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La 1ISION GROWING TOGETHER,

e Perdico deosLatins SHARING THE SAME VISION

Since the first edition, published on May 2000, La Vision
Newspaper was founded with the mission to serve the Latino

Community.
= The concept to offer a FREE publication with the latest Local,
v:,m,ﬂ,,,,m, e A 2 National and International news have been worthy.
— : = Under this criteria. La Vision have grown in number of copies,

pages and distribution places.

Founded, owned and managed by Latinos, through all these
years, La Vision has developed very close ties with Latino
readers. Many consider La Vision Newspaper as a powerful tool
for the Latino Community to rise their voice and concernsina
political, social and economic arena.

New York, Boston, San Francisco,

Los Angeles; Chicago™

. In2016
Secretary Of State e
enbiiiad foule e Georgia
the State of Georgia, do hereby proclaim Secret ary
La VlSloni\jnewspaper of State
OUTSTANDING GEORGIA BUSINESS recognized
May this Outstanding Georgia Business be afforded La vlslon

every courtesy as a Goodwill Ambassador from
Georgia in its business to other states, to nations Newspaper
beyond the borders of the United States of America, as an
or wherever it may hereafter do business or reside. .
N TESTIMONY WHERER, i Outstanding

LA VISION GROWTH FROM 2000-2017

B Business.
B From 10,000 copies to
z 30,000.
m From 20 pages to 48

RN AR
in 2016.
m From 5 to 12 sections

~ Brian P! Kemp, Secretary of State

* Counties with largest Latino
population in Georgia:

Latinos in Georgia grew from 427,000
in 2000 to *923,000in 2015
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La

EDITORIAL CONTENT ISION

El Periodico de los Latinos

OUR READERS
ENJOY EVERY AET
SECTION
Y COLUMNIST @' CONTESTS " CONSUMER _

On this Era of Technology, the
challenge that print publications
are facing is how to attract
readers.

La Vision made drastic changes
as part of our strategy to keep
that very important part of the
Latino Culture: Read Newspapers
Convenient size, light and
dynamic editorial content with
more news per page, easy to read
and understand, contemporary
and eye catch design, more full
color pages and sections that
readers of all ages love.
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S A REACH THE HIGH MILE
E.!Sdldqp LATINO MARKET

DIGITAL
PLATFORM

1

Web Page

Electronic
Edition

Phones

GET RESULTS! P

Together with our print copies, we also reach
Latinos in Georgia through interactive and
social media increasing our advertisers
return of investment with our E-Edition,
Web Page, Facebook, Twitter, Youtube and
Smartphones Applications.
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La

ISION SPECIAL SUPPLEMENTS

El Periodico de los Latinos

AS LATINOS, WE KNOW OUR
CLIENTS’ CORE TARGET
CONSUMER AUDIENCE.

Every month we publish
special supplements with
specific topics that offer the
opportunity to advertise your
service or business directly to
your target market
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LATINOS IN GEORGIA  ‘{7ISION
—

Annual Persong|
Earnings Average

Facts: Pew Research
Center
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El Periodico de los Latinos
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Z1 *BIGGER SPENDERS

Nielsen’s Share of Wallet Study found that Hispanic consumers are spending more
money per visit on average, while making as many -if not more- shopping trips per
month.

Hispanics spend at least $10 more per visit than the total market (Hispanic and
non-Hispanic combined) on all forms of consumer package goods (CPG)

Z1 **HISPANICS REPRESENTS ALMOST 18%
OF THE U.S POPULATION

Almost 57 million strong, Hispanics represent almost 18% of the U.S. population,
and they are expected to continue showing growth reaching 20% of the
*Census.gov population by 2040 and 29% by 2060

** Selig Center for Credit: Nielsen fifth report on the Latino consumer in the annual Diverse

Economic Growth. Intelligence Series.

FACTS ABOUT
LATINOS IN
USA
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DISTRIBUTION  Y{/1SION

| Periodico de los Latinos

\ ,—Jremnn LRlnggold Blue) Rldge Blﬂilﬂ'l“? @Hiawassee T ABUR !
i Chatswerth 2 Ly BOWNS - ) ayron ;
LaFayetLE D"lmn@ = GILMER ™ FANNEN SERECH HABERSHAM
Y C MALKE I THEE Mumaay OEIIIjay o "-'E\“ i’_larkélvllle
‘. HA r) A (!3)4 YOl P f]ahlqn&qa(.-a Cleveland : HT‘K&,‘.R
4 Summetville:, RmE ", ;(2.\:- U-ﬂ'hi.?‘l!w;:?:;!:ille Cal&esvulln“@gn{tm&”
/ FORSYTH ® Hormyer FRANKLIN G gy "
i ] ® Al IACKSO 3 ™ 4
COIDIEIS Of La VISIon N.ewsp.aper Cumming Jefferwj;@ y ® N . Elberi]un
are distributed every Friday in more _ Lawrencaville @ VTt Donilsvile, “euserr” |
than 1,500 locations with daily v AL ot @‘?j 4 g Lexingfon e
high affluence of Latinos. *"““““af’““‘“' e MSe, N oomror R @L.mdqmn
From all k|nd Of Lat|n0 bUSIﬂESS J._:;“::?_ . :Ennb‘f'ls J E:é\.rlngton Maélsun REENE L:;::{::;uill: s Appllng
. . ; nTon  OLs @) WCDUFFIE rrIME
and offices of organizations /- Fayettevile @’m*gmbénm;;;ﬂ NORGAN Greenshorg & 1 CLThm;'mm.gumu
tO eVEfy COﬂSUlar Offlce r\'J”L.»-J FAYETTEIL \"'Il:'.'_-' Jacksom Monticellg FUTHAM Sp{aera ...-1'(:‘ RICHMOND ;h‘%
in Georgia, Latinos g Mewnan | Aodee RS - Eatont Aoy Gibsof
i g W R e r-rl:-‘T.“-l 5 ": I woren L DnM:I: illll;‘- & '}?I £ Wa rleshuro\'}
W||.|. f|nd a FREE Grange Zobtllf}n@ 3-3.1')“"5""“9 G SONES flledgey P EFFERSON v ® i .
- i ) g BURKE
Copy Of La nExiD Greenville bl F%my‘rh ray@ o ) ® ©|omsuillﬁ I H\}
Vision lern-:aslnn@" ey C‘Ma(on e Millen Y
5 HARRIS L e RaWEDRD, BIBR i B ® Wrightswille ® SCREVEN
@ Talbotton @k m wises | drwinton ®) @) |
i Hamilton @ nosville &) SOHMSON Sylvania
. TALECT Butler [pop o Jeffersonville Dublin k.
s g’) Vallch Perry BLECKLEY @ Statesbore -"-\
’?Cﬂlumhus e Aijenes I{!) o I(;!.).c o LAURENS N Metter O EFFIM
s aclalby OUSTON ochran t | A
CI:I-.S_?ETE@ Bue@na SCHLEE O-gle@thnme Hawl-;i(g)svil[o Eaii e - T.FJR‘.'I‘ o0 " CANDLER ULLGCH ‘.'rpllrlc_]rl&ﬂaa
# sTewaRT wm_q @Fllaw"e\l, BEALES ) pULASK ® Alamo g O\J:‘W"T O g "IE" wlio g
{ i WERSTEF . lenna 5, Wilcon. DODGE ernen Claxton ®
fobing Prastoy Arn?nr-us - Cordele ® mc_ﬂ cein R svilk s SO @
'}Gecrgetown SUMTER -'.-e©w Abbeville S Haz@!)ehu[n TATTMALL Hinesville JATHAY
g c‘%\hhf'” s @ Leeshur TURMER BEN HILL JEEF DAVIS ®3axley OMG i IBERTY
RANDOLPH  VIERRBEL e 9 h(gj— @FJtzge:ald APPLING @Lutlm-.rici
rt Morgan @ﬂ")&l'l!f Ashburn OUHd(.} COFFEE Al
SABES Mb\% b Py | poucHerTy ) o ® \" b il MEINTEISH
» B cALTOpN Sylvester ® Douglas . WAYHE oy
Y LOGRAS“kS - . BERRIEN Pearson P-Iacl:c_-ghc-ar @y
Nashville; oo & Mahunta
ook, ® o ® ® Brunswick
(s} Lakeland T, BRANTLEY ®
Adel (_, WARE
Vi 'onAﬂOntd LANIE HOI’IE;IVI"E S WOO%;&IHF
LaVisi Valdost: o
f chebook.COm/ d@‘ " _I o leks:on*—tI S T“ !
OWNDES @Stamlwﬂie i e, NORTH
T e e ST T g 5 ATLANTIC
: ] OQCEAN
POINTS OF DISTRIBUTION COUNTIES
ACWORTH *  JONESBORO *  DUNWOODY o STATHAM
*  ALPHARETTA ¢ LAWRENCEVILLE * EASTPOINT e TUCKER
o ATHENS * LILBURN ¢ FAIRBURN e UNIONCITY
o ATLANTA e MABLETON e FORESTPARK o WINDER
o AUSTELL ¢ MARIETTA *  GAINESVILLE e WOODSTOCK
*  AUBURN ¢ NEWNAN * HAPEVILLE * FAYETTEVILLE
e BUFORD e NORCROSS e SUWANEE e CANTON
e CHAMBLEE e PEACHTREECITY *  DOUGLASVILLE e MORROW
e COLLEGE PARK e RIVERDALE e CARROLTON ¢ STOCKBRIDGE
*  CONYERS *  ROSWELL o LITHIASPRINGS  MCDONOUGH
e CUMMING *  SANDY SPRINGS o VILLARICA o KENNESAW
*  DORAVILLE * SMYRNA * MABLETON * LITHONIA
e DULUTH e SUGARHILL e  LOGANVILLE e STONEMOUNTAIN
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La

ISION RATE.CARD 2017

El Periodico de los Latinos

Full Page 3/4 Page ~1/2 Page Horizontal Low Banner (Inside page)
B/W = §550
F/C =$700 B/W = $250
F/C = $350
1/2 Page Vertical 1/4 Page Vertical 1/4 Page Horizontal Top Banner (Inside page)
B/W=$305 B/W = $305
B/W = F/C = $405 F/C = $405 B/W = $250
F/C = . F/C = $350
1/8 page
B/W=$175
F/C = $225

Columns

Every page except
classified section has
6 columns.

| (019725 e —
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La

ECONOMIC ADS ISION

El Periodico de los Latinos

CLASSIFIED
& B/CARDS

Our Classified and Business Card
section has 8 columns.
We offer economic ads in some of the
most popular sections: Jobs, Cars, Houses
for Rent, Houses for Sale, Trade, Business = Max 20 words.

. Phone count for one
for Sale, Services and more. el

YOUR
CLASSIFIED FROM

20
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'BUSINESS CARD
'SECTION

DESIGN SPECIFICATIONS

Plataform:

We accept the following file formats:
> InDesign CS5 or earlier
> Illustrator CS5 or earlier

All the original images and fonts must be included
when submitting in formats other than PDF.

PDF Submission:

> Resolution: 200 dpi or higher

> Color: CMYK

> Artwork may also be delivered via e-mail:
art_design@Ilavisionnewspaper.com

We DO NOT accept files in the following

formats:
s : > Pagemaker, CorelDraw, Freehand, Microsoft Word and
Publisher.
9 : Artwork Deadline

|1y
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> La Vision Newspaper is published every Friday.
> Deadline for artwork delivery is on Wednesday 4:00 pm,
24 hours before the run schedule date.

i e
et

Approval:
> All advertisements are subject to the approval of La Vision
Newspaper’s management, as per established editorial and
advertising norms.

Disclaimer

> La Vision Newspaper reserves the right to add a visible tag
: : saying “ADVERTISEMENT” when an ad may be confused
N : with an article or editorial content due to its appearance.
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THE LATINOS'’
NEWSPAPER 95.0
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Download our app

FOR IPHONE AND ANDROID

Phone: 770-963-7521 Fax:770-963-7218

sales@lavisionnewspaper.com : ads@lavisionnewspaper.com
c lasificados@lavisionnewspaper.com




