted.

17. Preprint insertion charges, as well as in-house printing charges, are 
applicable toward fulfillment of ROP contracts. To determine the 
number of inches applied to ROP contracts, divide the cost of the 
preprint by the applicable ROP rate.

18. The advertiser’s scheduling of preprints signifies the 
acceptance of all requirements, specifications and general 
information.

19. Standard-size preprints having pages that exceed 264 square inches in 
overall area per page will be billed at the next higher rate.
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Advertise to the  Triangle’s most affluent residents!  WALTER is a 10 month, direct mailed maga-
zine to Wake County homeowners with homes valued at $450,000 or more. WALTER is the area’s 
must-read magazine for anyone who loves art, food, culture, music, literature, and style.

WALTER welcomes the native and newcomer alike with Southern hospitality, humor, zest, and 
sophistication. WALTER tells you what’s happening now – and why you should be there, too.

  ISSUE   SPACE/AD MATERIALS  CAMERA READY   IN HOMES

February Tuesday, January 3 Thursday, January 12 Thursday, February 2

March Wednesday,  February 1 Thursday,  February 9 Thursday,  March 2

April Monday,  March 6 Tuesday,  March 14 Friday,  March 31

May Wednesday,  April 5 Thursday,  April 13 Monday,  May 1

June Friday,  May 5 Monday,  May 15 Thursday, June 1 

July/August Friday, June 2 Wednesday, June 14 Friday, June 30

September Wednesday, August 2 Monday, August 14 Thursday, August 31

October Tuesday, September 5 Tuesday, September 12 Friday, September 29

November Wednesday, October 4 Friday, October 13 Wednesday, November 1

December/ 
January 2018

Friday, November 3 Monday, November 13 Friday, December 1

THE STYLE 
ISSUE

  GATHER
in peace

Braima  Moiwai

SEPTEMBER 2016
waltermagazine.com
$4.95

ALY KHALIFA
SHOE DESIGNER

STYLE BOSSES
TRIANGLE BLOGGERS

STORY OF A HOUSE
FRESH CHAPTER

DEC/JAN 2016-17
waltermagazine.com

$4.95

STORY OF A HOUSE
AT HOME WITH 
           UNC PRESIDENT
MARGARET SPELLINGS
RALEIGHITES
THE N.C. INAUGURAL BALL
     TAKES SHAPE
TALLY HO!
     IT’S FOXHUNT TIME

No small beer
Raleigh’s taprooms

Sepi Saidi
An optimist first

Snap Pea Underground’s
Movable feast

 

 SUMMER
    TIME

Getting ready for
LONG DAYS 

and BALMY NIGHTS  

JUNE/JULY 2016
waltermagazine.com
$4.95
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Trim size  =  9 x 10.875 inches

Please provide PDFs with fonts embedded, using CMYK 
format for photos at 150 line screen, 300 dpi resolution. 
Keep all logos and text inside the live area listed below.

Ad sizes

TWO-PAGE SPREAD
Bleed Area 
18.25 x 11.125  
Live Area 
17.5 x 10.375

FULL PAGE 
Bleed Area 
9.25 x 11.125  
Live Area 
8.5 x 10.375

2/3 PAGE 
Bleed Area 
5.975 x 11.125
Live Area 
5.6 x 10.375 

1/2 PAGE HORIZONTAL
Bleed Area 
9.25 x 5.475
Live Area 
8.5 x 5.1

1/2 PAGE 
VERTICAL
Bleed Area 
4.525 x 11.125
Live Area 
4.15 x 10.375

1/4 PAGE
4.15 x 5.11/3 PAGE SQUARE

5.6 x 5.1

1/3 PAGE 
VERTICAL 
2.7 x 
10.375

 1 time 3 times 6 times 10 times
2-page spread $4,950  $4,160  $3,690  $3,410  
Full page $2,970  $2,500  $2,215  $2,050 
2/3 page $2,235  $1,885  $1,665  $1,535 
1/2 page $1,785  $1,500  $1,330  $1,225 
1/3 page $1,345  $1,130  $1,000  $920 
1/4 page $1,050  $890  $785  $720 

Cancellation
Cancellations must be submitted in writing 10 days prior 
to closing date of the issue in which the ad was to be 
published. Advertiser is otherwise liable for scheduled 
advertising. In the absence of a written cancellation 
notice, Publisher may insert the last advertisement 
appearing and bill said advertisement to advertiser 
toward fulfillment of the contract obligation. Delinquent 
or unfulfilled contracts are subject to short rate and 
cancellation.

If Advertiser’s net billings do not equal or exceed the 
amount contracted for, Advertiser agrees to additionally 
pay the Publisher the difference between the contract 
rates and the rates actually earned.

Premium Positions
    1 time  10 times

BACK COVER    $4,450  $3,180

INSIDE FRONT    $4,080  $2,915

INSIDE BACK    $4,080  $2,915

FORWARD POSITION 
pages 3-9 or 11    $3,265  $2,335

TWO-PAGE SPREAD   $5490  $3,925

Advertising Rates

Special Products
GATEFOLD 80#    $7,750  17.75 x 10.875 
folded to 8.75 x 10.875, 4-color both sides, 80# paper

GATEFOLD 100#   $9,750  17.75 x 10.875 
folded to 8.75 x 10.875, 4-color both sides, 100# paper

POLYBAG INSERT single $4,500  9 x 10.75 
single-sheet, 70# gloss text, 4-color both sides, in polybag

POLYBAG INSERT  4 pg. $7,500  17 x 10.875 
folded to 8.5 x 10.875, 70# gloss text, 4-color both sides

TIP-ON INSERT  4 pg.    $6,500 10 x 7.5 
folds to 5 x 7.5, 100# gloss text, 4-color both sides

TIP-ON INSERT 8 pg. $9,750 10 x 7.5  
folds to 5 x 7.5, 100# gloss text, 4-color both sides

STITCH-IN CARD $2,295 6 x 4.5  
4-color process both sides, requires purchase of full page ad in same issue

COVER SLEEVE    $7,995  20 x 5 wrap
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ROP Requirements and Specifications
ROP Depth Requirements

Standard Column Widths 
Columns     Widths        Columns      Widths 
  1            1.56”       4              6.60”  
 2            3.24”       5               8.28” 
 3            4.92”       6               9.96”

  
Minimum depth 1 inch. Maximum depth 20 inches. Advertisements over 18 inches 
will be set to, or centered in, full column depth and charged as 20 inches. Ads are 
measured on the basis of 14 lines to the column inch.

Standard Double Trucks 
Columns                   Widths  (gutter width is .54) 
 7                           12.06” 
 8                           13.74” 
 9                           15.42” 
 10                        17.10” 
 11                        18.78” 
 12 - Full DT       Double Truck is 20.46 x 20 
A full 13-column double truck must be a minimum of 10.5 inches deep. A minimum 
of 162 inches will be charged on double trucks less than 13 columns wide. Color 
charges will be doubled.

Broadsheet Modular Ad Sizes 
Ad Size Widths 
 Thirteenth Page 3.24” x 2”
 Fifteenth Page 3.24” x 4”
 Eighth Page 4.92” x 5”
 Quarter Page 4.92” x 10”
 Half Page (horizontal) 9.96” x 10”
 Half Page (vertical) 4.92” x 20”
 Full page 9.96” x 20”

Tabloid Modular Ad Sizes 
Ad Size Widths 
 Eighth Page (horizontal) 4.92” x 2.38”
 Quarter Page 4.92” x 4.86”
 Half Page (vertical) 4.92” x 9.82”
 Half Page (horizontal) 9.96” x 4.86”
 Full page 9.96” x 9.82”

Kraft Inserts/Jackets
Sizes Width x  Depth (inches) 
Front/Back  10”w x 9.82”h 
Inside DT  21“w  x 9.82”h (can also be used vertically at 9.96 x 21) 

Copy Regulations
A.  Acceptance of all copy is subject to Publisher’s approval.
B.  All political advertisements must have “Paid Political Advertising” at the top of the ad 

and “Paid for By” committee or individual’s name and address at the bottom of the 
ad. Advance payment by check is required.

C.  Unsigned advertisements will not be accepted (except “teaser” ads from a bona 
fide advertiser or blind ads using a box number). The person responsible for placing 
“teaser” ads must have his or her name, address and phone number recorded in our 
files, which upon request will be disclosed to anyone, with the exception of “blind” 
employment advertisements.

D.  Advertising is accepted with the understanding that the merchandise or services 
offered are accurately described and willingly sold to customers at the advertised 
price. Deceptive or misleading advertising is never knowingly accepted.

E.  Artwork. Publisher shall not be liable for lost or damaged artwork or other materials 
submitted. Advertising material will be disposed of within 30 days after use unless 
advertiser or agency requests its return.

F.  Typography and borders specified by the advertiser will be followed when possible. 
All print advertisements smaller than a full page must be bordered on all sides with 
a minimum 0.5 pt. rule or similar border. All digital ads should be contained inside 
a border. Publisher will not be held liable for ads that run without borders. Ads 
submitted for publication without borders will have a 0.5 pt. rule added to all sides. 
However, the newspaper’s failure to do so will in no way make the Publisher liable for 
adjustment in cost should borderless ads run adjacent to one another.

G.  Typography smaller than 8 pt. sans serif or 10 pt. serif used in reverses is run at 
advertiser’s risk.

H.  Screen photoprints finer than 85 lines or lighter than 20% in tone are used at 
advertiser’s risk.

I.  The words “Paid Advertisement” will be printed in bold 12 pt. type at the top of any 
advertisement that, in the Publisher’s judgment, is not clearly an advertisement 
and/or resembles news matter, and the right is reserved to insert the words “Paid 
Advertisement” above any copy.

J.  Any advertisement that appears similar to news stories with the use of headlines, 
bylines and stories combined in the usual fashion of editorial content will not be 
published.

K.  If advertiser does not provide specific copy or layout by production/proof deadline, 
the copy and layout produced by The News & Observer will be considered as 
authorized by the advertiser.

Split Run
Size requirements: Full-page ads only. Charges: Pagination-ready ads $100.00 net.
Ads requiring production work: $125.00, plus $25.00 per hour. Black and white ads 
preferred.

Digital Requirements and Specifications

BANNER ADS

Pixel Size Max Size Formats Devices Additional Details

320x50 15k GIF, JPG, 
PNG

iPhone & Android Apps, 
Mobile Websites

• Android devices less than 8 inches will serve a 320x50 • The iPhone will always serve a 320x50 • 
App banners adhere to the bottom of the page • Mobile web banners do not adhere
• Static images only, no animation is allowed

High Density 
Creative 
(HD)
640x100

30k GIF, JPG, 
PNG

iPhone & Android Apps, 
Mobile Websites

• The 640x100 will serve to mobile phones capable of serving high-density images; in those cases 
the 640x100 shrinks to 320x50, making the image of higher quality and appear clearer than would 
a standard density image • A 320x50 image is required as a back up to every HD 640x100 • Static 
images only, no animation is allowed

728x90 40k GIF, JPG, 
PNG, 
Flash 
Swiffy 
HTML5

iPhone & Android Apps, 
Mobile Websites

• Android devices greater than 8 inches will serve a 728x90 • The iPad will always serve a 728x90 • 
App banners adhere to the bottom of the page • Mobile web banners do not adhere
• Static images only, no animation is allowed

300x250 40k GIF, JPG, 
PNG, 
Flash 
Swiffy 
HTML5

Mobile Websites • Available on all sections of mobile sites and on iPad app story pages (Escenic & Aurora)

Rich Media: Apps & Mobile Websites

For complete Digital Specifications please visit www.mcclatchyinteractive.com/public/inspirationcentral
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Digital Requirements and Specifications

ADHESION ADS

Phone 
Adhesion 
(PAD)
Escenic,
Aurora/
Classic
Responsive
640x100

80k GIF, JPG, 
PNG

Phones • Depending on the orientation of the phone, one of the two image sizes will serve; for portrait view, 
the image will shrink to a 320x50,  for landscape view, the 480x75 will deliver  • The adhesion ad 
needs a large “X” placed in the upper right corner to coincide with the close region, which is set in the 
ad server • Static images only, no animation is allowed

Tablet 
Adhesion 
(TAD)
Aurora/
Classic
960x80

80k GIF, JPG, 
PNG

Tablets • Limited to iPad only. • The adhesion ad needs an “X” placed in the upper right corner to coincide with the 
close region, which is set in the ad server  • Static images only, no animation is allowed

Mobile 80k GIF, JPG, 
PNG

Tablets • Depending on the orientation of the tablet, one of the two image sizes will serve; for the portrait view, 
the image will shrink to a 768x80, for landscape view, the 1024x106 will deliver 
• The adhesion ad needs an “X” placed in the upper right corner to coincide with the close region, which 
is set in the ad server • Static images only, no animation is allowed

Rich Media: Apps & Mobile Websites

FLOORBOARDS

Floorboard 
Panel Width & 
Height

960x110 px Transparencies The Floorboard panel can contain transparencies but remember to allow for the close button in the 
upper right corner. Any transparency must be only at the top of the panel so you can have a shape 
other than a straight line breaking into the web page. The close button will need to remain in the 
same upper right position with or without a transparency and must be connected to the floorboard 
panel with no transparent break in between.

Max Weight 
of Floorboard 
Panel

60k Layer 
Activation 

The Floorboard serves in the open position and is closed with a mouse click that triggers the 
pencil. The user can re-open the Floorboard with a mouse click.

Pencil (Leave 
Behind) panel 
Width & Height

15k Layer Closing The floorboard panel must contain an obvious, static, persistent, and functional close button with the word CLOSE in text 
equivalent to at least 14 pt Arial and black or high-contrast color to make it stand out from the background and must be 
in the upper, right corner of the panel. Use the provided Photoshop template for accuracy.
*See full specs for template.
IMPORTANT: Make sure your close button is on a solid background so that it can be seen clearly and is attached to the 
floorboard panel and not lost in the site content.

Borders The main panel must 
have an obvious boundary 
(image/color/border) with 
a 3-pixel white border 
along the outer edge of the 
ad to separate it from site 
content.

Creative Types 
Allowed 

GIF, PNG, JPG
No Animation is allowed.

For complete Digital Specifications please visit www.mcclatchyinteractive.com/public/inspirationcentral

BILLBOARDS

Sliding Billboard

Overall File 
Weight

Total File Weight: 
Under 250k

Panel Creative
File Types

GIF/JPG/PNG/Flash Swiffy HTML5 & Video 
(MP4, WEBM, and OGV) 

Pencil Limit 40k Panel Activation & 
Close Button

Click to Open Expanded Panel: After the initial auto-expanded panel, the user-initiated panel must 
click to open. When clicking open, the panel can remain open only if there is a functioning close 
button in the upper, right corner of the panel.
Close Button: Must be an obvious, static, persistent, and functional button in the upper right corner of 
the panel.

Initial Open 
Panel

960x30 Flash Player 
Versions

5 to 10, Flash 5-7 recommended. Flash player 11 and up in not accepted at this time.

Pencil 
Creative 
Types

GIF, JPG, PNG, Flash 
Swiffy HTML5

Flash Player 
Versions

5 to 10, Flash 5-7 recommended. Flash player 11 and up in not accepted at this time.

Expanded 
Panel

960x440 or 960x470 Flash Frame Rate 12 fps (frames per second) is recommended. Frame rate may not exceed 24 fps. Banners exceeding 24 
fps will not be accepted.

Expanded 
Panel 
Function

Panel slides-down 
over site content.

Border/
Background Color

All panels must have a high-contrast background or border.
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Digital Requirements and Specifications

CORNER PEELS

Teaser Width & 
Height

125x100 Auto-Expanding Panel An auto-expanding 
panel rolls out 
without user 
interaction 
immediately after 
the ad loads and 
can only be open 
for a max of 3 
seconds.

Full Expanded 
Main Image

800x550 Creative Types JPG/GIF/PNG/Flash 
Swiffy HTML5
Audio & Video not 
permitted.

Total Max File 
Weight

250k Flash Player Versions Flash versions 5 to 
10 (versions 5-7 
recommended). 
Flash versions 11 
and up are not 
accepted at this 
time.

Max # of 
Expanding 
Panels

1 Flash Frame Rate 12 fps (frames 
per second) is 
recommended. 
Frame rate may not 
exceed 24 fps.

DESKTOP INTERSTITIAL

Width & Height 1024x
588

Close Button Must contain an 
obvious, static, 
persistent, and 
functional close 
button ( **Skip 
This Ad ** )
in the upper right 
corner of the ad 
and is set up in the 
AOL1 template.

Total Weight 250k Creative Types 
 

JGIF/JPG/PNG/
Flash Swiffy 
HTML5. Video (15 
seconds only)

Max Display 
Time

15 
seconds

Flash Player Versions 5 to 10. 
Flash Player 11 and 
up are not accepted 
at this time.

Panel Closing Click to 
Close

Flash Frame Rate 12 fps (frames 
per second) is 
recommended. 
Frame rate may not 
exceed 24 fps.
Banners exceeding 
24 fps will not be 
accepted.

MOBILE INTERSTITIALS

Pixel Size Max 
Size

Formats Devices Additional Details

Mobile Web Interstitial

PORTRAIT 768x1024

LANDSCAPE 1024x768

60k 
each 
image

GIF
JPG
PNG

iPad, iPhone, 
Android

• The images will resize for phones • An “X” close button must be placed in the upper right 
corner of the ad • Delivers to websites, not Apps • Static images only, no animation is 
allowed

MOBILE APP INTERSTITIALS

Phone App Interstitial

PORTRAIT 320x480

LANDSCAPE 480x320

60k 
each 
image

GIF
JPG
PNG

iPhone
Android

• Static images only, no animation is allowed • The close button is added in DFP, leave room 
in the upper left corner for this • Frequency cap is controlled by the app at once per 5 page 
views

Phone App Interstitial

PORTRAIT 768x1024

LANDSCAPE 1024x768

80k GIF
JPG
PNG

iPhone
Android

• Static images only, no animation is allowed • The close button is added in DFP, leave room in the 
upper left corner for this • Frequency cap is controlled by the app at once per 5 page views

For complete Digital Specifications please visit www.mcclatchyinteractive.com/public/inspirationcentral

BANNER ADS

Ad Size Pixel Size Max Size

Leaderboard 728x90 40k

Medium Rectangle* 300x250 40k

Half Page 300x600 60k

Ruler 300x100 40k

Phone Banner 320x50 50k

Billboard Pencil 960x30 20k

BANNER ADS

Ad Size Pixel Size Max Size

Masthead Banner**
Static only

234x60 30k

Skyscraper 120x600 40k

Wide Skyscraper 160x600 40k

Vertical Banner 120x240 30k

Cube 160x90 15k

Navbar*** 100x25 10k
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LOCAL
LOCAL rates apply only to individual retail businesses with permanent locations in North 
Carolina that sell directly to the consumer. Ads containing more than one business will 
be charged the NATIONAL rate. LOCAL rates cannot be shared among multiple businesses 
unless those businesses have common ownership. Advertising placed by organizers of 
transient events, such as seminars or special sales held at locations not owned by the or-
ganizers, such as hotels/motels or convention centers, are charged national rates.

Political/Advocacy Issues
NATIONAL earned rates apply to presidential election advertising and nationwide
social issues advertising. LOCAL rates are applicable to congressional election adver-
tising, statewide social issues and  to local and district elections and to local social 
issues advertising. All political and advocacy advertising, including advertising seeking 
to change public opinion on social issues, must include “Paid for by (the name of the 
committee or individual paying for the ad)” at the bottom of the page. Advance payment 
by credit card, check or money order is required before an ad can be scheduled for pub-
lication. 

NATIONAL
    NATIONAL rates apply to advertising for products, services and/or companies that do 
not have permanent retail locations in North Carolina. This includes but is not limited 
to the following: major transportation companies, such as airlines, cruise lines, bus 

lines and railways;  federal government  agencies; mutual funds, out-of-state stock 
brokerage companies; packaged goods; health and beauty aids; network TV and radio, 
communication companies and publishers, national satellite radio and cable TV net-
works; and travel destinations located outside North Carolina, South Carolina, Virginia, 
Washington, D.C. and Tennessee.
   NATIONAL rates also apply to advertising containing two or more company logos, 
including dealer list and co-op advertising. NATIONAL rates apply to advertising from 
distributors, wholesalers, bottlers, brokers, manufacturers, manufacturers’ agents, 
public utilities, trade associations or other non-retail advertising located in the state 
of North Carolina. Internet service providers and telecommunications service provid-
ers of the telephone, paging and wireless industry are charged NATIONAL rates. LOCAL
retailers selling only the product are charged at the LOCAL Rate.
   Insurance companies with their home office in North Carolina are charged the LOCAL 
rate. Out-of-state insurance companies are charged the NATIONAL rate. LOCAL insur-
ance agencies are charged the LOCAL rate.
   NATIONAL rates apply to advertising that the Publisher has established, or will estab-
lish, as being national.                                                                          

Tier 1 and 2 Automotive
SAU 6-column format is used for both Classified and ROP ads. Tier 1 and Tier 2 auto-
motive advertisers should contact Philip Daniels at pdaniels@newsobserver.com or 
(919) 836-5627 for rates and additional information.

Terms & Conditions

Credit Policy
Arrangements for credit must be made prior to publication deadlines. Advertising 
agencies acting on behalf of advertisers are agents for the advertisers unless 
specifically accepted as principals by the Publisher in writing. Sequential liability 
or other disclaimer statements contained in an advertising agency’s insertion 
order, contract, etc., are not acceptable. Credit is not available to advertising agencies 
that use disclaimers.

Terms are net twenty-five (25) days for accounts with established credit. 
Delinquent accounts are subject to suspension of advertising and, in addition, 
future credit privileges may also be suspended. In the event of disputes, payment 
is expected for the undisputed portion, along with written notification within thirty 
(30) days of the reason for amounts deducted. Failure to receive tearsheets is not 
recognized as a valid reason to withhold payment. Should legal proceedings or 
collection actions by a third party be instituted to collect any amount due, 
Publisher shall be entitled to its reasonable attorneys’ fees and/or collection cost. 
In the event of non-payment resulting in collection action, contracts for lower 
rates are void for future advertising. In the event a check is returned from the 
bank, the account will be subject to a $25 processing fee.

The News & Observer Publishing Company bills in 12 periods roughly equivalent 
to calendar months. Please see page 44 for specific dates.

Payment
A. Retail rates are non-commissionable.
B. All advertising must be paid in full, in advance of ad schedule 

and production, unless credit has been established with our 
business office.

C. Bills are considered accurate unless notification is received 
no later than fifteen (15) days following the date of the statement.

D. Finance charges of 18% APR will be added to balances not paid 
by the date indicated for each month on the calendar located on 
the back cover of this Rate Card. Additional services may be subject to 
suspension of credit until payment is rendered.

E. In case of billing disputes, extensions of time for payment may 
be allowed, and finance charges may be waived on the portion of 
line-item charges that are in dispute and for which notification has 
been properly made. However, no such extensions will be granted 
on the portion of line-item charges that are properly billed and with 
which there is no dispute.

F. For notification and resolution of disputed insertion charges, 
please contact your advertising account executive.

Rate Categories

Advertising Services
Digital Ad Delivery
The News & Observer encourages digital ad delivery over its Internet site at 
http://ads.mcclatchy.com/raleigh.php. The preferred platform is Adobe Acrobat PDF.  
All ads must be received by digital ad receipt deadlines and meet spec requirements. If 
ads require additional work, files should be received by normal production deadlines. 
Any additional time required to process ads that do not meet The News & Observer’s 
specifications will be charged at $50 per hour. We are not responsible for ads received 
that do not conform to specifications. Other means of electronic delivery such as AP 
AdSend®, Fast Channel®, and AdTransit® are available. The News & Observer will 
work with you in creating a process that best fits your needs. 

Self Service Ad Placement
Classified liner ads can be placed and purchased online at:
http://placead.newsobserver.com. 

Obituary, Celebration and select Real Estate ads can be placed and purchased online at:
http://placead2.newsobserver.com. 

Ads can be placed for publication in The News & Observer or any of our ten community 
newspapers. The following categories are now available using our self service 
platform:

Art Services
The News & Observer’s Creative Services Department  can design rough or finished 
layouts for one advertisement or entire campaigns at no charge. There may be a 
charge for original art, special lettering and special typography. 
Original art is $50 per hour (1 hour minimum).

Photography
The News & Observer’s Creative Services Department will take photographs for the 
following charges: photos taken at The News & Observer $100 per hour (1 hour 
minimum). Photos taken on location $100 per hour, plus 50¢ per mile (1 hour 
minimum).

Proofs
1. One proof can be delivered by the following means when copy is 

turned in by production deadlines:
•Eproofs, our online proofing system or email. For more information 

contact your account executive.
•Fax service.

2. Proofs are furnished only for the corrections of typographical error, 
not deviation from original copy. If advertiser changes original 
copy, layout, or illustrations, there will be a charge for 
extra composition.

3. Proofs furnished to advertisers may not be reproduced, 
photographed, televised or otherwise made public prior to 
publication in the newspaper.
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Publisher’s Right to Reject/Cancel. Publisher reserves the 
right to edit, classify, reject or cancel any portion or all advertis-
ing as determined in Publisher’s sole discretion. Any advertising 
language that does not comply with Federal, State or local laws 
including, without limitation, those regarding the prohibition of 
discrimination in employment, housing and public accommoda-
tion will be rejected. Web URLs are accepted if incidental to the 
advertising content and must occupy no more than 10% of the 
ad space. Web URLs must be related to noncontent aggregated 
sites and should not link to other content aggregated sites. 
Advertising Errors. Advertising should be checked for errors 
by the Advertiser on the first day of publication. Credit for 
Publisher’s errors in advertisements will be allowed for the first 
insertion only. No typographical mistakes will be considered for 
adjustment if any part of advertisement was received after Pro-
duction/Proof Deadline as specified in this Rate Card. No credit 
is made for errors that do not materially affect the value of the 
advertisement. Publisher will not be responsible for errors due 
to incorrect material supplied to it. 
Shared Mail Services. All shared mail services (Midweek Val-
ues) are weight-based and subject to postal rate increases. 
Media. The parties hereby agree that Publisher may publish, 
preserve, record and distribute Advertiser’s advertising in The 
News & Observer newspaper, in any format or media now exist-
ing or hereafter invented in which the newspaper is published, 
preserved, recorded or distributed. 
Errors in Other Products and Services. Publisher shall not 
be liable for any error in product production or services aside 
from corrections marked by the Advertiser on a requested proof. 
Should ordered product quality become an issue, the Publisher 
will make commercially reasonable efforts with Advertiser and/
or the third-party product provider to resolve said issue satis-
factorily, but no guarantee is expressed or implied.
Artwork. Publisher shall not be liable for lost or damaged art-
work or other materials submitted.
Assignment. Advertiser shall not assign any of its rights, duties 
or obligations under the Contract without the express written 
permission of Publisher. Advertiser shall not resell any advertis-
ing purchased under this Contract. If any online advertising in-
cludes space for an advertising link, such link shall only connect 
to the Advertiser’s website and shall not be sold, given or trans-
ferred in whole or part to any other person, firm or corporation 
without advance, written permission from Publisher.
Reservation Calendar Cancellation Policy.  Certain ad units 
(including but not limited to Front Page Ad Notes, Front Page 
Ad Strips, Skyboxes, Spadea Wraps, Digital Fixed-position ban-
ners, and Email Blasts) are only available on certain days and 
in limited quantities. Calendar reservation date(s) are held on 
a first come, first served basis. Calendar Reservation products 
will run at Advertiser’s earned rate. Any advertiser canceling 
their reserved date(s) within thirty (30) days of publication 
will be charged 100% of the Advertiser’s earned rate for the 
reserved date(s). All cancellations must be submitted in writing 
to: VP/Display Advertising, The News & Observer, P.O. Box 191, 
Raleigh, NC 27602.
Walter Cancellation Policy. Advertisers are required to select 
their designated issues in advance. Any cancellations or changes 
to the designated issues must be submitted in writing 10 days 
prior to space deadline of the issue in which the ad is to publish. 
Advertiser is otherwise liable for scheduled advertising. In the 
absence of a written cancellation notice, Publisher reserves the 
right to publish and bill the advertisement of Advertiser’s last 
designated issue for fulfillment of the contract obligation. If 
Advertiser has not met Contract requirements, Advertiser agrees 
to additionally pay Publisher the Rebilled Rate. Any advertiser 
cancelling their designated issue after space deadline will be 
charged a cancellation fee of 50% of Advertiser’s earned con-
tract rate.
All Other Cancellation Policy. Any ad cancelled after final 
space deadline is subject to a cancellation fee equal to 25% of 
the total charge of the ad.
Confidentiality. Advertiser agrees not to disclose the terms 
of the Contract, including but not limited to the rates offered 
thereunder, to any third party without the prior written consent 
of Publisher, such consent to be granted in Publisher’s sole 
discretion.
Payment Delinquency and Collection. To receive the rates 
stated in the Rate Card referenced on the front page of the 
Contract, Advertiser’s expenditures with Publisher must meet 
or exceed the Annual Investment Level, based upon the rates set 
forth in the applicable Rate Card attached thereto. If any undis-
puted payment due Publisher is delinquent by more than forty-
five (45) days or in the event of any material breach of any of 
the terms and conditions, herein, Publisher, in addition to its 
other rights hereunder, may terminate the Contract for cause. 
Delinquent accounts, in addition to Publisher’s other remedies, 
may be subject to withholding of any other advertising or prod-
ucts or services until Advertiser’s accounts are paid in full. In 
the event it becomes necessary for Publisher or assignee to 
threaten or institute proceedings against Advertiser for collec-
tion of amounts unpaid under the terms of the Contract, 

Advertiser agrees to pay all costs of collection, including reason-
able attorneys’, collection agency and/or court costs and 
fees.
Failure to Make Progress. If in Publisher’s sole reasonable 
discretion, Advertiser’s Net Billings do not equal or exceed the 
quarterly prorated amount of the Annual Investment Level,  
Publisher may request Advertiser provide written assurances of  
fulfillment of its Annual Investment Level. Advertiser shall pro-
vide such detailed, written assurances to Publisher within 15  
calendar days of receipt of the request. If in Publisher’s sole 
reasonable discretion, Advertiser fails to provide adequate and 
reasonable assurances, Publisher may terminate the Contract 
for cause.
Taxes. In the event any tax is imposed on the products or ser-
vices provided by Publisher, the Advertiser specifically agrees 
that such tax or taxes shall be added to the rates set forth on 
the then-current Rate Cards or proposal.
Pass Through Expenditures. Pass Through Expenditures are 
those expenses billed to the customer for which The News & 
Observer does not intend to generate a profit, including without 
limitation, taxes, postage and agency commissions.
Termination. Either party may terminate the Contract without 
cause in writing upon thirty (30) days advance written notice to 
the other party. Either party may terminate the Contract for 
cause if a party breaches any of its material obligations under 
the Contract and such default is not remedied within thirty (30) 
days from receipt of written notice from the nondefaulting par-
ty. If Advertiser terminates the Contract without cause, or 
Publisher terminates the Contract for cause, and Advertiser’s 
Net Billings do not equal or exceed the Annual Investment Level 
and/or Advertiser has not met the Contract Program require-
ments, Advertiser agrees to additionally pay Publisher the 
Rebilled Rate. This obligation shall survive the termination of 
the Contract.
Advertiser Representations and Warranties. All material sub-
mitted by Advertiser to Publisher shall remain the intellectual 
property of the Advertiser or its Licensor, and the Advertiser 
represents and warrants that it has full ownership rights or nec-
essary licenses to the material submitted to Publisher and that 
publishing of that material shall not be in violation of any trade-
mark, copyright, proprietary or other right of any person, firm 
or corporation. Advertiser further represents and warrants that 
there is currently no pending or, to the best of Advertiser’s 
knowledge, threatened claim or action by or against Advertiser 
regarding the above-referenced rights, and that, to the best of 
Advertiser’s knowledge, there is not currently any use thereof 
by others which would or might tend to be adverse to the rights 
of Advertiser. These warranties shall survive termination of the 
Contract. The Advertiser acknowledges and agrees that it is 
solely responsible for any actions to protect is ownership rights 
in the Advertisements submitted to Publisher.
Indemnity. Advertiser hereby agrees to indemnify, defend and 
hold the Publisher harmless against any claims, demands, causes 
of action, judgments, costs or expenses (including  
attorneys’ fees) arising out of or related to (1) a breach by the 
Advertiser of any representation, warranty or covenant under  
the Contract, (2) any suit, claim or proceeding for libel, unfair 
trade practices, unfair competition and all violations of the right 
of privacy resulting from the publication by the Publisher of the 
Advertiser’s material, or (3) any suit, claim or proceeding by  
any third party alleging that the Advertiser or Advertising sup-
plied by the Advertiser infringes a trademark, copyright or other 
intellectual property right of any third party; provided that the 
Publisher gives the Advertiser prompt written notice of any  
such claim or proceeding and, provided further, that the  
Advertiser shall have the opportunity to defend any such claim. 
This indemnification obligation shall survive termination of the 
Contract.
LIMITATION OF LIABILITY. Advertiser agrees that Publisher,  
its licensors, employees or agents do not warrant either 
the results to be obtained from publication of the advertising in 
any of Publisher’s publications or websites or that Publisher’s 
performance will be uninterrupted or error free. PUBLISHER’S 
GOODS AND SERVICES ARE PROVIDED WITHOUT WARRANTY OF 
ANY KIND, EITHER EXPRESSED OR IMPLIED. NEITHER  
PUBLISHER NOR ANYONE ELSE INVOLVED IN CREATING,  
PRODUCING OR DELIVERING GOODS OR SERVICES UNDER 
THE CONTRACT SHALL BE LIABLE FOR ANY INDIRECT, INCIDEN-
TAL, SPECIAL OR CONSEQUENTIAL DAMAGES ARISING OUT OF 
THE CONTRACT.
Force Majeure. In the event of war, flood, fire, strike, act of  
terrorism or other emergency beyond the control of the parties 
which prevents performance of the Contract by either party, 
performance shall be suspended during the period(s) either 
party is unable to perform, and the terms of the Contract shall 
be extended for a like period of time. No obligation shall arise 
between the parties by reason of such emergency suspension 
except for the extension obligation set forth above.
Bankruptcy of Advertiser. Upon any voluntary or involuntary 
bankruptcy or insolvency of Advertiser, Publisher may terminate 
the Contract for cause, effective as of the date of bankruptcy. 
Any additional advertising will be subject to the terms 

of a new Contract, at the appropriate rate set forth in the then- 
current applicable Rate Card. At Publisher’s discretion, payment 
may be required in advance.
Order of Precedence. In the event of any conflict or inconsis-
tency between the Contract, the terms and conditions, the 
Addenda and the Rate Card, the Contract and terms and con- 
ditions as amended by the Addenda shall control over the Rate 
Card.
Acceptance. Advertising is accepted on a “run of paper” basis 
only. No positions or competitive separation can be promised 
or guaranteed except anchored positions that are offered. A list 
of anchored positions is available upon request. Anchored 
positions are offered on a first-come, first-served basis, and 
must meet specified size criteria. Center of section is not guar-
anteed for double trucks.
Incorrect Rates or Conditions. Agencies and advertisers for- 
warding orders that contain incorrect rates or conditions are 
hereby advised that the advertisement ordered will be inserted 
and charged at the regular schedule of rates then in force and  
in accordance with the regulations in this Rate Card. Failure to 
make an order correspond in price or rules to the Rate Card  
will be regarded only as a clerical error.
Disclaimer Clauses. The News & Observer Publishing  
Company does not accept from advertising agencies insertion 
orders that bear disclaimer clauses to the effect that the  
agency is acting as an agent and may not be held financially 
responsible for payment of advertising ordered. The News & Ob-
server Publishing Company holds the Advertiser and the agency 
placing the advertising jointly and severally financially liable, 
notwithstanding any disclaimer that might be included 
on the insertion order.
Unsolicited Advertising. Advertiser specifically grants  
Publisher the right to send unsolicited advertisements to 
Advertiser by any method or media now existing or hereafter 
invented, including, without limitation, by facsimile or Internet 
or e-mail.
Governing Law. The Contract will be governed by and inter-
preted in accordance with the laws of the State of North  
Carolina without giving effect to any conflicts of law principles. 
Advertiser agrees that venue for such will be Wake County, 
North Carolina. The rights and remedies of Publisher are  
cumulative.
Attorneys’ Fees. If any action at law or in equity shall be neces-
sary to enforce or interpret the terms of the Contract, the 
prevailing party shall be entitled to reasonable attorneys’ fees, 
costs and disbursements, in addition to any other relief to 
which it may be entitled.
Waiver. The failure of either party, in any one or more 
instances, to insist on performance of any of the provisions of 
the Contract shall in no way be construed to be a waiver of 
such provisions in the future.
Notice. All notices relating to the Contract shall be sent to the 
person of the receiving party set forth on the front page of the 
Contract. All notices must be in writing and sent via facsimile 
or certified mail, return receipt requested, and will be effective 
upon receipt by the party notified.
Miscellaneous. Neither the course of conduct between the 
parties nor trade practice shall act to modify the provisions of 
the Contract. The invalidity of any provision of the Contract 
shall not affect the validity or enforceability of any of the 
remaining provisions thereof.

Terms & Conditions

Bonus Circulation
The News & Observer

To give advertisers maximum reach on 
holidays, The News & Observer will be 
distributed in the Triangle to weekday 
and Sunday-only subscribers on the 
following days:

Presidents’ Day Christmas Eve
Memorial Day Christmas Day
Labor Day Thanksgiving Day
New Year’s Day 
Day After Thanksgiving

Sunday rates will apply. Ads in zoned 
editions published on holidays with 
bonus circulation will be charged a 20% 
premium on earned rate.

General Information/Policies
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ROP Deadlines (Eastern Time)

Deadline Information
•	Proof	Deadline	is	for	ads	produced	by	the	newspapers	or	ads	received	as	slick,	paper,	negative	or	by	digital	means,	that	require	any	type	of	production	work.
•	Final	Space	Deadline	is	the	final	time	an	ad	can	be	scheduled	for	publication	and	submitted	for	production	work.	However,	ads	submitted	at	this	time,	requiring	production	work,	 
are	published	at	advertiser’s	risk.	NO	proofs	will	be	provided	and	no	credits	will	be	given	for	ad	errors	submitted	on	Final	Space	Deadline.

•	Final	Space	Deadline	is	also	the	deadline	for	pagination-ready	ads	that	require	NO	production	work.
•	Digital	Ad	Receipt	(EDI)	Deadline	is	for	ads	submitted	over	The	News	&	Observer’s	website	at	http://ads.mcclatchy.com/raleigh.php	or	via	e-mail,	or	CD. 
Please	refer	to	page	40,	Digital	Ad	Delivery	for	more	details.

•	Front	page	ad	deadline	is	24	hours	in	advance	of	space	deadline,	etc.
•	For	new	advertisers	placing	their	first	ad,	Final	Space	Deadline	advances	two	hours.
•	For	multiple	pages,	double	trucks,	shopping	center	pages,	color	ads,	holiday	or	extensive	layout	work,	all	deadlines	are	advanced	24	hours.
•	No	cancellations	or	ad	size	changes	accepted	after	the	Final	Space	Deadline	without	penalty.	Any	ad	cancelled	after	Final	Space	Deadline	is	subject	to	a	cancellation	fee 
equal	to	25%	of	the	total	charge	of	the	ad.

ADVERTISING DEADLINE 

Note:	For	new	advertisers	placing	their	first	ad,	Final	Space	Deadline	advances	two	hours.
*Includes	Main,	Triangle	&	Co.,	Sports,	Connect	on	Monday	and	Life,	etc.	on	Tuesday,	Wednesday	and	Thursday;	Thursday	includes	Outdoor	Sports

**Ads	received	after	Production/Proof	Deadline	that	require	production	work	are	published	at	advertiser’s	risk.
				No	proofs	will	be	provided	and	no	credits	will	be	given	for	errors	in	ads	submitted	after	Production/Proof	Deadline.

***Special	Occasions,	Brides	and	Engagements	deadline	is	six	(6)	days	prior	to	publication	date.

THE NEWS & OBSERVER Copy/Materials Final/Space Reserve External Ad

MONDAY  All times 4pm DISPLAY ADS All times 4 hrs prior to Ad 
Release

Main,  Sports(comics, TV) Class (live run) Wed Fri 11am Fri Noon

TUESDAY

Main,  Sports(comics, TV) Class (live run) Thur Fri 4 pm Mon Noon

WEDNESDAY

Main, Sports, Business,  Class (live run) Fri Mon  3pm Tue Noon

Life - prerun Thur Fri 1pm Mon noon

MIDWEEK Values Tue Wed 11am (14 days prior) Wed 4pm

THURSDAY

Main,  Sports, Business, Class (live run) Mon Tue  3pm Wed Noon

Life - prerun Fri Mon 1pm Tue noon

FRIDAY

Main, Sports, Business, Class (live run) Tue Wed  3pm Thur Noon

Weekend (pre-run) Mon Tue 11am Wed 10am

SATURDAY

Classified & Auto (non Real Estate) Wed Thurs 11am Thur 4pm

Real Estate Tue Wed 10am Thur 9:30am

Home & Garden (pre-run) Tue Wed 11am Thur 10am

Main, Sports, Business (live run) Wed Thurs 3pm Fri 11am

SUNDAY

Classified Wed Thur 11am Fri 12:30pm

Recruitment Wed Thur 11am Fri 2pm

Arts & Living  (pre-run) Wed Wed  1 pm Fri 9am

Work & Money (pre-run) Wed Thur 11am Fri 10am

Main, Sports, Triangle (live run) Wed Thur 4pm Fri Noon

COLOR COMICS- Sunday Thu 11am (17daysprior) Mon 4pm

FRONT WRAPS -MAIN ONLY 96 hrs prior 10 days prior to publication 48 hrs prior to publication

THE HERALD-SUN Copy/Materials Final/Space Reserve External Ad

MONDAY  All times 4pm DISPLAY ADS All times 4 hrs prior to Ad 
Release

Main,  Sports, Classified Wed Fri 10 am Fri 11am

TUESDAY

Main,  Sports, Business, Classified Thur Fri 3 pm Mon 11am

WEDNESDAY

Main, Sports, Business,  Classified Fri Mon  2pm Tue 11am

THURSDAY

Main,  Sports, Business, Classified Mon Tue  2pm Wed 11am

FRIDAY

Main, Sports, Business, Classified Tue Wed  2pm Thur 11am

SATURDAY

Main, Sports, Business, Classified Wed Thurs 2pm Fri 10am

SUNDAY
Main, Sports, Classified (live run) Wed Thur 3pm Fri 11am

COLOR COMICS- Sunday Thu 11am (17daysprior) Mon 4pm
TV Book Wed 11 days prior Thur 11am 10 days prior Fri 3pm 9 days prior

COMMUNITY PAPERS Copy/Materials Final/Space Reserve External Ad
EASTERN WAKE NEWS, MIDTOWN RALEIGH NEWS, SOUTHWEST WAKE NEWS

Sunday Tue Wed 4 pm Wed 5pm
Sunday Classified & Realestate Tue Wed 4pm Wed 5pm
Wednesday Wed Thu 1pm Thu 5pm
Wednesday Classified Wed Thu 1pm Thu 5pm
CHAPEL HILL NEWS, THE DURHAM NEWS

Sunday Mon Tue 4pm Tue 5pm
Sunday Classified & Realestate Mon Tue 4pm Tue 5pm
Wednesday Thur Fri. 11am Fri 5pm

Wednesday Classified Thur Fri 11am Fri 5pm

NORTH RALEIGH NEWS,  THE CARY NEWS, SMITHFIELD HERALD, GARNER CLEVELAND, CLAYTON NEWS-STAR

Sunday Tue Wed 4 pm Wed 5pm
Sunday Classified Tue Wed 4pm Wed 5pm
Wednesday Thur Fri. 11am Fri 5pm
Wednesday Classified Thur Fri 11am Fri 5pm

General Information/Policies
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Powered by The News & Observer

Main Office
215 South McDowell Street (27601), P.O. Box 191 (27602), Raleigh, NC

(919) 836-5600 • Fax (919) 836-5689

Smithfield Office
226 E. Market Street, Smithfield, NC 27577

(919) 812-6392 • Fax (919) 989-7093

Chapel Hill / Durham Office
1504 E. Franklin Street, Suite 101, Chapel Hill, NC 27516

(919) 829-8914 • Fax (919) 968-4953

Eastern Wake Office
110 N. Arendell Avenue, P.O. Box 1167, Zebulon, NC 27597 

(919) 269-6101 • Fax (919) 269-8383

Herald-Sun Office
1530 N. Gregson St., Ste. 2A, Durham, NC  27701

(919) 419-6500 • Fax (919) 419-6878

The News & Observer 2017 Fiscal Calendar

Box denotes Last Day Payment Can Be Received To Avoid Late Charges.

The McClatchy Company

2017 Fiscal Calendar (53 weeks)

PERIOD 1 PERIOD 2 PERIOD 3
(January) (February) (March)

M T W T F S S M T W T F S S M T W T F S S
26 27 28 29 30 31 1 30 31 1 2 3 4 5 27 28 1 2 3 4 5
2 3 4 5 6 7 8 6 7 8 9 10 11 12 6 7 8 9 10 11 12
9 10 11 12 13 14 15 13 14 15 16 17 18 19 13 14 15 16 17 18 19
16 17 18 19 20 21 22 20 21 22 23 24 25 26 20 21 22 23 24 25 26
23 24 25 26 27 28 29

PERIOD 4 PERIOD 5 PERIOD 6
(April) (May) (June)

M T W T F S S M T W T F S S M T W T F S S
27 28 29 30 31 1 2 1 2 3 4 5 6 7 29 30 31 1 2 3 4
3 4 5 6 7 8 9 8 9 10 11 12 13 14 5 6 7 8 9 10 11
10 11 12 13 14 15 16 15 16 17 18 19 20 21 12 13 14 15 16 17 18
17 18 19 20 21 22 23 22 23 24 25 26 27 28 19 20 21 22 23 24 25
24 25 26 27 28 29 30

PERIOD 7 PERIOD 8 PERIOD 9
(July) (August) (September)

M T W T F S S M T W T F S S M T W T F S S
26 27 28 29 30 1 2 31 1 2 3 4 5 6 28 29 30 31 1 2 3
3 4 5 6 7 8 9 7 8 9 10 11 12 13 4 5 6 7 8 9 10
10 11 12 13 14 15 16 14 15 16 17 18 19 20 11 12 13 14 15 16 17
17 18 19 20 21 22 23 21 22 23 24 25 26 27 18 19 20 21 22 23 24
24 25 26 27 28 29 30

PERIOD 10 PERIOD 11 PERIOD 12
(October) (November) (December)

M T W T F S S M T W T F S S M T W T F S S
25 26 27 28 29 30 1 30 31 1 2 3 4 5 27 28 29 30 1 2 3
2 3 4 5 6 7 8 6 7 8 9 10 11 12 4 5 6 7 8 9 10
9 10 11 12 13 14 15 13 14 15 16 17 18 19 11 12 13 14 15 16 17
16 17 18 19 20 21 22 20 21 22 23 24 25 26 18 19 20 21 22 23 24
23 24 25 26 27 28 29 25 26 27 28 29 30 31

 


