-



US Insert Summary

THG Media can target 150,000 US customers per month from our Kentucky US warehouse via
Myprotein, Skinstore, Lookfantastic, Glossy Box, Ideal Shape, Ideal Fit and Ideal Raw.

Dispatch - . o
Channel Health Beauty Beauty Subscription| Diet & Nutrition
Volume (Max) 30,000 30,000 30,000 60,000
, ldeal Shape,
. . . SkinStore / .
Associated Sites Myprotein Lookfantastic Glossy Box ldeal EIL f:/ ldeal
87% Male 70% Female 89% Female 89% Female
Customer Profile 25-34 25-34 25-34 25-34
Primary Age (44%) Primary Age (29%) Primary Age (32%) Primary Age (36%)

Additional Information

Insert Rate Card $80 cpm
Minimum Order: 30,000
Max Insert Size: A5 (210x148), Max Weight: 14g

Sampling Rate Card $175 cpm
Minimum Order: 10,000
NB: Sample/Proof Required
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MYPROTEIN

Myprotein is the world’s leading
online sports nutrition brand. With
a range of over 2,500 high quality
products and an expending
collection of active wear and
accessories, the brand has
become one of the most trusted
destinations for customers
worldwide.

US Audience Summary

+  Monthly Visitors 5,800,000
* M/FSplit % 62 /38%
e Primary Age 25-34 (36.35%)

Monthly Customers 261,500
M/F Split % 87.1/12.9%

e Primary Age 25-34(43.55%)

MYPROTEIN

Visitors on Myprotein.com

5.8M

Visitors by Age & Gender

Feb 1, 2017 - Jan 31, 2018

Customers on Myproteincom
261.5K
t 49

Customiars by Age & Gender
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SkinStorez:on

DERMABLEND



SkinStore:om

Acquired in 2016, SkinStore is a
major online destination for

FEEEUS STANDARD SrIPNC w0 G8

SkinStore = W =]

US Audience Summary

premium beauty in America and « Monthly Visitors 3,948,877
Australia. With over 250 brands in * M/FSplit % 25/75%
stock, including SkinCeuticals, * Primary Age  25-34 (31.58%)

NUFOCG, .SklnMe(.jICO', Anastasia *  Monthly Customers 182,963
Beverly Hills, Clarisonic and Erno .« M/F Split % 20.5/79.5%
Laszno, the website offers so much |« Primary Age 25-34 (28.42%)
more than just skincare products.

his Wi BSKanCroTicary  Omoroyicsa CALOALL dermalogica

H Feb 1, 2017 - Jan 31, 2018
SkinStore
part off the CORSTLESC group

Visitors Customers

3,948,877 182,963

;42 s 574

Visitors by Age & Gender Customers by Age & Gender
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o5+ [ 5 T Summer Must-Haves Father's Day

1 2 - »

THG MEDIA



lcoktantastic




lookfantastic’

lookfantastic.com is the leading
online destination for premium
beauty, offering over 400
cosmetic brands. The range
includes bestsellers from Redken,
Benefit, Dermalogica, Estee
Lauder, NARS, Elemis and
bareMinerals, as well as grooming
products for men.

US Audience Summary

35,134,960
30.5/ 69.5%
25-34(30.89%)

*  Monthly Visitors
« M/F Split %
« Primary Age

*  Monthly Customers 1,189,843
« M/FSplit% 38.4/61.6 %
« Primary Age 25-34(30.36%)

lcokfantastic

US Usor Demographics
Visitors on Lookfantastic.com

35,134,960

1 34%
Visitors by Age & Gender
Showing the po alage of users over The LT

i Pemak i e

Feb1,2017 - Jan 31, 2018

Data From Google Anatytics
Customers on Lookfantastic.co

1,189,843

1 63%
Custorners by Age & Gender
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GLOSSYBOX




Discover the very best in beauty
every month with GlossyBox; the

world’'s best and most trusted beauty
box subscriptfion service. Every month

our subscribers receive 5 products,

carefully curated by our global team

of beauty enthusiasts here in

Manchester, Paris, Berlin, Tokyo, New

York & beyond who work with over
100 premium and niche brands.

GLOSSYBOX

US Summary
Monthly Visitors 1,051,231
M/F Split % 18.1/81.9

Primary Age  25-34 (36.16%)

Monthly Customers 44,860
M/F Split % 11.2/88.8
Primary Age 25-34 (31.92%)

@ GLOSSYBOX

Visitors on Clossybox

1,051,231

UK Visitors by Age & Gender

Feb 1,2017 - Jan 31, 2018

Customers on Glossybox
44,860

Customers by Age & Gender

@ crLossysox

ERCEL

*PACKAGING MAY VARY
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idealshape

Leader in taste &
mmoswins  I28 K

unique customer- FOLLOWERS
centric support ACROSS SOCIAL
platform MEDIA
PRODUCTS MEMBERS IN
ONLINE PRIVATE
COMMUNITY
6-8 2.7 M
[ ]
NEW PRODUCT UNITS SOLD IN
LAUNCHES 2016

QUARTERLY




idealshape

IdealShape is the leading meall
replacement and weight loss
service in the US. Our passion is
to transform and improve lives.
Our goal is to be the simplest
and easiest weight loss solution
in order to help one million
people achieve their ideal
shape.

US Audience Summary

« Monthly Visitors
* M/F Split %
« Primary Age

7,147,402
13.8 / 86.2%
35-44 (26.19%)

* Monthly Customers 240,676
« M/F Split % 15/ 85%
+ Primary Age 35-44(28.9%)

idealshape

Visltors

7,147,402

Visitors by Age & Cender

Feb 1, 2017 - Jan 317, 2018

Cu sta.rners
240,676

Customers by Age & CGender

idealshape
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FIT |idealfit

#1

FASTEST GROWING
WOMEN'’S
NUTRITION BRAND

100+

PRODUCTS

NEW PRODUCT
LAUNCHES

QUARTERLY

3

NEW MARKETS
LAUNCHING IN Q4
- CANADA,
FRANCE & JAPAN
IN Q4

UNITS
IN 2016

45

AMBASSADORS




IDEALFIT CLOTHING
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High quality fabric
and meticulous
construction

Detail oriented with a
focused on fit

$100,000 in sales
within 1st quarter of
debut

Less than 5% return
rate and 1.2% written

complaint rate

Growing B2B strategy



FIT |idealfit

IdealFit is a sports nutrition

brand, designed by women, for

women. We empower real

women to achieve their goals
and earn their ideal body by
offering expert advice, workout

US Audience Summary
Monthly Visitors 7,761,811
M/E Split % 10.7 / 89.3%
Primary Age 25-34 (30.01%)

Monthly Customers 226,988

. M/F Split % 11.7 / 88.3%
cho.ll.enges, and quality sports Primary Age 25.34(33.63%)
nutrition.

@ dealfif Feb 1, 2017 - Jan 31, 2018
Visitors Customers
7,761,811 226,988
Visitors by Age & Cender Customers by Age & Cender
an F
¥ H;'.

Clothing Takeover! 30% OFF All Clothing. Today Only! (Click Hore)
F'TIH')JC'-’J

OUR BEST-SELLINC
PRODUCTS

THE IDEALAT
FITRITS

EXPLORE OUR
NEW CLOTHING UINE
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| ideal

ORGANIC SUPPLEMENTS DESIGNED TO HELP YOU LOOK

AND FEEL YOUR BEST

THG MEDIA



idealraw

e Launched Q1 2017
e Leader in taste and flavor options.

1 5 + Unique Products

2 Unique products launched a month

2 3 + Partners/Ambassadors

100 k+ Units Sold in 2017 ‘
11 3 /0 Growth from Q1 to Q4 2017&;{{,’
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idealraw

IdealRaw enables you to build a
strong, clean body, from the inside
out through a range of organic
protein, superfoods, supplements,
and workout programs. From
delicious and effective products to
support from certified trainers and

US Summary
Monthly Visitors 1,142,396
M/F Split % 9.9/90.1%
Primary Age 25-34 (36.07%)

Monthly Customers 27,803

S M/F Split % 7.8/92.2%
more, IdealRaw makes living a X
healthy lifestyle convenient and Primary Age 25-34(44.46%)
affordable.
@idealrﬂw Feb 1,2017 - Jan 31, 2018
Visitors Customers
1,142,396 27,803
] 4,985 ] 10,6347

Visitors by Age & Gender

Customers by Age & Gender
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Everything You Need To Feel Your Best
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For more details on US insert opportunities

please contact:

Managing Director — THG Media
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mailto:sarah.jasper-baker@thehutgroup.com
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